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WE  CAN’T  SAY 
WE’RE  #1  IN 
ADVERTISING 

...Yet. 


Although  the  figures  have  yet  to  be  officially  released,  there’s  an  excellent 
chance  that  The  Orange  County  Register  was  America’s  Number  One 
newspaper  for  total,  full-run  advertising  during  1988. 

And  when  you  consider  that  we’re  also  about  to  be  named  the 
year’s  Number  One  newspaper  for  classified  advertising,  you  begin  to 
realize  the  tremendous  influence  the  Register  wields  in  Southern 
California’s  richest  market. 


When  Media  Records  does  pubhsh 
their  annual  rcuikings,  you  can  say 
you  heard  it  here  first. 


T  H  0  R  A  N  G  E£C  0  U  N  T  Y 

Regi^ 

Represented  by  CWO&O 


TO  INSURE 
AGOOD  STORY 
WE  OFFER  GROUP 
COVHUGE. 


We  do  more  than 
just  cover  the  news 
that  affects  San 
Diegans’  lives. 

We  uncover  it. 

Analyze  it.  And  help 
our  readers  under¬ 
stand  the  complex 
and  often  confusing 
issues. 

One  reporter  on 
one  beat  can’t  do  all 
this.  But  a  team  of 
reporters  from  dif¬ 
ferent  sections  of 
the  newspaper  can. 

Coming  from  various  disciplines,  they  can 
approach  a  subject  with  the  depth  and  focus 
that  readers  deserve. 

That’s  our  idea  of  group  coverage.  Think 
of  it  as  the  team  approach  to  tackling  key 
issues. 

One  of  our  biggest  stories  is  San  Diego’s 
growth.  It’s  becoming  a  bigger  story  every 
day.  So  we’ve  committed  a  team  of  business, 
news  and  real  estate  writers  to  not  only 
cover  it,  but  to  blanket  it. 


Other  interde¬ 
partmental  teams 
report  on  Mexico 
and  the  border,  sci¬ 
ence  and  medicine, 
and  our  target  team 
explores  the  news¬ 
worthy  pockets  of 
San  Diego  county. 

Our  investigative 
team,  seen  here, 
pursues  controver¬ 
sial  subjects  from 
bureaucratic  ineffi¬ 
ciencies,  to  corrup¬ 
tion,  to  murder. 

These  teams  are  in  place,  meeting  reg¬ 
ularly  to  develop  ideas  for  Page  One  stories, 
series,  and  special  sections.  So  they’re  not 
just  covering  the  news,  they’re  uncovering  it. 

At  The  San  Diego  Union,  our  team 
approach  is  the  best  insurance  that  our 
readers  get  the  best  stories. 

And,  giving  our  readers  the  best  possible 
coverage  has  always  been  our  policy. 


The  San  Diego  Union’s  investigative  team,  clockwise 
from  far  left,  Jon  Standefer,  Lorie  Hearn,  J.  Stryker  Meyer, 
Frank  Klimko,  Joe  Cantlupe,  and  seated,  Rob  Hanley. 


VICTORY! 
VITALITY! 
NEW  ENGLAND! 


Win  New  England  for  your  products 
with  these  winning  New  England  Newspapers 


MAINE 


MASSACHUSETTS 


CONNECTICUT 


RHODE  ISLAND 


Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 
The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


The  Advocate  (Stamford)  (AD&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

The  Day  (New  Loridon)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Register  (M&S) 
Waterbury  American  (E) 

Waterbury  Republican  (M&S) 

VERMONT 

The  Times-Argus  (Bane-Montpelier) 
Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
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FEBRUARY 

1>2 — New  England  Newspaper  Association,  Women  in  Newspaper  Man¬ 
agement,  Conference,  Omni  Biltmore  Hotel,  Providence,  R.l. 

2>4 — ASNE,  Minority  Conference/Job  Fair,  Columbia,  Mo. 

3-4 — Virginia  Press  Association,  Winter  Meeting,  Richmond  Marriott. 

5-7 — Letterflex  User  Group,  Winter  Meeting,  Hilton  Hotel,  Baton  Rouge, 
La. 

9- 12 — Oklahoma  Press  Association,  Mid-Winter  Convention,  Oklahoma 

City. 

10— Risk  and  Reform,  Legal  Issues  Conference  for  Journalist:  Covering 
Liability  and  Insurance  Reform;  cosponsored  by  the  Foundation  for 
American  Communications,  Miami  Herald  and  Florida  Press  Asso¬ 
ciation,  Florida  State  Conference  Center,  Tallahassee. 

10-1  (—National  FOI  Assembly.  Sponsored  by  The  Freedom  of  Information 
Foundation  of  Texas,  ^uthem  Methodist  University,  Dallas. 

10-11 — Digital  Photography  and  Editing  Conference,  Hilton  Hotel,  Sunny¬ 
vale,  Calif. 

14- 15— ANPA  Strategies  for  Newspaper  Marketing  in  the  '90s,  Circulation 

and  Readership  Conference,  Hotel  Intercontinental  Miami. 

15- 17 — Ohio  Newspaper  Association,  Annual  Convention,  Hyatt  on  Capitol 

Square,  Columbus. 

16- 18 — Arkansas  Press  Association,  Winter  Convention,  Little  Rock. 

16-18 — Georgia  Press  Association  Press  Institute,  Georgia  Center  for  Con¬ 
tinuing  Education,  Athens. 

16-18— ASNE’s  Minority  Conference/Job  Fairs;  Doubletree  Hotel,  New 
Orleans,  and  Ramada  Inn,  Winston-Salem,  N.C. 

16- 18— California  Newspaper  Publishers  Association,  Conference,  The  Fair¬ 

mont,  San  Francisco. 

17- 18 — Minnesota  News  Photographers  Association,  Annual  Meeting,  Min¬ 

neapolis  Hyatt  Regency. 

17-19— Alabama  Press  Association,  Winter  Convention,  Point  Clear. 
23-24— New  England  Newspaper  Advertising  Executives  Association,  Win¬ 
ter  Sales  Convention,  Back  Bay  Hilton,  Boston. 

23-25 — South  Carolina  Press  Association,  Mid-Winter  Meeting,  Charleston. 
25 — Investigative  Reporters  &  Editors,  College  Student  Conference, 
Baton  Rouge,  La. 

25-26— Women  in  Photojournalism  Conference,  Sponsored  by  the  National 
Press  Photographers  Association,  Austin  Crest  Hotel  on  Town  Lake. 
Austin,  Texas. 

SeminarsIWorkshopsIClinics 

FEBRUARY 

5-10— American  Press  Institute,  Developing  Management  Skills,  Reston, 
Va. 

5-10— Poynter  Institute  for  Media  Studies,  Seminar  for  Professional  Jour¬ 
nalists:  Writing  &  Editing,  St.  Petersburg. 

5-11— ANPA/INMA,  Newspaper  Executives  Marketing  Seminar,  The 
Houstonian,  Houston. 

9-10— New  England  Newspaper  Association,  Telemarketing  Workshop, 
Sheraton  Milford  Hotel,  Milford,  Mass. 

10- 11 — California  Polytechnic  State  University,  Statistical  Process  Color  for 

Printers,  Workshop.  San  Luis  Obispo. 

10-12— Indiana  News  Photographers  Association,  Seminar  and  Contest, 
Sheraton  Northwest  at  Pendleton  Pike,  Indianapolis. 

12-15 — SNPA  Foundation  Seminar,  Copy  Editing  and  Headline  Writing, 
Greensboro,  N.C. 

12-15— SNPA  Foundation,  Seminar,  Copy  Editing  and  Headline  Writing, 
Greensboro,  N.C. 

12- 17— Poynter  Institute  for  Media  Studies,  Seminar  for  Professional  Jour¬ 

nalists,  Graphics:  Design  &  Typography,  St.  Petersburg. 

13- 16 — ANPA  Management  Development  Workshop,  Radisscn  Gunter 

Hotel,  San  Antonio. 

15-17— ANPA  Workshop,  Compensation-Benefits,  Planning  and  Adminis¬ 
tration  for  Newspapers,  Hyatt  at  Los  Angeles  Airport. 

19-22— SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics  (over 
50,000  circulation),  Miami. 

19- 3/1 — American  Press  Institute,  Executive  Editors  and  Managing  Editors 

(under  75,000  circulation),  Reston,  Va. 

20- 22— ANPA/INAME,  Leadership  in  the  Advertising  Department  Workshop, 

Omni  Royal  Orleans,  New  Orleans. 
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About  Awards 

Brugmann  honored.  Bruce  Brugmann,  editor  and 
publisher  of  the  San  Francisco  Bay  Guardian,  has  won  the 
California  Press  Association’s  Justus  F.  Craemer  “News¬ 
paper  Person  of  the  Year  Award.” 

The  award  was  presented  to  him  at  the  group’s  winter 
meeting  in  San  Francisco.  It  is  named  for  a  former 
publisher  of  the  San  Rafael  (Calif.)  Independent  Journal. 

The  judging  committee  noted  in  its  citation  that 
“Through  investigative  reporting  and  strong  editorial  pol¬ 
icy,  the  .  .  .  Guardian  under  Brugmann’ s  direction  has 
demonstrated  courage  to  challenge  corporate  power  and 
establishment  views.  He  represents  a  tradition  in  journal¬ 
ism  which  is  needed  and  continues  to  serve  a  vital  purpose 
in  bringing  alternative  views  to  public  attention.” 

Brugmann  is  a  board  member  of  the  California  Newspa¬ 
per  Publishers  Association. 


In  Brief 

Ombudsman  zaps  own  paper 

The  Washington  (D.C.)  Post  “has  been  for  a  number  of 
years  one  of  the  most  long-winded  and  loosly  [sic]  edited 
journals  in  the  Western  world,  and  it  is  getting  worse,” 
Post  ombudsman  Richard  Harwood  wrote  in  a  recent 
editorial  page  column. 

Harwood,  on  a  two-year  contract  before  retiring  after  a 
long  career  at  the  Post,  unleashed  an  unusually  harsh 
tirade  against  the  Post’s  penchant  for  what  he  termed  long- 
winded  writing  and  sloppy  editing. 

The  Post,  one  of  the  nation’s  most  prestigious  newspa¬ 
pers,  fared  poorly  in  Harwood’s  1988  report  card.  He  took 
up  one  of  the  major  criticisms  of  his  immediate  predeces¬ 
sor,  Joseph  Laitin. 

Post  writers  are  “literary  Richard  Pettys:  all  pedal,  no 
brake,”  Harwood  wrote,  and  their  like-minded  editors  are 
“convinced  that  more  is  better  and  more  likely  to  win  one 
of  the  countless  prizes  we  in  journalism  give  to  one 
another  each  year.” 

Saying  the  paper  often  exceeds  the  word  count  of  the 
New  Testament,  he  noted  that  executive  editor  Ben  Brad- 
lee’s  repeated  orders  to  limit  stories  to  30  inches  have  been 
as  successful  as  attempts  to  cut  the  federal  bureaucracy. 

Maine  paper  raises  prices 

The  Kennebec  Journal  of  Augusta,  Maine,  has  raised  its 
newsstand  price  by  a  nickel  to  400,  and  the  cost  of  home 
delivery  will  rise  from  $2.05  to  $2.50  a  week.  The  single¬ 
copy  price  of  the  paper’s  weekend  edition,  however,  will 
remain  500. 

Wiimington  papers  combined 

The  News-Journal  Co.  of  Wilmington,  Del.,  has 
changed  the  names  of  the  Evening  Journal  and  Morning 
News  and  has  combined  the  newspapers  into  the  News- 
Journal. 

The  change  is  one  of  the  first  steps  toward  the  elimina¬ 
tion  of  the  Evening  Journal,  which  is  expected  to  be 
phased  out  by  the  end  of  April.  Saturday  and  holiday 
editions  of  the  Gannett  Co.-owned  papers  were  combined 
papers  called  the  News-Journal. 
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In  your  race  against 
printing  deadlines,  success 
means  running  longer 
with  fewer  breaks. 
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At  Kruger,  we've  developed  a  number  of  ways 
to  help  you  meet  your  deadlines. 

And  it  all  starts  with  a  stronger  she^t  that  gives 
you  far  fewer  breaks  per  100  rolls. 

Computers  continuously  scan  our  paper 
•»  machines  to  help  us  locate  and  eliminate  weak 
points  in  the  sheet. 

Other  computers  calculate  the  K- Index,  a 
hruger-developed  program 
that  continually  evaluates 
the  relative  strength  of  the 
newsprint. 


Our  state-of-the-art  winders  produce  well- 
rounded  rolls  with  constant  tension  from  core 
to  outer  edge. 

Our  delivery  timetables  are  computer¬ 
generated,  and  our  rolls  are  shipped  in  vapour- 
proof  wrapping. 

If  your  pressroom  is  losing  the  race  against 
time,  perhaps  it's  time  to  talk  to  Kruger. 


for  p.ipcr  Siimfrlc'!  and  spr-c  ifkations 
(oittarl  a  kruflcr  '■alts  rt'ptfsr  ntatiu' 
or  Oiii  >orK  Sales  OKice: 
r89  Sth  Adi'.  Seu  York  ri.Y.  10017 
'212  0'>7-9JOO 


w  Kruger 

*  Were  making  news  in' 

newsprint  technology. 
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Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 
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Accessible  Bush 

The  cost  of  jogging  suits  will  be  showing  up  on  White  House 
reporters’  expense  accounts  if  President  Bush  continues  the  fitness 
program  he  launched  during  his  first  week  in  office.  It  may  even 
bring  a  radical  change  in  White  House  press  assignments  to  report¬ 
ers  who  can  keep  up  with  the  athletic  president.  That  will  be  all  to  the 
good  if  it  will  bring  a  continuance  of  the  president’s  policy  of  openness 
with  the  press  which  he  seemed  to  establish  in  the  first  few  days. 

So  far,  President  Bush’s  relations  with  the  press  get  high  marks 
from  us.  We  like  his  refusal  to  reply  to  questions  shouted  at  him  at 
photo  sessions  and  other  times.  Whether  President  Reagan  was 
lured  into  replying  to  shouted  questions  because  he  felt  he  should 
respond,  as  some  people  think,  or  whether  he  deliberately  provoked 
newspeople  to  raise  their  voices  over  the  roar  of  a  helicopter,  the 
effect  was  to  portray  those  reporters  as  gauche  and  arrogant.  We 
feel,  as  President  Bush  obviously  does,  that  the  office  should  be 
treated  with  more  respect. 

During  the  campaign,  then-Vice  President  Bush  said  he  would  be 
more  open  with  the  press  if  elected  than  his  predecessor  but  he 
seemed  to  hedge  a  little  on  that  pledge.  His  manner  last  week  and 
after  the  inauguration  indicate  that  he  might  have  meant  it.  Jack 
Nelson,  Los  Angeles  Times  Washington  bureau  chief,  said  last  week 
that  Bush  held  more  press  conferences  in  the  two  months  preceding 
his  inauguration  than  Ronald  Reagan  held  in  the  past  two  years, 
which  indicates  his  intent  to  be  more  open. 

Some  other  reporters  do  not  agree  with  this  appraisal.  We  feel, 
however,  that  the  new  president  has  set  the  style  of  his  press  rela¬ 
tions.  We  encourage  him  to  continue. 

Newspapers’  self-help  programs 

One  of  the  strengths  of  the  newspaper  business  is  the  willingness 
and  eagerness  of  its  top  executives  to  devote  the  time  to  finding  new 
answers  for  current  and  sometimes  old  problems.  Instead  of  doing 
things  the  same  old  way,  these  executives  are  convinced  there  must 
be  better  ways  to  deal  with  advertising,  circulation  and  editorial 
problems  that  beset  them  all.  It  has  brought  executives  in  all  news¬ 
paper  departments  together  in  a  common  effort  which  would  have 
been  unheard-of  years  ago. 

As  Harold  W.  Andersen,  chairman  of  the  “Future  of  Advertising 
Project,”  said  this  week:  “One  of  the  wonderful  things  about  this 
project  has  been  the  way  it  has  gotten  people  in  different  newspaper 
professions  to  work  together;  advertising  and  marketing,  along  with 
publishers,  editors,  promotion,  circulation,  research,  personnel,  fi¬ 
nance  and  production.” 

The  same  thing  can  be  said  of  the  research  and  development 
organization  called  “New  Direction  for  News”  {E&P,  Dec.  10,  Page 
16  and  Dec.  24,  Page  4).  Forty-one  newspapers,  foundations  and 
individuals  have  funded  an  industry  “think  tank”  to  appraise  news¬ 
paper  successes  and  problems  from  the  bottom  up. 

These  groups  comprise  the  best  brains  in  the  business  and  their 
combined  efforts  promise  a  bright  future  for  newspapers. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March.  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22, 1925. 
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WITH  THE  OMBUDSMAN 


Hazards  of  labeling:  African-American,  black  or  Black? 


By  Henry  McNulty 

Once  upon  a  time  —  not  so  long 
ago,  either — most  newspapers 
referred  to  black  people  as  “colored” 
and  often  called  adult  women  “girls.” 

Those  terms  are  offensive  now  but 
they  were  acceptable  in  their  time, 
and  the  debate  has  not  stopped.  What 
is  considered  OK  today  may  be  chal¬ 
lenged  tomorrow. 

Recently,  for  instance,  a  group  of 
black  leaders,  including  the  Rev. 
Jesse  L.  Jackson,  said  members  of 
their  race  want  to  be  called  African- 
Americans.  Using  “black”  puts  too 
much  emphasis  on  external  appear¬ 
ance,  while  “to  be  called  African- 
Americans  has  ...  a  reference  to 
some  land  base,  some  historical  cul¬ 
tural  base,”  Jackson  explained. 

A  Hartford  (Conn.)  Courant  reader 
agrees  with  that.  Marie  Love  John¬ 
son,  in  a  letter  to  the  editor  last 
month,  urged  that  the  Courant  adopt 
“African-American”  but,  she  added, 
“Since  the  Courant  persists  in  using 
the  word  ‘black’  when  referring  to 


(McNulty  is  the  Hartford  Courant’s 
reader  representative.) 


Correction 

The  list  of  daily  newspapers  sold  in 
1988  published  Jan.  7  contained  two 
incorrect  entries.  The  Hamilton 
(Ohio)  Journal  News  and  the  Yakima 
(Wash.)  Herald  have  not  been  sold  by 
Garden  State  Newspapers. 


people  of  African-American  descent, 
it  should  at  least  use  the  capital  ‘B.’  ” 

Other  readers  have  told  me  that  the 
use  of  “minority”  to  refer  to  non¬ 
whites  is  offensive,  since  it  carries  the 
connotation  of  inferiority. 

Racial  labels  are  not  the  only  ones 
subject  to  debate.  A  reader  called  to 
object  to  a  headline  in  the  Dec.  5 
Courant,  “Homosexuals  hold  vigil  in 
city.”  His  complaint  was  that 
“homosexuals,”  while  not  exactly 
incorrect,  focuses  too  much  on  the 
physical  aspect  of  same-sex  orienta¬ 
tion.  “Gays”  is  preferred,  he  said, 
since  it  refers  to  a  whole  lifestyle,  not 
just  the  sexual  aspect  of  it. 

When  it  comes  to  choosing  terms 
like  these,  many  reporters  and  editors 
say  they  wish  they  did  not  have  to  use 
labels  at  all.  I  concur  but,  unfortu¬ 
nately,  that  is  a  pipe  dream  for  now, 
so  we  keep  making  choices:  Shall  it  be 
“Indian”  or  “Native  American?” 
“People  with  handicaps”  or  “people 
with  disabilities?”  “Oriental”  or 
“Asian?” 

I  think  people  should  be  called 
whatever  they  want  to  be  called, 
within  reason,  but  the  question  is. 
Who  can  tell  what  “the  people” 
want?  Who  is  to  say,  for  example, 
that  Jackson  speaks  for  all  black  peo¬ 
ple  any  more  than  he  speaks  for  all 
Democrats  or  all  members  of  the 
clergy?  How  can  I  be  sure  that  the 
man  who  called  me  about  the  use  of 


“homosexuals”  represents  gay  peo¬ 
ple  in  general? 

I  think  a  prudent  course  would  be  to 
take  note  of  what  leaders  urge,  while 
watching  closely  whether  ordinary 
people  go  along  with  new  sugges¬ 
tions. 

Another  question  is  whether  a  label 
will  catch  on  at  all.  A  few  years  ago, 
an  advocacy  group  suggested  that 
“disabled”  be  scrapped  in  favor  of 
“other-abled,”  to  emphasize  that 
handicapped  people  do  not  have 
fewer  abilities  than  able-bodied  peo¬ 
ple,  just  different  ones.  It  was  an 
appealing  idea  but,  to  my  knowledge, 
“other-abled”  is  not  used  widely 
today. 

I  am  not  sure  about  “African- 
American.”  I  go  along  with  Jackson’s 
reasoning  that  it  is  better  to  refer  to 
someone’s  ancestral  land  than  to  skin 
color,  but  “African-American”  is  a 
seven-syllable  phrase,  which  makes  it 
rather  cumbersome.  My  guess  is  that 
it  won’t  be  adopted  easily. 

For  newspapers,  another  concern 
is  how  well  a  new  phrase  will  fit  in  a 
headline.  The  five  letters  of  “black,” 
for  example,  are  better  for  headline 
purposes  than  the  15  letters  and 
hyphen  of  “African-American,”  but 
such  mechanical  concerns  shouldn’t 
hinder  a  newspaper’s  adoption  of  a 
genuinely  worthy  term.  On  the  Jack- 
son  story  last  month  we  easily  fit 
“African-American”  into  a  headline. 

(Continued  on  page  37) 


Speaking  of  LAT-WP... 


Clarification 

A  Dec.  3 1  E&P  article  about  Michi¬ 
gan’s  new  libel  law  did  not  describe 
fully  the  1979  Battle  Creek  (Mich.) 
Enquirer  story  that  was  the  subject  of 
a  controversial  $l-million  libel  award. 

The  E&P  article  noted  that  a  man 
who  was  held  by  police  as  a  rape 
suspect  successfully  sued  the 
Enquirer  because  it  reported  he  was 
“arrested”  for  the  rape.  However, 
the  E&P  article  neglected  to  note  that 
the  Enquirer  story  also  said  several 
times,'  again  erroneously,  that  the 
man  was  “charged”  with  the  crime. 
At  another  point,  the  Enquirer  story 
stated,  in  error,  that  “the  charge 
against  [the  man]  was  auth¬ 
orized  ...  by  the  Calhoun  County 
Prosecutor’s  Office.” 


“The  Times- Post  service  is  a  two  for  one  value.  This  single 
service  gives  us  an  added  dimension  in  both  news  and 
features.  The  ability  of  newspapers  to  provide  news  in  detail 
is  one  of  the  greatest  strengths  of  the  medium.  In  news, 
LAT-WP  goes  beyond  the  wire  services  and  gives  our 
readers  that  invaluable  extra  detail  and  depth.  The  features 
are  timely,  wide-ranging,  and  written  by  some  of  the  most 
eminent  journalists  on  the  continent.  ” 

Mike  Dunnell 

Assistant  Managing  Editor 
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Trivial  images  and  the  presidency 

Former  Presidents  Carter  and  Ford  assess  the  press 


By  Andrew  Radolf 

Ten  years  later,  Jimmy  Carter  still 
talks  about  the  rabbit  that  allegedly 
attacked  his  boat  while  he  was  fish¬ 
ing. 

The  news  stories  about  the  rabbit,  if 
not  the  critter  itself,  helped  sink  his 
presidency,  he  said. 

But  Gerald  Ford  was  more  forgiv¬ 
ing  for  all  the  photos  and  videotapes 
of  him  falling  while  skiing,  bumping 
his  head,  or  blasting  golf  balls  into 
crowds  of  onlookers. 

The  two  former  presidents 
appeared  together  at  a  Jan.  18  forum 
on  the  “Presidency  and  the  Press,” 
hosted  by  the  Gannett  Center  at 
Columbia  University. 

Carter  said  the  rabbit  and  skiing 
stories  were  examples  of  how  the 
press  often  seizes  on  seemingly  trivial 
events  that  can  end  up  having  a  major 
impact  on  how  the  public  perceives  its 
president.  Yet  Carter  also  admitted 
he  enjoyed  watching  Ford  take  his 
spills  on  the  slopes  or  send  golf  balls 
bouncing  off  the  heads  of  spectators 
and  planned  on  using  those  episodes 


Gerald  Ford 


against  him  in  the  1976  campaign. 

“Fve  never  been  attacked  by  a  rab¬ 
bit,”  Carter  said.  “That  one  was  the 
press’s  creation.  More  than  the  Camp 
David  Accords,  people  remember  the 
rabbit.” 

The  “little  rabbit”  that  swam 
across  the  lake  when  he  was  fishing 
became  “an  enormous  story”  world¬ 
wide  and  “gave  the  impression  I  was 
an  incompetent  president  who  was 
even  attacked  by  a  rabbit,”  he  said. 
“The  treatment  of  those  so-called 
trivial  images  can  either  seriously 
damage  or  seriously  enhance  the 
image  of  a  president’s  character.” 

And  although  Ford  was  “the  best 
athlete  who  ever  lived  in  the  White 
House,”  the  press’s  penchant  for 
focusing  on  his  golfing  and  skiing  mis¬ 
haps  “really  hurt  him  politically,” 
Carter  said.  “He  could  ski  all  day  and 
not  fall  and  if  he  fell,  that  was  what 
was  on  the  evening  news.” 

“Most  of  ’em  couldn’t  [ski],”  Ford 
said  of  the  press  corps  that  went  along 
on  his  trips  to  Vail.  “Most  of  ’em 
would  sit  in  the  bar  all  day  long  and 
when  you  would  come  in  from  three 
or  four  hours  of  skiing,  they’d  be  sit¬ 
ting  there  or  standing  there  trying  to 
get  a  picture  of  you  falling  down.” 

Overall,  the  press  treated  him 
fairly.  Ford  said,  and  he  regarded  the 
pictures  of  his  slips  and  spills  as  com¬ 
ing  with  the  territory. 

“That’s  part  of  what  [the  press] 
thinks  the  public  wants,”  he  said. 
“Whether  that’s  good  journalism  or 
not.  I’m  not  going  to  judge.  That’s  the 
way  it  is.” 

And  President  Bush,  “the  best  ten¬ 
nis  player  that’s  been  in  the  White 
House,”  is  going  to  be  “depicted 
from  time  to  time  as  missing  a  good 
shot,”  he  said. 

As  for  Ronald  Reagan,  “his  ability 
to  stay  aloof  from  unpopular  news 
items  and  closely  associate  himself 
with  popular  ones”  was  a  major  rea¬ 
son  he  was  able  to  maintain  his 
immense  popularity  with  the  public. 
Carter  said. 

The  negative  things  were  always 


being  blamed  on  someone  else  in  the 
administration  or  “some  predeces¬ 
sor,”  Carter  said.  He  also  felt  that 
Reagan  benefited  by  being  separated 
more  in  time  from  Watergate  and  the 
Vietnam  War. 

“I  don’t  think  the  press  is  as  skepti¬ 
cal  or  critical  about  the  presidency  as 
it  was  during  the  Watergate  years,” 
he  said. 

Carter,  conceding  he  had  a  “very 
unsuccessful  relationship  with  the 
press,”  also  said  that  the  news 
media’s  treatment  of  a  president  fol¬ 
lows  his  standing  in  the  opinion  polls. 
When  the  polls  are  high,  the  president 
is  treated  “with  kid  gloves”;  when 
the  polls  go  down,  the  press  gets 
tougher  on  the  president. 

“Oh  yes,”  Ford  agreed,  “when 
things  are  going  badly,  it’s  time  for  the 
press  to  show  their  machoism.” 

Ford,  however,  did  not  believe  that 
Ronald  Reagan  had  it  so  easy  with  the 
press.  “Despite  the  personal  popu¬ 
larity  of  President  Reagan  —  which  is 
phenomenal, —  some  of  his  pro¬ 
grams,  because  the  press  didn’t  buy 
(Continued  on  page  8) 


Jimmy  Carter 


Presidents 

(Continued  from  page  7) 


them  all,  are  not  as  popular  as  he  is.” 

The  men  disagreed  as  to  whether 
George  Bush  will  inherit  his  predeces¬ 
sor’s  Teflon  coating. 

“There  may  be  some  Velcro  mixed 
in,”  Carter  said,  going  so  far  as  to 
predict  Bush  would  become  “a  buck 
stops  here”  president  who  takes  the 
blame  for  anything  that  goes  wrong. 
The  reason,  he  said,  lies  partly  in  the 
fact  that  Bush  “is  inheriting 
extremely  diflicult  problems”  that  he 
won’t  be  able  to  avoid  dealing  with. 

“I  think  George  Bush  is  going  to  get 
a  major  part  of  the  responsibility,” 
Carter  said.  He  also  believes  that  the 
press  is  going  to  be  more  resistant  to 
efforts  at  “news  management”  as 
practiced  by  the  Reagan  administra¬ 
tion. 


“I  don’t  think  that’s  going  to  be 
accepted  anymore,”  he  said. 
“George  Bush  will  be  very  lucky  if  he 
can  continue  the  relationship”  Rea¬ 
gan  had  with  the  press. 

Ford  said  that  Bush’s  ability  to  talk 
“comfortably”  about  the  details  of 
government  will  hold  him  in  good 

the  press  should  not  be  blamed  for  an 
administration’s  failures  to  make  or 
enact  policies. 

“That’s  an  excuse  for  not  govern¬ 
ing,”  Ford  said.  “To  sit  back  and  say 
we  can’t  do  it  because  the  press  is 
going  to  roadblock  us  is  self-defeat¬ 
ing.” 

“Most  of  ’em  wouid  sit  in  the  bar  aii  day  iong  and 
when  you  wouid  come  in  from  three  or  four  hours  of 
skiing,  they’d  be  sitting  there  or  standing  there  trying 
to  get  a  picture  of  you  faiiing  down.” 

stead  with  the  press.  “I  think  the 
press  will  respond  to  that,”  he  said. 
“If  he  has  good  answers  [to  the 
press’s  questions]  he’s  going  to  do 
well.  If  he  has  lousy  programs,  he’s 
not  going  to  do  well.” 

Both  men  were  in  agreement  that 

“You  can’t  put  restrictions  on  the 
press  so  you  can  formulate  policy,” 
Carter  said.  “The  more  people  are 
acquainted  with  domestic  and  foreign 
events  [through  press  coverage],  the 
better  the  president  is  able  to  make 
policy  that’s  accepted.” 

Covering  the  Bush  White  House 

While  reporters  feel  there  will  be  less  leaks,  they  also 
feel  there  will  be  more  access  to  the  new  president 


By  Andrew  Radolf 

Reporters  covering  the  Bush  White 
House  should  not  be  taken  in  by  the 
new  president’s  statements  that  he 
wants  to  be  more  open  with  the  press, 
believes  Gerald  Boyd,  who  covered 
the  Bush  campaign  for  the  New  York 
Times. 

“It’s  not  going  to  be  a  reporter’s 
paradise  in  any  sense  of  the  word,” 
Boyd  remarked  during  a  Nov.  18  con¬ 
ference  on  the  Press  and  the  Pres¬ 
idency  sponsored  by  the  Gannett 
Center  at  Columbia  University.  Boyd 
is  now  special  assistant  to  Times  man¬ 
aging  editor  Arthur  Gelb. 

Saying  that  Bush  is  an  avid  newspa¬ 
per  reader,  Boyd  said  the  new  presi¬ 
dent  “will  be  very  concerned  about 
what’s  written  about  him  and  how  he 
appears.” 

Boyd  related  that  during  the  cam¬ 
paign  Bush  showed  great  concern 
about  leaks  and  at  one  point  had  con¬ 
fronted  the  Times  reporter  about  who 
his  sources  were.  He  predicted  that 
concern  would  follow  Bush  into  the 
White  House  and  also  that  there  will 
be  less  leaks  because  of  the  way  Bush 
has  organized  his  administration. 

Noting  the  absence  of  a  competing 


troika  of  top  advisers  as  had  existed  in 
the  first  Reagan  term,  Boyd  said, 
“You  will  not  have  the  factions  in  the 
Bush  White  House,”  and  less  fac¬ 
tions  mean  “less  disgruntled”  offi¬ 
cials  who  lose  out  in  policy  debates 
and  turn  to  press  leaks  to  advance 
their  positions. 

“That  makes  our  job  more  difficult 
and  gives  President  Bush  a  tremen¬ 
dous  advantage  in  the  message  he 
wants  to  put  out,”  Boyd  said. 


President  Bush  is  “not  afraid  of  the 
press,”  Nelson  said,  adding  that  in 
exchange  for  more  openness  he  wants 
the  press  to  act  with  more  decorum. 
“He’s  not  a  fan  of  the  shouted  ques¬ 
tion.” 

Nelson  said  the  press  can  expect 
more  “unstructured  meetings”  and 
“drop-bys”  with  the  new  president. 

But  President  Bush  should  also 
“set  the  tone”  early  in  his  administra¬ 
tion  and  make  public  statements 


President  Bush  is  “not  afraid  of  the  press,”  Neison 
said,  adding  that  in  exchange  for  more  openness  he 
wants  the  press  to  act  with  more  decorum.  “He’s  not 
a  fan  of  the  shouted  question.” 


Jack  Nelson,  Los  Angeles  Times 
Washington  bureau  chief,  said  the 
pre-inaugural  signals  are  that  Bush 
will  keep  his  pledge  to  be  more  open 
with  the  press. 

Nelson  said  that  Bush  held  more 
press  conferences  in  the  two  months 
preceding  his  inauguration  than 
Ronald  Reagan  held  in  the  past  two 
years. 


about  the  need  for  openness  and  the 
public’s  right  to  know.  Nelson  said. 
He  should  also  “respect”  the  Free¬ 
dom  of  Information  Act  and  “instruct 
government  agencies  to  respect  it.” 

Terrence  Smith,  a  former  New 
York  Times  reporter  who  is  now  with 
CBS  News,  urged  the  press  and  the 
new  administration  to  move  swiftly  to 
(Continued  on  page  36) 
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NEWS/TECH 


Inaugural  photo  in  40  seconds 

Associated  Press  sends  its  first  iive  transmission  of  an  eiectronic 
news  photo  direct  from  a  news  scene  to  newspapers  around  the  country 


This  photo  of  the  swearing-in  of  President  George  Bush  was  token  by  AP 
photographer  Ron  Edmonds  using  a  Nikon  electronic  camera  and  was  trans¬ 
mitted  to  newspapers  around  the  country  directly  from  the  photographers' 
platform  via  AP's  Laserphoto  network. 


By  George  Garneau 

George  Bush  raised  his  right  hand 
to  swear  the  oath  of  president  and 
within  40  seconds  the  Associated 
Press  began  streaming  the  image  to 
more  than  1,000  U.S.  newspapers. 

It  was  not  a  normal  photo  made  on 
light-sensitive  silver-emulsion  film. 
There  was  no  film  processing  and  no 
printing.  The  image  was  captured 
electronically  on  a  magnetic  disk,  pre¬ 
viewed  on  a  tiny  screen  and  transmit¬ 
ted  over  a  network  of  phone  lines. 

It  was  not  AP’s  first  stab  at  elec¬ 
tronic  photography,  also  known  as 
still  video.  Other  pictures  passed 
through  its  electronic  darkrooms,  but 
it  was  its  first  live  transmission  of  an 
electronic  news  photo  direct  from  the 
scene  to  newspapers  around  the 
country. 

Toby  Massey,  AP’s  assistant 
Washington  bureau  chief  for  photos 
who  harbored  “serious  reservations’’ 
about  electronic  photography  before 
the  presidential  oath,  was  bubbling 
about  it  afterward. 

“I  think  it  broke  a  barrier  nobody 
thought  would  happen  —  not  this 
quickly.  This  is  like  the  start  of  a 
whole  new  era  in  photojournalism,” 
he  said.  “Now  we  feel  confident  it 
will  be  used  for  selected  events.” 

“The  experiment  saved  about  30 
minutes  —  mainly  handling  and  pro¬ 
cessing  film  —  and  helped  afternoon 
newspapers  in  the  Midwest  and  West 
to  make  deadlines. 

It  dramatically  demonstrated  the 
advantage  —  speed  —  of  electronic 
photography  over  silver-based  pho¬ 
tography,  the  150-year-old  technol¬ 
ogy  requiring  chemical  processing. 

AP  has  tested  other  electronic 
cameras,  usually  in  color,  but  the 
Nikon  Inc.  equipment  produced  the 
best  quality  to  date,  AP  executives 
claim,  though  still  inferior  to  silver 
photography. 

Quality  is  70%  of  a  silver  film  pic¬ 
ture,  with  less  sharpness  and  tonal 
saturation,  Hal  Buell,  AP  assistant 
general  manager  for  news  photos 
reported. 

He  called  the  Bush  photo  a  real-life 
experiment  that  worked  and  said  AP 
would  use  the  technology  when 


tightly  controlled  conditions  are 
available. 

Nonetheless,  the  quality  surprised 
and  the  speed  pleased  some  newspa¬ 
per  editors. 


“We  love  it,”  Bedell  Mack,  San 
Diego  Tribune  deputy  managing  edi¬ 
tor,  told  AP.  The  Peoria  (III.)  Journal- 
Star  thanked  AP  for  helping  it  make 
deadline.  Mary  Anne  Nock,  Phoenix 
Gazette  picture  editor,  remarked  that 
quality  surpassed  expectation. 

AP  caught  the  swearing-in  cere¬ 
mony  at  noon  Jan.  20  on  a  new  Nikon 
black-and-white  still  video  camera 


and  sent  the  picture  through  standard 
phone  lines  by  way  of  a  Nikon  trans¬ 
mitter. 

“I  think  it’s  great,”  proclaimed  AP 
photographer  Ron  Edmonds,  who 


snapped  the  historic  photo  of  Bush 
taking  the  oath. 

He  said  the  camera  operates  just 
like  a  conventional  Nikon  camera, 
requiring  photography  skills  for 
choosing  and  composing  subjects. 
Having  lugged  darkroom  equipment 
to  remote  locations  around  the  world, 
he  welcomed  the  ease  of  the  elec- 
(Continued  on  page  10) 


“The  experiment  saved  about  30  minutes  —  mainly 
handling  and  processing  film  —  and  helped  afternoon 
newspapers  in  the  Midwest  and  West  to  make 
deadlines.” 
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tronic  system. 

“Basically,  when  you  make  an 
image  you  are  able  to  serve  members 
with  it  immediately,”  he  said.  Within 
seconds  he  exposed  several  frames, 
unloaded  the  disk  from  the  camera, 
popped  it  into  the  transmitter,  select¬ 
ing  a  picture  and  pressing  a  button  to 
send  it  to  newspapers  on  the  Laser- 
photo  network.  It  took  eight  minutes 
to  transmit,  like  other  an^og  picture 
signals. 

The  electronic  camera  and  trans¬ 
mitter  are  available  for  about  $20,000 
from  Nikon  in  Garden  City,  N.Y. 

Using  a  standard  two-inch  magnet¬ 
ic  disk  to  store  pictures,  each  frame 
records  only  a  small  fraction  of  the 
picture  information  contained  in  a 
silver  photo. 

Scott  Andrews,  Nikon  professional 
services  representative,  said  the  cam 
era  represents  a  decision  to  achieve 
quality  black-and-white  pictures 


Running  a  test  of  the  high-speed 
transmission  system  prior  to  the  swear¬ 
ing-in. 

before  attempting  color.  He  said 
Nikon  uses  a  wide  bandwidth  to 
record  more  black-and-white  picture 


information,  resulting  in  sharper  pic¬ 
tures. 

The  single-lens-reflex  camera  uses 
a  standard  2/3-inch,  charge-coupled- 
device  sensor.  It  has  three  modes  of 
sensitivity,  equivalent  to  film  speeds 
from  400  to  1600.  It  functions  in  man¬ 
ual  or  automatic  mode.  It  shoots  one 
frame  at  a  time,  four  frames  a  second 
or  20  frames  a  second.  It  records  25 
pictures  per  disk  in  high  resolution,  50 
in  low  resolution. 

The  transmitter  allows  the  user  to 
see  pictures  on  a  tiny  screen  but  not  to 
crop  or  to  change  tonal  values.  It 
transmits  directly  to  standard  wire- 
photo  receivers  or  electronic  dark¬ 
rooms. 

Buell’s  prediction  was  measured. 

“I’d  say  it  will  be  quite  a  while 
before  we  get  rid  of  our  Nikon 
cameras.  Silver  film  will  be  on  the 
scene  for  some  time  to  come  but  this 
experiment,  along  with  others,  shows 
we  are  on  the  way  to  a  digital  world.” 

How  fast  fully  digital  news  photog¬ 
raphy  arrives,  he  observed,  depends 
on  improvements  in  quality  —  and  in 
price. 


Inaugural  coverage  goes  smoothly 

About  3,000  journalists  from  690  news  organizations  were 
credentiaied  to  cover  dozens  of  affairs  over  five  days 


By  George  Garneau 

Press  coverage  of  President  George 
Bush’s  inauguration  events  went 
about  as  smoothly  as  the  events  them¬ 
selves. 

“There  were  little  skirmishes,  but 
everything  was  resolved  in  our 
favor,”  said  Chuck  Lewis,  Asso¬ 
ciated  Press  Washington  bureau 
chief. 

About  3,000  journalists  from  690 
news  organizations  were  credentiaied 
to  cover  dozens  of  affairs  over  five 
days.  Another  2,000  working  for  40 
more  organizations  had  to  make  do 
with  the  First  Amendment.  That  was 
usually  insufficient  grounds  to  gain 
entry  to  scores  of  lavish  and  expen¬ 
sive  galas. 

One  exception  was  a  couple  of  New 
York  Daily  News  staffers  who  found 
dressing  a  la  mode  was  just  the  thing 
they  needed  to  gain  entrance  to  a 
party  since  they  lacked  tickets  and 
special  press  credentials  of  their  own. 

Replete  with  personal  computer 
and  camera  bag,  reporter  Phil  Roura 
and  photographer  John  Roca,  dressed 
in  tuxedos,  mingled  their  way  past 
security  guards  and  metal  detectors 
into  a  $l,500-a-person  affair  at  Union 


Station  two  days  before  the  inaugura¬ 
tion.  Nobody  stopped  them,  Roura 
wrote  in  a  Daily  News  story. 

They  shook  hands  with  Bush,  now 
Vice  President  Dan  Quayle  and  their 
wives. 

Getting  in  where  press  access  was 
tight,  he  said,  “was  a  piece  of  cake.” 

Jim  Moore  of  the  American  Bicen¬ 
tennial  Presidential  Inaugural  said 
press  space  was  limited.  Those 
refused  press  passes  were  late,  did 
not  qualify  as  “bona  fide”  media,  or 
because  there  simply  was  not  enough 
room,  he  said. 

“For  every  position  we  had  — 
whether  media  stand  or  ball  —  there 
were  more  than  a  thousand  appli¬ 
cants,”  he  said. 

“It’s  impossible  to  put  1,000  people 
on  a  200-person  stand.  We  think  it 
was  the  best  inauguration  operation  at 
our  level,  press  credentialing,”  he 
said. 

Not  so  for  Vitaly  Gan,  Washington 
correspondent  for  the  Soviet  newspa¬ 
per  Pravda. 

“I  felt  kind  of  strange.  It  was  like 
being  discriminated  against,”  he  said 
of  being  denied  press  credentials.  He 
would  liked  to  have  seen  events  first¬ 


hand,  he  said,  but  working  from 
newspapers  and  television  impeded 
his  reportage  “not  at  all.” 

Elsewhere,  the  city  founded  on 
political  power  went  all-out  to  cele¬ 
brate  its  quadrennial  ritual  honoring 
the  ultimate  symbol  of  power;  the 
president.  Stretch  limosines  and  fur 
coats  seemed  to  be  everywhere,  as 
the  elite  from  around  the  country 
were  drawn  to  the  new  holder  of 
national  power. 

For  the  Washington  press  corps, 
inaugurations  are  part  of  the  four-year 
political  cycle. 

“We  pretty  much  marshaled  every¬ 
body  in  town,”  said  David  Wiessler, 
United  Press  International  Washing¬ 
ton  bureau  chief. 

“I  think  everybody  has  some  sort 
of  inaugural  assignment,”  he  said, 
except  the  State  Department  corre¬ 
spondent.  About  35  UPI  reporters 
covered  the  events  and  the  photo 
department  brought  in  about  10  pho¬ 
tographers  from  elsewhere  to  double 
its  size. 

Unlike  Reagan’s  inauguration  in 
1984  for  a  second  term,  a  new  and 
relatively  unfamiliar  president 
requires  greater  scrutiny  for  signs  of 
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member  newspapers  used  AP  film 
processing,  requiring  a  doubling  of  its 
darkroom  staff  from  five  to  10.  In 
addition,  10  extra  AP  photographers 
were  called  in  and  a  similar  number  of 
editors.  AP  shoots  all  in  color  and 
transmits  from  processed  film.  The 
bureau  transmitted  hundreds  of 
photos  of  inaugural  events. 

from  parties,  parades  and  appear¬ 
ances  all  over  town.  — — — — 

24^gSSS"e«ion-SSy"in  i^orters  at  a  loss  on  how  to  cover  It,  the 

all  editions  and  reissued  it  with  a  new  organizing  committee  pubiished  a  two-inch-thick 
cover  Friday  in  40,000  copies  for  notebook  OH  the  inauguration  ioaded  with  every 

conceivabie  bit  of  information,  inciuding  story  ideas. 

The  Times  wrangled  a  piece  on 
Bush  by  Ronald  Reagan.  It  carried 

stories  on  Bush  told  by  his  friends  A  five-person  special  projects  team  For  reporters  at  a  loss  on  how  to 

from  younger  days  as  well  as  advice  plus  three  or  four  Washington  staffers  cover  it,  the  organizing  committee 

to  the  new  president  from  a  cross  worked  on  inauguration  coverage,  published  a  two-inch-thick  notebook 

section  of  citizens.  It  assigned  10  to  12  Davis  said.  The  pull-out  section  on  the  inauguration  loaded  with  every 

photographers  to  cover  events  from  included  a  big  graphic  guide  to  the  conceivable  bit  of  information, 

the  opening  ceremony  at  the  Lincoln  inauguration  and  parade,  a  50-state  including  story  ideas. 

Memorial  Wednesday  to  the  swear-  report  on  delegations  and  parties,  and  Many  papers  sent  extra  reporters 

ing-in  Friday.  Its  life  section  had  five  the  Bush  family  tree.  and  photographers  to  Washington  for 

people  covering  parties  and  social  Gannett  Co.  Inc.  took  an  uncharac-  the  inauguration, 

events,  and  another  six  metro  staffers  teristically  low  profile,  throwing  no  The  Indianpolis  Star,  for  example, 

were  assigned  to  the  inauguration,  parties  for  the  inauguration,  said  owing  to  booming  demand  for  news  of 

parade  and  related  stories  for  a  total  spokeswoman  Sheila  Gibbons.  Indiana’s  native  son.  Vice  President 

of  about  25  staffers,  according  to  “We  have  done  a  lot  of  events  in  Dan  Quay le,  sent  three  reporters  and 

assistant  managing  editor  Pat  Inner-  the  last  year.  At  the  political  conven-  two  photographers  to  beef-up  its  one- 

est.  tions,  we  had  big  receptions,  and  our  person  Washington  bureau.  Photog- 

It  was  the  second  inauguration  for  fifth  anniversary  party,”  Gibbons  rapher  Rob  Goebel,  like  a  lot  of  peo- 

the  Times,  founded  in  1983  and  still  said.  “We  decided  the  inaugural  pie,  complained  that  it  took  twice  as 

funded  by  supporters  of  the  Rev.  Sun  would  be  well  covered  by  others.”  long  to  do  anything  due  to  traffic  tie- 

Myung  Moon’s  Unification  Church.  The  Washington  Post  scrupulously  ups  and  closed  streets. 

Like  USA  Today,  the  five-days-a-  reported  on  the  balls  and  galas,  with  The  Fort  Wayne  (Ind.)  Journal- 

week  Times  was  handicapped  by  its  reporters  turning  in  brief  accounts  on  Gazette,  15  miles  from  Quayle’s 

lack  ofSaturday  or  Sunday  editions  in  the  festivities.  hometown  of  Huntington,  recently 

which  to  report  on  the  Friday  parade  In  a  36-page  special  section,  the  opened  a  one-person  Washington 

and  swearing-in  ceremony.  Post  ran  a  double-truck  map  of  the  bureau  to  quench  the  thirst  for  news 

“It’s  a  bad  break  for  us  that  it  hap-  parade  route,  an  array  of  political  sto-  of  Quayle.  It  supplemented  coverage 

pens  on  Friday,”  said  Steve  Davis,  ries,  a  history  of  inaugurations,  a  full  of  the  inauguration  with  another 

Washington  World  editor  at  USA  page  of  Bush  quotes  and  color  pic-  reporter  and  photographer  Andrew 

Today.  Otherwise,  he  said,  “We  tures  and  inaugural  trivia.  Johnston. 

would  do  a  live  special  section.”  AP’s  Washington  Bureau  “People  in  northern  Indiana  are 

As  it  was,  the  nationally  circulated  swarmed.  Photographers  from  40  going  nuts  over  Quayle,”  he  declared. 

Soviets  complain  about  iack  of  inaugural  credentials 

Union  of  Soviet  Journaiists  feeis  ‘bewiidered’ 

The  Union  of  Soviet  Journalists  ments  in  the  Soviet-American  rela-  press  credentials, 

protested  to  the  American  Society  of  tions  and  hinders  our  journalists  in  the  “We  hope  that  this  will  prove  to  be 

Newspaper  Editors  the  denial  of  U.S.A.  from  exercising  their  profes-  a  satisfactory  arrangement,”  he  said, 

press  credentials  to  some  Soviet  sional  duties,”  the  group  said,  calling  pledging  to  follow  up  inquiries, 

reporters  seeking  to  cover  President  it  “against  the  interests  of  all  Soviet  There  were  dozens  of  inaugural 

George  Bush’s  inauguration.  people,  who  are  missing  a  significant  events  that  took  place  between  Jan. 

The  board  of  the  86,000-member  amount  of  information  on  a  major  18-21. 

organization  told  ASNE  in  a  Jan.  20  event  in  the  American  life.”  Tass  bureau  chief  Nikolay  Turka- 

cable  it  “is  bewildered  and  feels  deep  The  Soviet  board  asked  ASNE  to  tenko  said  his  staff  was  refused  cre- 

regret”  because  several  Washington-  support  and  publicize  its  view.  dentials  in  postcards  dated  Jan.  10, 

based  correspondents  for  major  Seymour  Topping,  editor  of  New  and  it  wasn’t  until  Tass  moved  a  story 

Soviet  newspapers  were  refused  inau-  York  Times  Co.  regional  newspapers  on  it  that  U.S.  journalists  began  ask- 

gural  press  credentials.  and  acting  head  of  ASNE’s  interna-  ing  questions. 

“This  decision  taken  by  the  inau-  tional  committee,  responded  in  a  mes-  “After  that  we  were  informed  Tass 

gural  committee  seems  strange  to  us  sage  reporting  that  the  Soviet  news  should  pick  up  credentials,”  he  said, 

in  the  context  of  the  latest  develop-  agency,  Tass,  was  provided  with  (Continued  on  page  35) 


the  next  four  years,  and  the  bowing  Gannett  daily  played  its  eight-page 
out  of  an  important  former  president  inaugural  guide  (five  ad  pages)  inside 
required  extra  effort,  he  said.  its  news  section,  devoting  a  special 

AP’s  Washington  news  editor,  bonus  section  instead  to  the  Super 
John  McClain,  who  organized  cover-  Bowl.  The  paper  included  a  front¬ 
age  by  up  to  50  reporters,  called  it  page  story  on  a  special  poll  on  public 
“rather  routine,”  with  cellular  expectations  of  the  Bush  presidency 
phones  the  order  of  the  day  as  report-  with  its  in-depth  “cover  story”  on  the 
ers  phoned  in  snippets  of  information  Super  Bowl. 
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A  tough  selling  year 

Newspaper  Ad  Bureau  projects  overall  gain  of  6%  for  newspaper  ad 
revenue  in  1989;  national  to  rise  4%;  retail  6%;  and  classified  8% 


By  Debra  Gersh 

This  is  going  to  be  a  tough  selling 
year  for  newspapers,  and  they  will 
have  to  work  harder  and  smarter, 
according  to  Craig  Standen,  president 
of  the  Newspaper  Advertising 
Bureau,  which  is  predicting  an  overall 
gain  of  6%  for  newspaper  advertising 
in  1989. 

“The  consensus  ...  is  that  the 
economy  will  be  up  2.6%  in  real  terms 
this  year,  and  that  this  will  translate 
into  a  6%  gain  for  newspaper  adver¬ 
tising,”  NAB  executive  vice  presi¬ 
dent  Leo  Bogart  told  those  at  the 
winter  meeting  of  the  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives  in  San  Francisco. 

“We’re  predicting  that  national  will 
be  up  4%,  retail  by  6%,  and  classified 
by  8%,”  he  said.  “Looking  back  at 
1988,  our  preliminary  estimate  for 
1988  shows  that  national  was  up  3%, 
retail  5%,  and  classified  9%,  for  an 
overall  gain  of  6%.” 

Bogart  further  noted  that  “At  the 
start  of  the  ’80s,  advertisers  spent 
$14.8  billion.  This  year,  at  the  end  of 
the  ’80s,  they  will  spend  an  estimated 
$33  billion.  That’s  a  123%  growth  for 
the  decade,  a  greater  growth  than  the 
10%  registered  by  the  economy  as  a 
whole. 

“McCann-Erickson  estimates  that 
in  the  year  2000,  total  U.S.  advertis¬ 
ing  will  reach  $348  billion.  Newspa¬ 
pers’  share  of  that  would  be  $84  bil¬ 
lion  if  our  share  declines  at  the  very 
slow  rate  it  has  in  the  ’80s.  If  we  can 
stop  that  decline  and  recapture  the 
share  we  had  in  1980,  we  will  be  a  $96- 
billion  medium,”  Bogart  said.  “The 
$  12-billion  difference  is  our  stake  on 
recapturing  a  growth  momentum.” 

Bogart  reminded  the  group  that 
while  they  worry  about  the  day-to- 
day  selling,  they  must  also  “keep  the 
long-term  picture  in  mind.” 

The  Ad  Bureau  sees  opportunity 
for  growth  in  national  advertising, 
despite  the  fact  that  a  lot  of  smaller 
papers  say  they’ve  given  up  on  the 
category,  Bogart  continued. 

“We’ve  had  some  remarkable 
shifts  in  our  business  in  recent  years 
as  a  result  of  the  steady  growth  of 
broadcast  and  direct  mail  competition 
and  the  shift  from  ROP  into  inserts. 


which  are  now  equivalent  to  29%  of 
total  display,”  he  added.  “The  print¬ 
ers  eat  a  growing  part  of  what  retailers 
spend  in  our  medium.  As  a  result, 
classified  now  accounts  for  42%  of 
our  ad  revenues. 

“We’ve  regarded  it  [classified]  as 
our  exclusive  preserve,  but  cable, 
yellow  pages  and  shopper-type  buy¬ 
ing  guides  are  digging  into  our  share. 
When  we  venture  into  new  technol¬ 
ogy,  that’s  not  bringing  you  any  new 
business  in  1989,  but  it’s  making  sure 
that  we’ll  be  going  strong  in  1999,” 
Bogart  said. 

Retail 

Alfred  Eisenpreis,  NAB  vice  presi¬ 
dent/retail  marketing,  noted,  “1989 
will  be  a  combat  year  for  retail 
revenues.  Retail  sales  should  be  up 
about  6'/2%  to  7%  overall,  but  there 
will  be  wide  variations  from  place  to 
place,  store  to  store  ...” 


such  as  national  home  furnishings 
month.  Mother’s  and  Father’s  Day 
sections  and  national  videocassette 
week  —  to  build  the  participation  of 
smaller  advertisers,  “outside  the  top 
15%,  which  are  smaller,  locally  acces¬ 
sible,  infrequent  advertisers.” 

He  also  urged  the  development  of 
new  business  “from  retailers  who 
now  use  newspapers  in  a  limited  way 
or  not  at  all,”  such  as  home  centers. 

Mass  merchandising 

Jim  Hollis,  NAB  vice  president/ 
mass  merchandising,  explained  that 
due  to  conditions  at  the  U.S.  Postal 
Service,  including  the  fact  that  it  “will 
not  totally  realize  savings  from  newly 
automated  systems  until  1995,”  the 
bureau’s  “best  guess”  is  that 
“another  rate  increase  will  come  in 
January  1991 ,  with  the  filing  in  Febru¬ 
ary  of  1990.” 

“So  we  can  probably  expect  two 


“We’ve  regarded  it  [classified]  as  our  exciusive 
preserve,  but  cabie,  yeiiow  pages  and  shopper-type 
buying  guides  are  digging  into  our  share.” 


The  major  retailers  —  such  as 
Sears,  J.C.  Penney  and  Montgomery 
Ward  —  have  “announced  signifi¬ 
cant  changes  in  their  marketing 
strategies,”  Eisenpreis  said,  adding 
that  some  restructuring  of  relation¬ 
ships  between  the  individual  newspa¬ 
pers  and  the  major  retailers  may  be 
required. 

Changes  are  also  taking  place  at  the 
department  stores. 

“Nineteen-eighty-eight  saw  a  rear¬ 
rangement  of  the  traditional  depart¬ 
ment  store  sector,  including  the  Cam- 
peau  acquisition  of  Federated  Depart¬ 
ment  Stores,  the  subsequent  resale  of 
Bullocks  and  Magnin’s  to  Macy’s,  of 
Filene’s  and  Foley’s  to  the  May  Com¬ 
pany,  of  Brooks  Brothers  to  Marks 
and  Spencer,  to  cite  just  a  few,” 
Eisenpreis  said.  “Such  changes  affect 
individual  newspapers  deeply.” 

Further,  Eisenpreis  suggested  util¬ 
izing  national  industry  events  — 


rate  increases  of  upward  to  35-40%  in 
third-class  carrier  route  presort  by 
1995,”  Hollis  said.  “This  will  require 
many  newspapers  to  consider  devel¬ 
oping  their  own  alternate  delivery 
programs,  especially  where  heavy 
mail  quantities  are  used,  in  insure  that 
the  advertisers’  distribution  budget  is 
not  primarily  spent  in  high  mail 
costs.” 

Most  mass  merchandisers  will  end 
the  fiscal  year  “with  10%  sales 
increases  for  the  industry,  and  profit 
increases  of  10-12%  generally 
expected,”  Hollis  said. 

“For  1989,  we  expect  mass  mer¬ 
chandisers  to  advertise  just  about  the 
same  as  they  have  in  1988,”  he  pre¬ 
dicted.  “Adjustments  will  be  made  in 
circulation  to  accommodate  newspa¬ 
per  rate  increases  and  the  higher  cost 
of  paper  and  printing. 

“Today,  newspapers  are  the 
dominant  form  of  delivery  of  their 
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Craig  Standen 

advertising  programs,  with  80%  of 
their  budgets  going  into  newspapers, 
including  the  preprints  we  insert  and 
ROP.” 

The  Bureau  predicts  that  newspa¬ 
pers  will  carry  SV2  billion  non-sub¬ 
scriber  products  in  1989,  “which  is  an 
increase  in  just  two  years  of  nearly 
30%,”  Hollis  reported.  “Newspapers 
now  deliver  a  non-subscriber  product 
to  more  than  28  million  households 
once  a  week,  and  it’s  growing.” 

In  addition,  Hollis  said,  although 
the  bureau  doesn’t  “yet  have  all  the 
figures  .  .  .  it’s  my  guess  that  this  will 
be  the  first  year  we  top  55  billion 
inserts,  an  increase  of  6%  ...” 

Food  marketing 

Bob  Gaines,  NAB  vice  president/ 
food  marketing,  suggested  that  to 
help  halt  the  erosion  of  national  food 
advertising,  papers  encourage  those 
advertisers  to  utilize  the  “Sunday 
product,  with  its  often  larger  circula¬ 
tion.” 

Citing  National  Frozen  Food 
Month  as  “perhaps  the  single  most 
successful  annual  marketing  event  in 
the  food  category,”  Gaines  high¬ 
lighted  other  monthly  food  promo¬ 
tions  newspapers  can  capitalize  on, 
such  as  Canned  Foods  Month  in 
February,  Snack  Food  Month  in 
May,  Dairy  Month  in  June,  Deli-Bak¬ 
ery  Month  in  September,  and  Seafood 
Month  in  October. 

“Together  with  the  National  Food 
Brokers  Association  we’re  planning  a 
training  program  for  food  brokers  to 
teach  them  how  to  run  successful 
newspaper  promotions,”  he 
reported,  adding  that  each  newspaper 
needs  to  contract  brokers  in  its  area  to 
bring  the  ads  in. 

“Co-op  is  another  virtually 
untapped  resource  for  food  linage,” 
Gaines  said. 

Classified 

“In  1987,  total  classified  revenues 


reached  $10.7  billion,”  reported  Eric 
Anderson,  NAB  vice  president/clas¬ 
sified.  “In  1988  .  .  .  total  classified 
revenues  were  up  8%  to  $1 1 .5  billion. 
With  the  exception  of  real  estate, 
which  was  particularly  soft  in  the 
Southern  states,  all  categories  con¬ 
tinued  strong.” 

Anderson  noted  that  “Our  feeling 
is  that  1989  will  start  an  era  of  change 
for  our  classified  business.  Gone  are 
the  days  when  classified  was  the  only 
game  in  town.  Over  the  past  few  years 
we’ve  seen  a  proliferation  of  different 
local  competitors  .  .  .  and  they’ve 
been  doing  pretty  well.” 

Two  top  priorities  in  classified  are 
addressing  the  erosion  of  new  car 
advertising  into  local  broadcast  and 
the  growth  of  real  estate  advertising 
revenues  in  local  homes  magazines. 

“How  are  these  competitors  put¬ 
ting  a  dent  in  our  classified  busi¬ 
ness?”  Anderson  asked.  “Naturally, 
strategies  vary  market  by  market,  but 
let  me  tick  off  the  major  ones: 

“Rates,  not  only  are  they  dis¬ 
counting  their  rates,  but  they  are  also 
offering  special  deals;  free  ads,  alone 
or  in  combination  with  paid  ads;  abil¬ 
ity  to  offer  pictures,  of  used  cars, 
homes  and  so  forth;  and  they  use  the 


“Co-op  is  another 
virtually  untapped 
resource  for  food 
linage,”  Gaines  said. 


niche-marketing  philosophy,  putting 
all  their  energies  and  resources  into 
one  category  and  zeroing  in  on  your 
advertisers  in  that  category.” 

To  combat  this,  Anderson  noted  in 
some  cases  it  works  to  fight  fire  with 
fire,  such  as  with  newspaper-pro¬ 
duced  real  estate  magazines. 

“But  short  of  competing  head-on 
with  your  own  specialized  publica¬ 
tion,  here  are  some  strategies  cover¬ 
ing  research,  rates,  training  and  pro¬ 
motion,”  he  continued. 

“First,  do  your  homework. 
Research  your  competitors  thor¬ 
oughly,  become  familiar  with  their 
products,  revenues,  advertisers,  spe¬ 
cial  deals.  Try  to  identify  their  soft 
spots  in  distribution,  readers,  etc. 
Talk  to  their  advertisers  about 
results.  Are  they  getting  any,  or  is  it 
just  a  matter  of  attractive  rates? 

“Once  you’ve  done  your  home¬ 
work  and  are  considering  a  response, 
don’t  forget  to  examine  your  own  rate 
strategies  for  all  kinds  of  advertisers 
selling  all  kinds  of  products  and  ser¬ 
vices,”  Anderson  continued. 

“Consider  adopting  a  break-even 
mentality  on  your  private-party  rates. 
After  all,  a  successful  classified  sec- 


Leo  Bogart 

tion  depends  on  successful  private- 
party  business,  and  a  successful  pri¬ 
vate-party  operation  depends  on  ad 
count  .  .  .  ,”  he  said. 

Anderson  further  warned  newspa¬ 
pers  not  to  forget  multiple  insertion 
rates,  and  suggested  papers  train  their 
salespeople  thoroughly  and  possibly 
“develop  a  special  compensation 
package  for  your  sales  reps.” 

“The  final  step  is  promotion,” 
Anderson  said.  “Whatever  your 
response  —  a  new  product,  a  new 
section,  an  attractive  private-party 
rate  —  you’ve  got  to  promote  it.  Not 
general  classified  promotion,  but  pro¬ 
grams  in  specific  categories  aimed  at 
your  retailers,  automobile  dealers, 
private  party  advertisers,  and  so 
forth.” 

Co-op 

Citing  a  number  of  newspapers  that 
have  computerized  co-op  sales 
departments,  Frank  Hennessey, 
bureau  vice  president/co-op,  sug¬ 
gested  five  co-op  strategies  that  do 
not  necessarily  require  high-tech 
equipment:  event  marketing;  mass 
impact  sections;  mall  catalogs;  “turn¬ 
key”  promotions;  and  vendor  fund 
development. 

He  noted  that  the  “single  most 
important  player  is  the  co-op  man¬ 
ager”  and  that  “promotion  is  another 
key  ingredient”  to  co-op  success. 
Also,  Hennessey  said,  “remember  to 
sell  vertically  to  companies  in 
and  beyond  your  marketing 
area  .  .  .  [and]  learn  to  network.” 

National 

“We  expect  national’s  share  of 
newspaper  advertising  revenue  to 
increase  by  4%  in  1989,  but  that 
increase  will  not  come  without  smart 
selling  on  the  part  of  every  newspa¬ 
per,”  stated  Jim  Wilson,  NAB  vice 
president/national. 

“We  have  identified  four  smart- 
(Continued  on  page  36) 
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Future  of  Advertising  update 

initial  phase  of  project  coming  to  an  end,  with  ongoing  effort  to  continue 


By  Debra  Gersh 

Although  the  initial  phase  of  its 
activity  is  coming  to  an  end,  the 
“Future  of  Advertising  Project  repre¬ 
sents  an  effort  that  will  never  be  com¬ 
pleted,”  according  to  Harold  W. 
Andersen,  chairman  of  the  FOA 
steering  committee  and  chief  execu¬ 
tive  officer  of  the  Omaha  (Neb.) 
World-Herald. 

“One  of  the  wonderful  things  about 
this  project  has  been  the  way  it  has 
gotten  people  in  different  newspaper 
professions  to  work  together;  adver¬ 
tising  and  marketing,  along  with 
publishers,  editors,  promotion,  cir¬ 
culation,  research,  personnel,  finance 
and  production,”  Anderson  told 
those  at  the  winter  meeting  of  the 
International  Newspaper  Advertising 
and  Marketing  Executives  in  San 
Francisco. 

“The  individual  task  forces  set  out 
with  no  holds  barred  to  examine  the 
obstacles  that  stand  in  the  way.  They 
came  up  with  thoughtful  recommen¬ 
dations  that  will  improve  our  market 
share  if  all  our  newspapers  go  along 
with  them,”  he  said.  “We  all  know 
that  advertisers  buy  space  in  our  own 
individual  newspapers  only  after  they 
are  convinced  that  newspapers  in 
general  are  a  productive,  responsive, 
efficient  and  dynamic  medium. 

“Nothing  that  any  one  newspaper 
does  on  its  own  is  going  to  influence 
newspapers’  share  of  the  advertising 
market.  We  all  have  to  work  together 
on  this,  and  I  believe  we  are  working 
together  very  well,”  Anderson  com¬ 
mented. 

Jerry  Tills,  president  of  the  Detroit 
Free  Press  and  marketing  vice  presi¬ 
dent  for  Knight-Ridder  Newspapers, 
who  served  as  chairman  of  the  FOA 
Task  Force  on  Pricing  and  Position¬ 
ing,  told  the  group,  “Nothing  we  have 
done  in  this  business  in  recent  years 
has  been  more  important  than 
standardization  —  standardizing  our 
page  formats  and  creating  SAUs 
[Standard  Advertising  Units].” 

Although  some  publishers  have 
balked  over  the  fact  that  they  have 
seen  no  additional  linage  after  adop¬ 
tion  of  the  committee’s  recommenda¬ 
tions,  Tills  noted,  “The  answer  to  this 
kind  of  objection,  of  course,  is  that  we 
are  not  just  creating  new  revenues. 


but  trying  to  hold  on  to  the  business 
that  we  have. 

“Making  life  simpler  and  easier  for 
the  advertiser  is  just  as  essential  to 
our  business  as  running  the  presses  or 
getting  the  trucks  rolling  into  the 
street.” 

In  addition  to  guidelines  for  retail 
research,  classified  research  and  the 
standard  market  data  folder.  Tills  told 
the  group  that  they  “will  soon  receive 
a  recommendation  related  to  the 
gigantic  new  business  potential  that 
we  have  in  our  weekend  tv  logs  and 
sections. 


“With  the  spread  of  cable,  com¬ 
petition  for  the  television  audience 
has  become  fiercer  than  ever,  and 
more  promotion  dollars  are  being 
spent  by  networks,  stations,  program 
producers,  syndicators  and  spon¬ 
sors,”  he  said.  “This  year  we  esti¬ 
mate  that  approximately  $6(X)  million 
will  be  spent  on  this  kind  of  program 
audience  promotion. 

“Aside  from  on-air  promos  on  the 
same  channels,  the  lion’s  share  goes 
into  TV  Guide  and  magazines  pro¬ 
duced  for  cable  systems. 

“The  reason  why  newspapers  do 
not  get  more  of  this  business  is  that 
our  weekend  tv  sections  are  produced 
in  a  bewildering  array  of  sizes  and 
formats,”  he  continued.  “The  adver¬ 
tiser  faces  the  same  problems  of 
incompatible  ad  sizes  and  added  pro¬ 
duction  expense  that  we  faced  with  all 
our  ROP  advertising  before  the 
advent  of  SAUs.” 

The  Standardization  Task  Force 
has  come  up  with  three  recommended 
standard  tv-ad  sizes.  Tills  explained. 
“That  first  step  is  easy,  and  you  can 
take  it  immediately  with  very  little 
mechanical  adjustment.  The  next  step 
is  to  get  everybody  on  the  same  for¬ 
mat  for  the  tv  book  itself.  That  will 
take  more  tinkering,  and  it  is  still 


being  negotiated  with  some  of  the 
major  printing  companies  that  pro¬ 
duce  our  tv  books  for  us.” 

Tills  further  suggested  newspaper 
take  advantage  of  other  recommenda¬ 
tions,  such  as  the  island  ad  position, 
eliminating  minimum-size  require¬ 
ments  for  color  ads,  accepting  the 
standard  contract  language,  the  stan¬ 
dard  invoice,  and  the  standard  adver¬ 
tiser  codes. 

He  also  called  on  newspapers  to 
conform  their  national  rate  structures 
to  the  grid  explained  in  the  Pricing 
Task  Force  booklet,  “Opportunities 


in  National  Advertising  Through  Sim¬ 
plified  Rate  Structures.” 

“Remember,  we  cannot  ask  you  to 
set  rates  at  any  particular  level.  We 
cannot  recommend  whaf  your  rates 
should  be,”  Tills  stated.  “All  we  are 
saying  is,  whatever  they  are,  even  if 
you  offer  no  discounts  at  all  on  your 
national  advertising,  set  up  your  rate 
card  in  a  form  that  corresponds  to  the 
grid  and  make  it  easier  for  national 
advertisers  to  estimate  the  cost  of  a 
newspaper  schedule.” 

Tills  further  urged  newspapers  to 
offer  repeat  rates  —  to  get  advertis¬ 
ers  “away  from  using  newspapers  as 
a  one-shot  medium  for  promotional 
purposes”  —  to  take  a  close  look  at 
their  national/retail  rate  differential 
and  to  consider  offering  “an  incentive 
promotional  rate  in  two  categories 
where  we  get  very  little  business  but 
where  the  stakes  are  very  high:  beer 
and  drugs.” 

“The  recommendations  we  have 
already  made  do  not  exhaust  or  com¬ 
plete  the  work  of  our  Pricing/Posi¬ 
tioning  Task  Force,”  he  added. 
“Pricing  remains  one  of  the  biggest 
competitive  disadvantages  we  face  in 
the  advertising  market.  With  corpo¬ 
rate  and  agency  consolidations  and 
mergers,  there  is  going  to  be  more 


“Nothing  that  any  one  newspaper  does  on  its  own 
is  going  to  infiuence  newspapers’  share  of  the 
advertising  market.  We  aii  have  to  work  together  on 
this,  and  i  beiieve  we  are  working  together  very  weii,’’ 
Anderson  commented. 
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pressure  on  all  media  rates  than  ever 
before.  That  makes  it  more  urgent  to 
simplify  and  rationalize  our  rate 
structures,  not  only  in  national  but  in 
retail  and  classified  as  well.” 

The  Readership  and  Circulation 
Task  Force,  headed  by  Baltimore  Sun 
publisher  Reg  Murphy,  has  “been 
concentrating  on  trying  to  stimulate 
action  at  the  local  level  that  will  result 
in  improvements  to  which  we  think 
advertisers  will  be  responsive,”  Mur¬ 
phy  said. 

“For  example,  nothing  forms  the 
impression  we  leave  more  than  the 
physical  appearance  of  the  product 
itself,”  he  said.  “In  an  age  of  high 
performance  expectations,  we  must 
make  sure  that  our  reproduction  is 
clean  and  clear  and  attractive,  that 
our  color  is  at  the  level  that  today’s 
advertisers  take  for  granted.” 

To  that  end,  Murphy  recommended 
a  manual  produced  by  the  Task  Force 
on  Reproduction  and  Color,  as  well  as 
the  ANPA/CHECK  list  from  the 
American  Newspaper  Publishers 
Association.  However,  simply  having 
the  book  “does  not  bring  all  newspa¬ 
per  reproduction  to  the  levels  we 
think  are  desirable. 

“You  and  your  associates  back  at 
your  individual  papers  have  to  study 
the  subjects,  have  to  ask  yourselves 
the  hard  questions,  and  have  to  take 
the  necessary  steps  to  implement  the 
suggestions  in  your  own  plants,”  he 
said. 

He  also  recommended  the  manual 
on  newspaper  alternate  distribution 
prepared  by  the  Task  Force  on  Alter¬ 
nate  Distribution,  as  well  as  the 
“array  of  publications”  from  the 
Classified  Task  Force,  including 
research  on  classified  customers;  new 
forms  of  competition,  including  elec¬ 
tronic  technology;  and  standardizing 


software  for  remote  entry  systems. 

“You  will  soon  receive  a  brand- 
new  prototype  redesign  of  classified 
pages,  prepared  in  collaboration  with 
the  Poynter  Institute  and  with  the 
Society  of  Newspaper  Design,”  Mur¬ 
phy  announced. 

“Our  task  force  met  last  month  to 
review  a  number  of  the  steps  that  our 
industry  can  take  in  working  at  the 
national  level  to  produce  the  tools  and 
materials  we  need  to  keep  the  subject 
[of  readership]  at  the  top  of  every¬ 
one’s  mind,”  Murphy  continued. 
“We  will  continue  to  monitor  devel¬ 
opments  in  circulation  and  readership. 

“We  want  to  see  our  business  work 
together  and  work  harder  on  promo¬ 
tion  campaigns  to  build  readers  and 
on  Newspaper  in  Education  pro¬ 
grams.  We  want  to  strengthen  the 
circulation  and  distribution  functions 
and  continue  to  upgrade  circulation 
management.  We  will  support  the  lit¬ 
eracy  efforts  already  launched  by 
ANPA  and  work  closely  with  the  edi¬ 
tors  who  are  producing  papers  that 
are  better  than  ever  and  increasingly 
responsive  to  readers’  needs,”  he 
stated. 

“But  whatever  we  do  at  the 
national  level  still  has  to  be  matched 
by  the  efforts  that  you  make  at  your 
individual  papers.  We  can  provide  the 
background  and  ask  the  right  ques¬ 
tions;  you  have  to  find  the  answers 
and  the  solutions,”  Murphy  said. 

The  report  from  the  Task  Force  on 
Sales  Structure  —  chaired  by  New 
York  Times  president  Lance  Pri- 
mis  —  was  presented  by  Nick  Canni- 
straro,  marketing  vice  president  of 
the  Washington  Post,  who  noted  that 
“In  today’s  world  of  more  sophisti¬ 
cated  media  buying  and  selling,  news¬ 
paper  salespeople  have  to  become 
marketing  professionals.  They  can’t 


just  sell  and  provide  service.  They 
have  to  be  able  to  put  themselves  in 
the  customer’s  shoes.” 

Commenting  that  a  high  priority 
must  be  placed  on  training,  Canni- 
straro  added  that  the  Sales  Structure 
Task  Force  has  been  focusing  its 
efforts  on  the  problems  of  generating 
new  business,  primarily  national, 
“where  we  see  the  greatest  oppor¬ 
tunities  for  growth  at  a  time  when 
every  agency  and  every  major 
national  account  is  reassessing  televi¬ 
sion  and  rethinking  its  media  plan¬ 
ning.” 

From  analysis  of  the  way  newspa¬ 
per  advertising  departments  are  set 
up,  the  task  force  found  that 
“Although  we  have  some  42,000  peo¬ 
ple  out  there  selling  and  servicing 
newspaper  advertising,  all  of  us  are 
essentially  in  the  business  of  selling 
our  own  papers  or  getting  our  markets 
higher  on  the  list,”  he  reported.  “The 
only  generic  selling  done  on  behalf  of 
the  whole  medium  is  done  by  the 
bureau’s  dozen-member  national 
sales  department. 

To  make  use  of  the  talents  of  indi¬ 
vidual  newspapers,  in  conjunction 
with  the  bureau’s  efforts,  a  National 
Sales  Committee  was  set  up,  consist¬ 
ing  of  “the  advertising  and  marketing 
directors  of  the  five  papers  that  carry 
the  most  national  advertising  and  that 
have  the  greatest  stake  in  increasing 
our  share.” 

The  first  five  categories  tackled  by 
the  committee  were  express  services, 
financial  and  credit  card  services, 
beer,  fast  foods  and  proprietary 
drugs,  Cannistraro  reported. 

“Each  sales  team  worked  on  behalf 
of  the  whole  newspaper  business  and 
not  of  the  specific  paper  that  hap¬ 
pened  to  have  a  member  on  the 
(Continued  on  page  36) 
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Murdoch  testifies  in  Newhouse  estate  tax  trial 


By  George  Garneau 

Publisher  Rupert  Murdoch  testified 
it  would  have  been  “a  very  bad  busi¬ 
ness  proposition”  to  buy  £dl  common 
and  voting  stock  in  the  Newhouse 
publishing  empire  left  after  its 
founder  died  in  1979  because  the 
stock  represented  a  minority  interest. 

Testifying  for  the  Newhouse  family 
in  a  $1 -billion  estate  tax  case,  Mur¬ 
doch  said  he  would  not  have  sought 
the  late  S.I.  Newhouse  Sr.’s  22% 
stake  in  Advance  Publications  Inc.  — 

1,000  common  shares,  10  of  them 
Class  A  voting  and  990  Class  B  non¬ 
voting  —  because  3,500  preferred 
shares,  88%  of  total,  were  held  by  S.I. 
Sr.’s  wife  Mitzi;  brothers  Norman, 
who  died  last  year,  and  Theodore; 
and  sons  S.I.  Jr.  and  Donald  held 
3,500  shares  of  non-voting  preferred 
stock. 

Murdoch,  the  chief  executive  of  the 
$5-billion-a-year  international  pub¬ 
lishing  and  broadcasting  company 
News  Corp.  Ltd,,  said  he  was  not 
interested  in  minority  ownerships 
unless  they  were  in  a  position  to  buy 
full  ownership. 


When  making  a  major  investment 
of  $100  million  to  $200  million,  “you 
need  the  cash  flow  that  goes  with  it,” 
he  said. 

Murdoch  said  he  would  not  risk  his 
company’s  money  buying  such 
minority  stock  because  of  uncertain¬ 
ties  whether  the  preferred  stock  could 
be  acquired. 

Murdoch,  who  testified  he  was  not 
paid  to  appear  as  an  expert  witness, 
was  called  in  an  effort  to  refute  Inter¬ 
nal  Revenue  Service  claims  that  S.I. 
Sr.’s  common  stock,  constituting  the 
controlling  interest,  was  worth  many 
times  more  than  preferred  shares  and 
therefore  should  pay  tax  on  virtually 
the  entire  value  of  Advance. 

The  estate  contends  that  S.I.  Sr.’s 
22%  of  Advance  shares  represented 
his  participation  in  managment  and  in 
profits  and  therefore  it  should  pay  tax 
only  on  that  portion  of  the  company’s 
1980  value. 

The  estate  has  begun  paying  a  $47- 
million  tax  bill  on  stock  it  valued  at 
$176  million. 

The  government  is  seeking  more 
than  $1  billion  in  taxes  on  an  estate  it 
valued  at  over  $2. 1  billion. 


Murdoch  appeared  Jan.  18  as  one  of 
many  media  executives,  accountants, 
investment  bankers,  lawyers  and  pro¬ 
fessors  scheduled  to  testify  in  the 
eight-week  trial  that  began  Jan.  4  in 
U.S.  Tax  Court  in  Washington,  D.C. 

Under  cross-examination,  Mur¬ 
doch,  who  said  his  family  owns  only 
48%  of  News  Corp.,  testified  that  he 
had  made  exceptions  and  bought 
minority  interests  in  Companies  — 
sometimes  as  a  stage  to  buying  the 
rest  and  sometimes  not. 

The  Australian-born  businessman 
who  “opportunistically”  expanded 
one  Australian  newspaper  into  one  of 
the  world’s  biggest  media  empires 
and  who  became  a  U.S.  citizen  so  he 
could  buy  television  stations  here, 
said  he  knew  S.I.  Jr.  and  Donald  cor¬ 
dially  through  occasional  meetings. 

Murdoch  testified  he  manages  his 
companies  “very  closely”  and  has 
been  involved  in  all  its  acquisitions. 
He  said  he  purchased  for  the  New 
York  Post  —  which  he  sold  last  year 
to  comply  with  cross-ownership 
regulations  —  some  assets  from  the 
Newhouse’s  Long  Island  (N.Y.) 
Press,  which  closed  in  the  late  1970s. 


IN  BRIEF 


Fischer  Press 
gets  new 
venture  capital 

Fischer  Press  Inc.  of  Manchester, 
N.H.,  has  recently  expanded  its  oper¬ 
ations  as  a  result  of  an  infusion  of 
venture  capital  from  Beta  Ventures 
Inc.,  Boston,  Mass. 

The  funds  included  money  for  the 
growth  of  New  Hampshire  Star,  a 
weekly,  and  capital  for  launching 
New  Hampshire  Woman  Newspaper. 

Beta  also  provided  Fischer  with 
funds  for  additional  acquisitions. 

Guild  certification 
filed  at  Ont.  paper 

The  Southern  Ontario  Newspaper 
Guild  has  applied  for  union  certifica¬ 
tion  in  the  editorial  department  of  the 
London  Free  Press. 

An  Ontario  Labor  Relations  Board 
hearing  on  the  proposal  was  expected 
within  several  weeks  of  the  early 
January  filing. 


The  Guild  hopes  to  represent  150 
newsroom  staff,  including  reporters, 
photographers,  editorial  clerks,  copy 
editors,  library  staff  and  artists. 

According  to  an  article  from  the 
Canadian  Press,  if  more  than  55%  of 
the  members  sign  union  cards,  certifi¬ 
cation  by  the  labor  board  is  automat¬ 
ic.  If  less  than  55%  but  more  than 
45%  sign,  a  vote  must  be  held  on 
joining  the  Guild. 

UNC  j-school  hits 
goal  for  endowment 

In  less  than  two  years,  the  School 
of  Journalism  at  the  University  of 
North  Carolina  at  Chapel  Hill  has 
reached  its  goal  of  $333,000  in  gifts 
and  pledges  to  endow  the  Walter 
Spearman  Professorship.  Spearman, 
who  taught  at  the  School  of  Journal¬ 
ism  for  45  years,  died  of  cancer  in 
February  1987  at  age  79. 

Two  of  the  biggest  contributors  to 
the  fund  were  the  Charlotte  (N.C.) 
Observer,  which  donated  $50,000, 
and  the  New  York  Times  Foundation, 
which  gave  $15,000. 


Filipino  news 
exec’s  son  guilty 
of  manslaughter 

The  son  of  a  Filipino  newspaper 
executive  in  San  Francisco  was 
recently  found  guilty  of  voluntary 
manslaughter  in  the  death  of  his 
father,  whose  murder  was  first 
thought  to  be  related  to  Philippine 
politics. 

Arnel  Salvatierra,  20,  who  had 
been  charged  with  murder,  admitted 
that  he  had  sent  his  father,  Oscar  Sal¬ 
vatierra,  business  manager  of  the 
Philippine  News,  death  threats  for  its 
coverage  of  the  political  situation  in 
the  Philippines. 

Authorities  said  the  letters  were 
designed  to  draw  suspicion  away 
from  the  son,  who  shot  his  father  in 
1986  in  a  dispute  over  the  son’s  girl¬ 
friend.  The  son  also  had  been  worried 
about  his  unauthorized  credit  card 
purchases. 

A  jury  reduced  the  charge  to  man¬ 
slaughter  after  hearing  testimony  that 
Salvatierra,  44,  had  abused  his  family 
and  had  beaten  his  son  frequently. 
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THE  MORN  I N6  NEWSPAPER 
TELLS  D5  WHAT  HAPPENED 
WHILE  WE  WERE  SLEEPING 


Celebrate  Newspaper  in  Education 
Week,  March  6-10, 1989 

Your  local  newspaper,  schools  and  reading  councils 
throughout  the  U.S.  are  joining  together  to  celebrate  NIE  Week. 

Teachers  in  more  than  45,000  classrooms  across  the  country 
already  use  the  newspaper  as  an  innovative  teaching  tool. 

Newspapers  make  the  world  come  alive — every  day. 

GARFIELD  is  delighted  to  help  spread  the  newspaper  reading 
habit — it’s  contagious. 

NIE  Week  is  sponsored  by  the  American  Newspaper  Publishers 
Association  Foundation  and  the  International  Reading  Association. 


Reporter  reunion 

Journalists  who  covered  the  civil  rights  movement  in  the  South 
during  the  1950s  and  1960s  get  together  on  Martin  Luther  King  Day 


By  Russell  Shaw 

More  than  a  dozen  journalists  who 
covered  the  civil  rights  movement  in 
the  South  during  the  1950s  and  1960s 
swapped  memories  and  perspectives 
during  a  panel  discussion  Jan.  15  at 
the  Martin  Luther  King  Jr.  Center  for 
Nonviolent  Social  Change  in  Atlanta. 

Participants  with  a  daily  newspaper 
background  included  Jack  Nelson, 
now  Washington  bureau  chief  for  the 
Los  Angeles  Times,  and  a  reporter  for 
the  Atlanta  Constitution  and  the  Los 
Angeles  Times  during  that  period; 
Reese  Cleghom,  former  Atlanta  Jour¬ 
nal  and  Detroit  Free  Press  reporter, 
now  dean  of  the  University  of  Mary¬ 
land  School  of  Journalism  and  presi¬ 
dent  of  the  Washington  Journalism 


Review,  Dorothy  Gilliam,  a  veteran 
reporter  for  the  Washington  Post;  Ka¬ 
therine  Johnson,  a  former  Associated 
Press  reporter  now  with  U.S.  News 
&  World  Report;  Ethel  Payne,  re¬ 
tired  from  the  Chicago  Daily  Defend¬ 
er;  and  AP  photographer  Flip  Shulke. 

The  most  common  themes 
expressed  were  that,  unlike  those 
cases  where  the  lines  of  demarcation 
between  good  and  evil  were  hazy, 
there  was  no  doubt  about  right  and 
wrong  in  the  civil  rights  struggle,  and 
that  covering  the  struggle  helped  to 
shape  social  attitudes  among  the 
reporters  who  worked  steadily  on  the 
beat. 

“It  was  the  first  time  in  my  career 
that  I  became  emotionally  involved  in 
covering  a  story,”  said  Nelson.  “You 
tried  to  be  as  objective  as  you  could 
but  .  .  .  injustice  is  injustice.” 

“I  don’t  know  of  anybody  who  cov¬ 
ered  the  civil  rights  movement  for  any 
length  of  time  whose  life  wasn’t 
changed  substantially,”  added  Cleg- 


(Shaw  is  a  free-lance  writer  based  in 
Atlanta.) 


horn.  “It  made  me  see  things  right 
under  my  nose  for  the  first  time. 

“Never  before  had  I  witnessed  so 
much  unity  and  solidarity  among  one 
group  of  people,”  said  Payne,  who 
was  dispatched  by  the  Chicago 
Defender  to  cover  the  Montgomery, 
Ala.,  bus  boycotts  in  1955. 

Several  of  the  panelists  cited  their 
determination  tp  get  their  stories  out 
and  published  despite  formidable 
obstacles.  Gilliam  mentioned  that  as  a 
rookie  reporter  for  the  Washington 
Post  in  1962,  she  felt  stymied  while  on 
assignment  in  Oxford,  Miss.,  cover¬ 
ing  the  attempts  of  black  applicant 
James  Meredith  to  be  admitted  to  the 
University  of  Mississippi. 

“My  colleagues  from  the  Post  were 
domiciled  at  the  Sand  N’  Sea  Motel, 


but  I  was  domiciled  at  a  local  funeral 
home,”  she  said.  “For  a  ‘green’ 
reporter  to  stay  at  a  black  funeral 
home  when  all  hell  was  breaking  loose 
on  the  other  side  of  town  was  not 
particularly  comforting.” 

For  others,  a  key  challenge  was 
finding  enough  outlets  to  carry  their 
words.  “The  newspapers  and  radio 
stations  we  served  in  that  state  didn’t 
want  that  kind  of  news,”  said  Her- 
bers,  referring  to  his  stint  as  a  U  PI 
reporter  in  Mississippi. 

The  film  Mississippi  Burning  was 
also  discussed.  Several  panelists 
praised  the  cinematic  quality  of  the 
movie,  while  lamenting  that  the  pic¬ 
ture  portrayed  blacks  as  overly  sub¬ 
missive  and  too  scared  to  talk  to 
authorities. 

Other  panelists  praised  the  ultimate 
effort  of  some  Southern  newspapers 
in  covering  the  civil  rights  era,  while 
implying  their  hearts  were  not  really 
in  it. 

“Basically,  the  story  of  the  press  in 
the  South  at  the  time  was  that  it  failed 
rather  miserably,”  Cleghorn  said. 

Cleghorn  pointed  out  that  neither 


the  Atlanta  Constitution  nor  the 
Atlanta  Journal  covered  out-of-town 
civil  rights  occurrences  regularly. 
“There  were  newspapers  that  didn’t 
want  to  cover  this,  and  didn’t  run 
anything  unless  they  had  to.  Many 
newspapers  in  the  South  were 
muscled  into  at  least  minimally  cov¬ 
ering  something  they  didn’t  want  to 
cover.”  Cleghorn  added  the 
“muscle”  factor  was  due  in  large  part 
to  the  exposure  the  events  of  the 
period  received  on  tv. 

At  the  same  time,  however,  Cleg¬ 
horn  and  others  praised  the  impas¬ 
sioned  editorials  of  then- Atlanta  Con¬ 
stitution  editor  Ralph  McGill.  Added 
Ralph  McGilll  Jr.,  an  Atlanta-based 
public  relations  executive,  “I  didn’t 
have  to  read  the  papers  or  watch  tv  to 
get  the  story  of  the  civil  rights  move¬ 
ment  because  it  came  home  to  our 
family  in  rocks,  bullets,  flaming 
crosses  and  mail  bombs.  It  also  came 
home  in  terms  of  journalists  who  vis¬ 
ited  our  home  and  told  stories  from 
the  road.” 

Taking  note  that  many  news  photo¬ 
graphs  of  the  period  are  the  property 
of  now-retired  lensmen,  Shulke 
pleaded  for  the  creation  of  a  database 
that  would  hold  information  about 
types  of  photos  available  as  well  as 
contact  information  about  where  to 
reach  the  photographers  who  shot  the 
pictures. 

Reporters,  editors 
will  study  markets 

Forty  reporters  and  editors  from 
across  the  country  are  slated  to  study 
national  and  international  markets  in 
February  at  the  Knight  Center  for 
Specialized  Journalism  at  the  Univer¬ 
sity  of  Maryland  College  Park. 

The  Knight  Center,  established  in 
1987  at  the  College  of  Journalism  with 
a  grant  from  the  Knight  Foundation, 
conducts  courses  to  help  reporters 
improve  their  coverage  of  complex 
subjects.  The  center  is  planning  a 
course  on  nuclear  power  issues 
March  1 1-17,  and  in  October  a  three- 
week  course  on  cancer  is  planned  for 
medical  writers. 


“I  don’t  know  of  anybody  who  covered  the  civil 
rights  movement  for  any  length  of  time  whose  life 
wasn’t  changed  substantially,”  added  Cleghorn. 
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LEGAL  BRIEFS 


NAACP  pulls  out  of 
suit  against  Times 

The  NAACP  has  pulled  out  of  a  suit 
accusing  the  New  York  Times  of  pro¬ 
moting  racial  discrimination  by  fea¬ 
turing  white  models  in  real  estate 
advertisements. 

Director  Benjamin  Hooks  said  the 
NAACP  “suspended  its  participa¬ 
tion”  because  the  organization  had 
not  held  direct  negotiations  with  the 
Times  prior  to  filing  the  suit,  contrary 
to  long-standing  policy. 

The  suit  was  filed  on  Jan.  12inU.S. 
District  Court  by  the  New  York  Open 
Housing  Center  and  four  individuals, 
along  with  the  National  Association 
for  the  Advancement  of  Colored  Peo¬ 
ple. 

“While  other  members  of  the  coali¬ 
tion  met  with  representatives  of  the 
Times,  the  NAACP  was  not  repre¬ 
sented  and  hence  the  Times’ 
publisher,  Arthur  Ochs  Sulzberger, 
was  correct  when  he  complained  that 
the  lawsuit  was  filed  without  any  dis¬ 
cussion  with  the  NAACP,”  Hooks 
said. 

Hooks  said  the  failure  to  hold  direct 
talks  occurred  “through  an  adminis¬ 
trative  oversight.”  Hooks  said  the 
suit  had  not  been  dropped  and  a 
meeting  with  Times  officials  would  be 
sought. 

“We  regret  any  confusion  that 
might  have  arisen  over  this  matter  and 
have  taken  steps  internally  to  see  that 
such  an  oversight  does  not  occur 
again,”  Hooks  said. 

On  Jan.  12,  the  Times  issued  a 
statement  maintaining  that  its  adver¬ 
tising  conforms  with  anti-discrimina¬ 
tion  laws  and  saying  the  complaint 
appeared  at  first  reading  to  be  “with¬ 
out  merit.” 

The  plaintiffs  said  photos  and 
drawings  that  accompany  real  estate 
ads  in  the  Times  “depict  whites 
almost  exclusively  as  potential  resi¬ 
dents,  thus  indicating  a  preference 
based  on  race.” 

—  AP 


Higher  court 
overrules 
press  gag 

A  California  judge,  who  sought  to 
gag  the  press  while  closing  a  prelimi¬ 
nary  hearing  for  a  former  policeman 
accused  of  attempted  child  molesting, 
was  overruled  by  a  higher  court. 

The  original  ruling  last  November 


by  San  Luis  Obispo  Municipal  Judge 
James  Ream  had  been  opposed  by  the 
County  Telegram-Tribune  and  four 
other  local  media  organizations. 

In  response  to  a  defense  request. 
Ream  ordered  the  preliminary  hear¬ 
ing  closed  with  one  exception  in  the 
case  of  Jeff  Salser,  a  former  Arroyo 
Grande  policeman.  Salser,  who 
resigned,  is  accused  of  one  felony 
count  of  attempted  sodomy  and  two 
misdemeanors,  one  of  child  molesting 
and  one  of  attempting  to  prevent  a 
witness  from  testifying.  He  has 
pleaded  innocent  to  all  charges. 

The  exception  was  the  press.  Judge 
Ream  said  he  would  allow  reporters 
into  the  hearing  on  condition  that  they 
not  publish  anything  until  a  jury  was 
selected  or  the  case  resolved. 

The  Telegram-Tribune  objected 
that  both  could  be  months  away  and 
filed  a  writ  asking  the  Superior  Court 
to  overrule  Ream  and  keep  the  hear¬ 
ing  public. 

On  Jan.  4,  Superior  Court  Judge 
Harry  Woolpert  granted  the  news¬ 
paper’s  request,  ordering  the  hearing 
opened. 

It  had  been  argued  that  preliminary 
hearing  publicity  would  harm  Salser’s 
right  to  a  free  trial. 


ACLU  joins  case 
to  protect  source 

The  American  Civil  Liberties 
Union  has  joined  in  a  Georgia  state 
Supreme  Court  case  involving  a 
reporter’s  right  to  protect  confidential 
sources. 

The  ACLU  filed  a  friend-of-the- 
court  brief  on  behalf  of  Billy  Vaughn, 
a  reporter  for  the  Clayton  News- 
Daily. 

Vaughn  was  sentenced  to  perform 
100  hours  of  community  service  after 
he  refused  a  judge’s  order  that  he 
reveal  the  identity  of  “Carlos,”  the 
subject  of  a  story  in  the  newspaper 
headlined,  “Confessions  of  a  Drug 
Dealer.” 

“This  case  involved  a  district  attor¬ 
ney’s  constitutionally  violative  fish¬ 
ing  expedition  into  a  journalist’s 
files,”  the  ACLU’s  brief  said. 

Georgia  is  one  of  23  states  which 
have  not  adopted  qualified  media 
shield  laws. 

“The  occasional  use  of  confidential 
sources  is  crucial  to  news  gathering 
and  the  free  press  that  the  First 
Amendment  guarantees,”  the  ACLU 
said.  —  AP 


Instant  Background 

When  reporters  need  background  for  news  and  feature 
stories,  sources  to  contact,  story  ideas,  or  verification  of 
facts-they  use  VU/TEXT.  With  VU/TEXT  they  can  look 
inside  40  newspapers  for  the  regional  story  from  yesterday’s 
edition  to  the  first  issue  online.  So  give  your  reporters 
what  they  need.  Give  them  VU/TEXT. 

CaU  us  today.  1-800-323-2940.  In  PA.  (215)  574-4416. 

VU/TEXT 

A  KrwgM-tiddAr  Compony 

325  Chestnut  Street,  Suite  1300,  Philadelphia,  PA  19106 
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NEWSPEOPLE  IN  THE  NEWS 


Jennie  Buckner,  managing  editor/ 
afternoon  for  the  San  Jose  Mercury 
News  since  1983,  will  become  vice 
president/news  for  Knight-Ridder 
Inc.  effective  July  1  with  the  news/ 
editorial  responsibility  for  the  com¬ 
pany’s  larger  papers  and  operations 
of  the  Washington  bureau.  She  will 
serve  on  the  Knight-Ridder  Operating 
Committee. 

Buckner,  41,  will  begin  a  four- 
month  maternity  leave  in  March  when 
she  and  her  husband,  Steve  Landers, 
are  expecting  their  first  child. 

Also  in  other  major  changes, 
Larry  Jinks,  59,  Knight-Ridder’s 
senior  vice  president  for  news  and 
operations  since  1986,  will  become 
publisher  of  the  Mercury  News  on 
April  1 ,  succeeding  William  A.  Ott, 
who  moves  to  chairman. 

Ott,  61,  a  former  senior  vice  presi¬ 
dent/operations,  publisher  of  the 
Akron  Beacon  Journal  and  editor  of 
the  Macon  Telegraph,  became 
publisher  of  the  San  Jose  paper  early 
in  1986.  He  has  been  ill  in  recent 
months. 

The  appointments  were  announced 
by  P.  Anthony  Ridder,  president  of 
Knight-Ridder’s  newspaper  division. 

Buckner  joined  the  Mercury  News 
in  1978  as  features  editor  following 
nine  years  at  the  Detroit  Free  Press. 
She  became  assistant  managing  edi¬ 
tor/features  in  1981  and  the  next  year, 
assistant  managing  editor/news. 

A  graduate  with  honors  from  the 
Ohio  State  University  School  of  Jour¬ 
nalism,  Buckner  is  on  the  board  of  the 
California  Society  of  Newspaper  Edi¬ 
tors  and  of  New  Directions  for  News, 
an  industry  organization  seeking  to 
modernize  newspaper  content.  She 
served  an  internship  at  the  Charlotte 
Observer. 

Jinks,  senior  editorial  officer  of 
Knight-Ridder,  is  a  former  editor  of 
the  Mercury  News  and  executive  edi- 


Jennie  Buckner 


tor  of  the  Miami  Herald.  He  joined 
the  corporate  staff  eight  years  ago  as 
vice  president/news  and  subse¬ 
quently  was  named  senior  vice  presi¬ 
dent/news  in  1983.  He  works  with 
publishers  and  editors  of  10  of  the 
group’s  larger  papers,  serves  on  the 
operating  and  executive  committees, 
and  oversees  the  Washington  bureau 
and  the  Knight-Ridder  Tribune  News 
wire  service.  He  also  has  the  corpo¬ 
rate  operations  responsibility  for  the 


Richard  Galant  has  been  named 
metropolitan  editor  of  New  York 
Newsday,  and  Debbie  Whitefield 
moved  to  Galant ’s  former  position  of 
assistant  managing  editor  for  business 
at  Newsday,  Long  Island,  and  New 
York  Newsday. 

Galant,  who  continues  to  hold  the 
rank  of  assistant  managing  editor,  has 
been  with  Newsday  since  1974,  first 
as  a  reporter  and  then  as  an  editor.  A 
graduate  of  Brandeis  University,  he 
received  an  M.A.  with  first-class  hon¬ 
ors  in  politics  and  philosophy  at 
Oxford  University,  England. 


Larry  Jinks 


Wichita  Eagle-Beacon  and  Fort 
Wayne  Newspapers  Inc. 

Jinks,  a  graduate  of  the  University 
of  Missouri  and  the  Graduate  School 
of  Journalism  at  Columbia  Univer¬ 
sity,  began  his  Knight-Ridder  career 
in  1956  at  the  Charlotte  Observer.  He 
moved  to  the  Miami  Herald  in  four 
years  and  held  editing  roles  before 
being  named  executive  editor  in  1972, 
and  then  went  to  the  San  Jose  paper  as 
editor  in  1977. 


Whitefield,  a  graduate  of  the  Uni¬ 
versity  of  Nebraska,  was  New  York 
financial  bureau  chief  for  the  Los 
Angeles  Times  before  joining  News- 
day  and  New  York  Newsday  last 
February  as  business  editor. 

♦  ♦  * 

Michael  W.  Johnston  is  the 
newly  appointed  executive  vice  presi¬ 
dent  and  chief  operating  officer  of 
Thomson  Newspapers  Limited 
replacing  Brian  W.  Slaight,  who  is 
taking  early  retirement. 

Johnston,  currently  senior  vice 
president  and  general  manager, 
Canada,  began  his  career  at  the 
Oxnard  (Calif.)  Press-Courier  in 
1958.  He  joined  Thomson  in  1967. 

Slaight  began  with  Thomson  in 
1954.  While  his  retirement  becomes 
effective  following  the  annual  meet¬ 
ing  in  May,  he  will  continue  on  a 
consulting  basis. 

*  :|i 

Chuck  Vella  has  been  named  mar¬ 
keting  director  for  the  Dayton  (Ohio) 
Daily  News  and  heads  the  merged 
promotion  and  market  research 
departments.  He  formerly  was  direc¬ 
tor  of  marketing  and  promotion  at  the 
Akron  Beacon  Journal  and  prior  to 
that,  research  and  promotion  man¬ 
ager  at  Syracuse  (N. Y.)  Newspapers. 


LEE  DIRKS  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring, 
negotiating,  and 
consummating  the  sale 
of  their  daily  newspapers 
or  their  daily  or  non-daily 
newspaper  groups. 


Lee  E.  Dirks  Owen  Van  Essen 

Suite  210  255  E.  Brown  St.  Birmingham,  Michigan  48011 
313-646-4230 
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Wayne  Perry,  the  Cincinnati 
Post's  assistant  managing  editor  for 
features  since  1986,  has  moved  up  to 
managing  editor.  He  replaces  Steve 
Fagan,  who  left  the  E.  W.  Scripps  Co. 
paper  to  become  editor  of  the  Spring- 
field  (Ill.)  State  Journal-Register,  a 
member  of  Copley  Newspapers 
group. 

%  4: 

William  H.  Cody  is  the  newly 
named  editor  of  the  Lancaster  (Pa.) 
Intelligencer  Journal,  replacing  Wil¬ 
liam  R.  Schultz,  who  retired  Dec. 
31. 

Schultz  became  managing  editor  in 
1966  and  editor  in  1973,  capping  a 
series  of  promotions  through  the 
ranks  at  the  Intelligencer  Journal  and 
the  Lancaster  New  Era.  He  is  a 
past  president  of  the  Pennsylvania 
Associated  Press  Managing  Editors 
association  and  the  Pennsylvania 
Society  of  Newspaper  Editors  and 
recently  became  a  member  of  the 
board  of  trustees  of  the  Lancaster 
Theological  Seminary. 

Cody,  on  the  staff  since  1%2,  has 
served  as  telegraph  editor,  city  editor 
and  news  editor.  He  previously  held 
reporting  and  editing  positions  at  the 
New  Haven  (Conn.)  Register,  the 
Galion  (Ohio)  Inquirer  and  the 
Lynchburg  (Va.)  News. 

*  *  * 

Three  veteran  reporters  have 
joined  The  Broward  Review,  Fort 
Lauderdale  daily  newspaper  of 
business,  law  and  real  estate. 

Dan  Christensen,  formerly  of  the 
Miami  News,  will  cover  courts. 

Peter  Katel,  former  Mexico  City 
correspondent  for  the  Arizona 
Republic,  Phoenix;  and  David  Poppe, 
formerly  with  the  Arizona  Business 
Gazette,  will  cover  business. 

*  *  * 

In  an  expansion  of  the  Roanoke 
(Va.)  Times  &  World-News  market¬ 
ing  department  announced  by  Mark 
Mulholland,  marketing  director, 
Cathy  Greenberg  was  named  assis¬ 
tant  marketing  director,  and  Keith 
White,  creative  services  manager. 

Also,  Karen  Skeens,  corporate 
services  and  community  relations 
manager,  is  responsible  for  all  public 
events  and  will  direct  an  expanded 
Newspaper  in  Education  program 
and  the  paper’s  anti-illiteracy  efforts. 
*  *  * 

Gregory  P.  Schermer  has  been 
appointed  corporate  attorney  for  Lee 
Enterprises  Inc.  effective  March  1. 
He  has  been  with  the  law  firm  of  Han¬ 
son,  O’Brien,  Birney  &  Butler  in 
Washington,  D.C.,  since  September 
1980,  and  as  junior  partner  in  the  firm 
since  January  1986. 


Doug  Clifton,  news  editor  of 
Knight-Ridder’s  Washington  bureau 
since  last  April,  has  been  named  man¬ 
aging  editor  of  the  Charlotte 
Observer. 

He  succeeded  Mark  Ethridge  III, 
managing  editor  for  the  past  nine 
years  who  resides  in  Charlotte  and  is 
pursuing  writing  and  other  business 
opportunities. 

Clifton  joined  the  Miami  Herald  in 
1970,  served  in  a  variety  of  reporting 
and  editing  posts  in  the  Broward 
County  bureau  and  subsequently 
headed  the  Palm  Beach  bureau  and 
urban  affairs  staff  in  Miami  prior  to 
being  named  Broward  managing  edi¬ 
tor  and  then  city  editor  of  the  Herald. 

In  1983,  Clifton  became  assistant 
managing  editor/metro  and  in  1986, 
deputy  managing  editor  of  the  news¬ 
paper. 

*  *  * 

John  Lamphiear  has  returned  to 
the  Yakima  Herald-Republic  as 
advertising  director.  He  started  his 
career  with  the  Herald-Republic  in 
early  1975  and  was  retail  sales  man¬ 
ager  when  he  moved  to  advertising 
management  posts  at  the  Spokane 
(Wash.)  Chronicle  and  the  Spokes¬ 
man-Review.  He  subsequently  went 
to  the  Anchorage  Times  as  advertis¬ 
ing  director  for  about  two  years  and 
then  held  the  same  post  with  the  Bill¬ 
ings  (Mont.)  Gazette  from  1986  until 
he  returned  to  Yakima. 

Lamphiear  was  in  the  Navy  during 
1970-75,  with  his  service  including 
cryptology,  Korean-language  inter¬ 
preting  and  then  Navy  recruitment 
and  public  relations  in  Washington, 
D.C. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 

Charles  Petit,  a  member  of  the 
San  Francisco  Chronicle's  science 
reporting  team,  is  the  newly  elected 
president  of  the  National  Association 
of  Science  Writers. 

A  graduate  of  the  University  of 
California  in  astronomy.  Petit  has 
been  with  the  Chronicle  since  1972 
and  was  founding  president  of  the 
Northern  California  Science  Writers 
Association.  He  covers  medicine  as 
well  as  physical  and  biological  sci¬ 
ences  for  the  newspaper. 

Petit  was  among  40  finalists  in  the 
NASA-sponsored  Journalist-in- 
Space  program  before  its  suspension 
following  the  1986  Challenger  shuttle 
disaster. 

*  *  * 

Tim  Sosbe,  previously  a  reporter  at 
the  Gary  (Ind.)  Post  Tribune,  has 
moved  to  Metro  reporter  for  the  Ana¬ 
heim  (Calif.)  Bulletin. 

*  *  * 

Pete  Mio,  advertising  manager  of 
the  Galax  (Va.)  Gazette,  a  triweekly 
has  moved  to  general  manager  and 
advertising  manager  of  the  Pioneer 
News,  a  semiweekly  in  Shepherds- 
ville,  Ky. 

He  reports  to  Patti  Hoddinott, 
who  continues  with  Landmark  Com¬ 
munity  Newspapers  Inc.  in  Shelby- 
ville  as  general  manager  of  the  Stan¬ 
dard  Publishing  Co.,  an  offset  web 
printing  plant  co-located  with  the 
newspaper.  She  will  also  oversee  the 
newspaper. 
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OBITUARIES 


Ruth  Moore  Garbe,  80,  an  author 
on  evolution  and  science  and  former 
Chicago  Sun-Times  reporter,  died 
Jan.  2  of  cancer  at  the  San  Francisco 
home  of  her  brother,  Norman  G. 
Moore. 

A  graduate  of  Washington  Univer¬ 
sity,  St.  Louis,  she  joined  the  Chi¬ 
cago  Sun,  predecessor  to  the  Chicago 
Sun-Times  in  1943  and  later  that  year 
moved  to  the  Washington  bureau. 
She  returned  to  Chicago  in  1950  and 
covered  urban  affairs  for  the  Sun- 
Times  for  20  years. 

In  retirement,  she  served  on  the 
city’s  Commission  on  Historical  and 
Architectural  Landmarks  and  was 
president  of  the  Chicago  Architec¬ 
tural  Foundation  in  1978-80. 

In  1986,  with  her  brother,  Garbe 
gave  $1  million  to  Washington  Uni¬ 
versity  to  endow  a  professorship  in 
architecture  and  in  1987  with  her  hus¬ 
band,  Raymond  W.  Garbe,  since 
deceased,  gave  $1  million  to  Harvard 
University  to  endow  a  professorship 
in  urban  design.  Her  husband  was  a 
prominent  hospital  architect. 

*  *  * 

Harrison  Cole  Greenleaf,  78,  a 
reporter  for  the  Lewiston  (Maine) 
Daily  Sun  prior  to  state  administra¬ 
tive  work  in  Maine  and  Vermont,  died 
Jan.  3  in  Portland. 

*  *  * 

Peter  Grundeland,  80,  retired 
makeup  editor  of  the  Chicago  Daily 
News,  died  Jan.  6  in  the  Cheyenne 
Mountain  Nursing  Center,  Colorado 
Springs. 

Grundeland  joined  the  now  defunct 
Daily  News  as  a  copy  boy  and  worked 
his  way  up  in  editorial  department 
positions,  becoming  makeup  editor 
by  1943  when  he  joined  the  Army.  He 
returned  to  the  Daily  News  after 
World  War  II  and  had  been  living  in 
Florrisant,  Colo.,  since  his  retirement 
in  1973. 


Richard  Hindley,  86,  publisher  of 
the  Clovis  (N.M.)  News-Journal  for 
10  years  and  then  publisher  of  the 
Tucumcari  (N.M.)  Daily  News,  died 
Jan.  2  in  Albuquerque. 

He  worked  in  Ohio  at  the  old  Mans¬ 
field  News,  the  Lorain  Times  Herald 
and  the  East  Liverpool  Review  before 
moving  to  Clovis  in  1935.  In  later 
years  he  owned  and  managed  New 
Mexico  Engraving  Co.  and  entered 
the  stock  brokerage  business  before 
retiring  in  1971. 

*  «  * 

Micheline  (Mike)  Keating,  died 
Jan.  13  in  a  Tucson,  Ariz.  nursing 
home.  Her  age  was  unavailable  but 
she  was  believed  to  be  about  84  years 
old. 

She  worked  for  the  New  York  Daily 
Mirror  and  covered  the  trial  of  Bruno 
Hauptmann  in  the  Lindbergh  baby 
kidnapping  and  murder.  Keating  had 
four  novels  published  and  also  wrote 
stories  and  articles  for  a  number  of 
magazines.  She  retired  in  1984  after 
32  years  with  the  Tucson  Citizen. 

*  *  * 

Charles  H.  Lynch,  58,  a  police 
reporter  for  the  Pittsburgh  (Pa.)  Post- 
Gazette,  was  killed  Jan.  7  in  a  car 
accident  on  icy  Route  220  in  Blair 
County,  Pa.  His  son,  Daniel  S.,  19, 
also  died  in  the  accident  and  his  wife, 
Kathleen,  47,  was  injured  and  admit¬ 
ted  to  Tryone  (Pa.)  Hospital  where 
she  underwent  surgery. 

A  reporter  at  the  paper  since  1966, 
Lynch  was  chairman  of  the  Post- 
Gazette  unit  of  The  Newspaper 
Guild,  Local  61.  Earlier  in  his  career, 
he  worked  as  a  sports  writer  in  televi¬ 
sion  and  as  a  reporter  for  the  Pitts¬ 
burgh  Catholic. 

*  *  * 

Ruth  M.  (Monson)  McClellan, 
94,  a  former  reporter  for  the  Lowell 
(Mass.)  Sun  and  Turner’s  Public 
Spirit,  died  Dec.  26  in  Littleton, 
Mass. 


John  A.  Park,  Jr.  &  Son 

Expertise  and  reliability 

for  owners  (only)  considering  sale 

of  their  newspapers.  782-3131 

Box  17127 
Raleigh,  N.C.  27619 

41  Years  Nation-Wide,  Personal  Service 


Peter  Nichols,  60,  correspondent 
in  Rome  for  The  Times  of  London, 
died  Jan.  1 1  of  a  brain  hemorrhage  in 
Bracciano,  Italy,  where  he  resided. 

He  reported  on  Italy  and  on  the 
Roman  Catholic  Church  from  1957 
until  last  year  when  he  retired.  He 
also  was  an  author  with  his  books 
including  “Italia,  Italia”  and  “The 
Pope’s  Divisions.”  Before  going  to 
Rome,  Nichols  was  correspondent 
for  the  Times  in  Bonn. 

4c 

Lynn  F.  Simpa,  84,  a  retired  Asso¬ 
ciated  Press  technician  who  began  his 
career  as  a  Morse  operator,  died  Dec. 
26. 

In  43  years  with  the  AP,  he  worked 
first  in  Yankton,  S.D.,  and  Sioux 
City,  Iowa,  and  after  receiving  tele¬ 
type  maintenance  training,  had  field 
assignments  in  North  Dakota  and 
Dallas.  In  1949,  he  was  assigned  to 
Seattle,  installing  and  maintaining 
teletype  and  wire  photo  equipment  in 
the  Pacific  Northwest  and  several 
Canadian  provinces. 

«  DC  « 

Kathryn  I.  Spalding,  35,  former 
city  desk  layout  editor  at  the  Spring- 
field  (Mass.)  Newspapers,  and  more 
recently,  a  senior  communicatons 
consultant  for  Monarch  Life  Insur¬ 
ance  Co.,  Springfield,  died  Jan.  10  at 
her  Easthampton,  Mass.,  home. 

Earlier  in  her  career,  Spalding  was 
in  various  editorial  capaities  at  the 
Palm  Beach  Times,  the  Fort  Lauder¬ 
dale  News,  and  the  Tampa  Tribune. 

*  *  * 

George  Wheeler,  69,  a  former 
financial  columnist  who  covered  the 
mutual  fund  beat  for  Newsday,  Long 
Island,  died  Jan.  8  of  a  heart  attack  in 
his  Sea  Cliff,  L.I.  home.  He  retired  in 
1985. 

In  1%7,  he  became  Newsday’s  first 
Wall  Street  columnist  and  in  the  next 
20  years  was  one  of  the  senior  market 
writers  on  the  Street. 

A  graduate  of  Queens  College  and 
Columbia  University  Graduate 
School  of  Journalism,  he  had  joined 
Newsday  in  1953  after  working  for  the 
Long  Island  Press. 

*  ♦  * 

Harry  Yockey,  78,  former  editor 
of  the  Dover-New  Philadelphia 
(Ohio)  Times-Reporter  and  its  pre¬ 
decessor,  the  Daily  Reporter  of 
Dover,  died  Jan.  13  of  heart  and 
respiratoryfailure.  He  retired  in  1975. 

Yockey  became  editor  of  the 
Reporter  in  1959  and  continued  in  that 
capacity  when  the  paper  merged  with 
the  Daily  Times  of  New  Philadelphia 
in  1968.  Yockey  began  his  career  at 
the  Canton  (Ohio)  Repository  in  1927. 
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Ownership  changes 


The  weekly  Terry  (Mont.)  Tribune 
has  been  sold  by  Fred  and  Shirley 
Roach  to  Yellowstone  Newspapers 
group  headed  by  John  Sullivan. 

Yellowstone  also  owns  the  Living¬ 
ston  Enterprise,  Glendive  Ranger- 
Review  and  radio  station  KATL  in 
Miles  City. 

*  *  * 

Herman  and  Betty  Obermayer 
have  sold  the  Northern  Virginia  Sun  in 
Arlington  to  Atlantic  Publishing,  a 
newly  formed  investors’  group  in  Cin¬ 
cinnati,  Ohio,  that  includes  Henry 
Benner  Jr. 

Benner’s  Brown  Publishing  Inc. 
owns  six  daily  newspapers  and  13 
weeklies  or  shoppers. 

*  *  * 

Two  weeklies  in  Martin  County, 
Ky.,  The  Mercury  and  the  Martin 
Countian  have  been  sold  to  LaJeune 
Waggoner,  publisher  of  the  Appala¬ 
chian  News-Express  of  Pikeville. 

*  *  * 

American  Publishing  Co.  has 
bought  the  4,800-daily  circulation 
Titusville  (Pa.)  Herald  from  the 
Stevenson  family. 

Henry  Ansbacher  Inc.  represented 
the  Herald. 

American  Publishing  also  acquired 
the  Newport  (Ark.)  Daily  Independent 
from  the  Richolson  family.  Included 
in  the  sale  were  two  weeklies,  the 
Trumann  Democrat  and  the  Tucker- 
man  Record  and  a  shopper. 

American  also  bought  the  McPher¬ 
son  (Kan.)  Sentinel  from  the  Krehbiel 
family. 

American  Publishing  is  a  wholly 
owned  subsidiary  of  Hollinger  Inc.  of 
Canada. 

*  *  * 

Midwest  Newspapers  Inc.  of  Des 
Moines,  whose  principals  are  Gary 
Gerlach  and  Michael  Gartner,  has 
acquired  Maverick  Media,  a 
Nebraska  publishing  and  printing 
company. 

Maverick,  based  in  Syracuse, 
publishes  the  Syracuse  Journal-Demo¬ 
crat,  the  weekly  Johnson  County 
Courier  and  seven  Penny  Press  shop¬ 
pers  with  150,000  combined  free  dis¬ 
tribution. 

*  *  * 

The  McCook  (Neb.)  Daily  Gazette 
Inc.  has  acquired  three  community 
newspapers  in  Kansas  including  the 
Colby  Free  Press,  Goodland  Daily 
News  and  weekly  Sherman  County 
Herald. 


The  Free  Press  was  sold  by 
Alliance  Publishing  Co.,  an  affiliate  of 
Seaton  Media  Group. 

•  *  • 

Cox  Enterprises  has  acquired  the 
Nagodoches  (Texas)  Daily  Sentinel 
from  the  Herald  Publishing  Co. 

Ferris  H.  Fain  will  continue  to 
serve  as  general  manager  and  chief 
operating  officer  of  the  company. 

The  sale  includes  the  weekly  Garri¬ 
son  News  and  Ad  Extra. 

*  «  * 

The  assets  and  equipment  of  the 
Monona  Community  Herald,  McFar¬ 
land  Life  and  the  Good  News 
shopper  —  all  Wisconsin 
publications  —  have  been  purchased 
by  Henry  W.  Schroeder  from  Don 
and  Laurel  Huibregtse. 

Schroeder  is  publisher  of  the  Ve¬ 
rona  Press,  Oregon  Observer  and 
Fitchburg  Star,  as  well  as  three  com¬ 
panion  shoppers. 

«  «  * 

Journal-News  Publishing  Co.  of 
Ephrata,  Wash.,  has  purchased  the 


3,200-circulation  Cheney  Free  Press 
and  the  2,223-circulation  Davenport 
Times  from  Walt  A.  Wilbur,  Don  Wil¬ 
bur,  David  Wilbur,  Jerry  and  Doris 
Jantz  and  Times  Publishing  Co. 

Journal  News  publishes  the  twice 
weekly  Grant  County  Journal  in 
Ephrata. 

John  L.  Fournier  Jr.  of  Fournier 
Media  Services  of  Bend,  Ore.,  repre¬ 
sented  the  sellers. 

*  V  * 

The  East  Carlina  Reminder  in 
Columbia,  N.C.,  has  been  sold  by 
David  N.  Sneed  to  Ashley  B.  Futrell 
Jr. 

Futrell  is  president  and  publisher  of 
the  Washington  (N.C.)  Daily  News. 


Sun.  paper  planned 

The  Northwest  Herald,  Crystal 
Lake,  Ill.,  plans  to  begin  publishing  a 
new,  six-section  Sunday  edition  on 
March  12.  The  paper  is  a  subsidiary  of 
Shaw  Newspapers,  Dixon,  III. 
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With  New  MHMK 
EKIWRESS  GOLD 
Ppofessiani  Hkne 

No  matter  how  hard  you  push  yourself,  all 
that  counts  is  what  you  get  in  the  shot 

Thafi  why  Kodak  created  the  first  line 
of  color-negative  films  specifically  for  photo¬ 
journalists. 

With  strict  emulsion  control  to  provide 
consistent  roll-to-roll  quality. 

With  the  ability  to  endure  in  the  field  with¬ 
out  refrigerated  storage. 

And  the  inherent  ability  to  adapt  to  ad¬ 
verse  conditions  aimost  as  weil  as  you  do. 

Choose  KODAK  EKTAPRESS  GOLD  400 
and  1600  Professionai  Fiims  for  iow  light  and 
fast  action.  And  get  two  stops  of  push¬ 
processing  capabiiity  with  standard  C-41 
chemistry. 

In  fact,  KODAK  EKTAPRESS  GOLD  1600 
Professional  Film  is  the  first  Kodak  color¬ 
negative  fiim  to  offer  speeds  up  to  El  6400. 

For  controlled  lighting  and  daylight  scenes, 
choose  EKTAPRESS  GOLD  100  Professional 
Film,  with  extremely  fine  grain,  extremely  high 
sharpness,  and  high  resolving  power. 

Ask  your  professional  photo  dealer  for 
details  about  KODAK  EKTAPRESS  GOLD 
Professional  Films.  The  only  _ 
color-negative  fiims  photo-  KAM 
journaiists  ever  need  to  pack. 
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LEGAL  BRIEFS 


Reporters  face  jail 
for  naming  teen-age 
stabbing  victim 

Two  Chicago  Tribune  reporters  are 
accused  of  violating  a  court  order  not 
to  publish  the  name  of  a  14  year-old 
boy  who  was  charged  with  stabbing 
three  others  at  school. 

Judge  Robert  E.  Byrne  refused  to 
drop  contempt  charges  against  Jan 
Crawford  and  Joseph  Sjostrom  during 
a  status  hearing  and  then  said  he 
would  turn  the  case  over  to  another 
judge.  He  said  the  Tribune’s  actions 
were  “personally  insulting.” 

Citing  the  Illinois  Juvenile  Justice 
Act,  Byrne  had  ordered  news  organi¬ 
zations  not  to  publish  the  teen-ager’s 
name.  The  Tribune  had  published  his 
name  the  day  before  the  judge  issued 
his  order  and  published  it  again  on  the 
day  after  the  order  was  issued. 

The  Tribune  said  the  reporters  got 
the  name  through  non-judicial 
sources  including  the  boy’s  mother. 

“Truthful  information  in  the  public 
domain  can’t  be  made  secret  again  by 
an  order,”  Tribune  attorney  Joseph 
Thornton  said,  “and  this  particular 
order  is  based  on  an  unconstitutional 
statute. 

“There  is  an  element  of  waiver 
when  the  mother  talks  to  the  press  in 
detail  and  gives  them  the  name,”  he 
continued. 

Thornton  said  the  decision  to  print 
the  name  came  from  editors  not 
reporters,  but  the  editors  who  made 
the  decision  were  not  named  in  court. 

“If  you  were  a  witness  to  a  crime 
rather  than  a  perpetrator,  you 
shouldn’t  be  charged  with  the  crime,” 
Thornton  said. 

Assistant  state’s  attorney  Carmen 
Polo  said  he  would  seek  “fines  and 
incarceration”  for  Sjostrom  and 
Crawford  if  they  are  convicted. 

Teen  says  film 
invaded  her  privacy 

A  teen-ager  who  was  filmed  by  a  tv 
news  crew  at  an  accident  site  is  suing 
a  filmmaker  who  later  purchased  the 
film  and  used  it  in  the  movie  Faces  of 
Death. 

Christine  Johnson  was  filmed  by  a 
news  crew  from  KMSP-TV,  Minne¬ 
apolis,  when  she  went  to  a  car  acci¬ 
dent  site  where  she  mistakenly 
believed  that  her  boyfriend’s  sister 
had  been  killed. 

The  film  was  later  sold  by  photogra¬ 


pher  John  Burch  to  Bill  Burrud  Pro¬ 
ductions  and  the  segment  was  used  in 
the  film  Faces  of  Death,  which  has 
been  banned  in  46  countries  because 
of  its  grisly  content. 

The  film  of  Johnson  was  edited  into 
the  movie  as  if  she  were  reacting  to 
seeing  the  bloody  body  of  a  bicyclist 
killed  by  a  semitrailer  truck. 

Johnson,  who  learned  she  was  in 
the  film  two  years  ago,  is  suing  the 
photographer,  the  film  company  and 
the  distributor.  She  is  seeking  royal¬ 
ties,  damages  and  an  injunction  pro¬ 
hibiting  showing  of  the  film  until  her 
scene  is  deleted. 

Attorneys  for  the  filmmaker  said  in 
court  papers  Johnson  went  to  a  news¬ 
worthy  event  where  she  knew  people 
were  being  photographed  and  never 
objected. 

“The  photographer  did  not  enter 
her  private  world  but,  to  the  contrary, 
she  entered  the  world  of  the 
photographer  —  the  world  of  news 
events,”  stated  attorney  David 
Bailly. 

Two  newspapers 
charged  with 
discrimination 

Two  California  newspapers  have 
been  named  as  defendants  in  discrimi¬ 
nation  suits  filed  by  employees. 

A  former  San  Jose  Mercury  News 
copy  editor  has  sued  the  newspaper, 
charging  that  he  was  denied  promo¬ 
tions  because  of  his  age  and  gender. 

Willard  Hatch,  55,  alleged  that  in 
1986  the  Mercury  News  promoted  a 
29-year-old  woman  to  the  position  of 
assistant  business  editor,  a  job  he  had 
sought  and  deserved. 

Hatch’s  suit,  filed  in  U.S.  District 
Court  in  San  Jose,  asked  the  court  to 
order  the  newspaper  to  hire  him  as 
assistant  business  editor  and  pay  him 
lost  wages  and  benefits. 

Mercury  News  senior  vice  presi¬ 
dent  John  Hammett  denied  that 
Hatch  was  a  victim  of  discrimination. 

“Qualifications  are  the  determining 
factor,  not  seniority,”  Hammett  said. 

The  complaint  was  the  second  in 
three  months  charging  the  Mercury 
News  with  age  discrimination.  In 
October,  the  Equal  Employment 
Opportunity  Commission  sued  the 
newspaper  on  behalf  of  a  salesclerk, 
Marion  Tondreau,  alleging  she  had 
been  passed  over  for  promotion 
solely  because  of  her  age. 

Hatch’s  suit  states  that  the  EEOC 
also  found  “reasonable  cause  to 
believe  that  [Hatch]  was  denied 


emploment  rights  at  the  Mercury 
News  because  of  his  age. 

Elma  Ruth  Ponder,  a  classified  tele  • 
phone  saleswoman  for  the  Sac¬ 
ramento  Bee,  sued  the  newspaper 
and  its  parent  company,  McClatchy 
Newspapers,  charging  they  discrimi¬ 
nated  against  her  because  she  is 
black. 

Ponder,  who  is  on  medical  leave  of 
absence,  is  asking  for  unspecified 
damages  and  a  minimum  of  $1  million 
in  punitive  damages. 

Her  Superior  Court  complaint 
alleges  racial  harassment,  which 
included  racial  comments,  innuen¬ 
dos,  slurs  and  derogatory  remarks. 

According  to  the  suit.  Ponder  was 
given  routine  and  laborious  duties 
compared  with  newly  hired  white 
workers.  She  also  claimed  superiors 
yelled  at  her  for  being  a  few  minutes 
late  for  work  and  criticized  her  in 
front  of  other  employees. 

Bee  administrative  director  Rick 
Frey  said  that  Ponder’s  suit  “comes 
after  the  Department  of  Fair  Employ¬ 
ment  and  housing  refused  to  accept 
her  discrimination  charge.  When  this 
happens,  the  only  remaining  avenue 
is  to  file  a  civil  suit.  We  are  sure  that 
any  court  will  judge  her  claim  to  be 
utterly  without  merit.” 

Both  newspapers  carried  stories  of 
the  respective  lawsuits. 

Cameras,  recorders 
now  in  Mich,  courts 

Journalists  will  be  able  to  use 
cameras  and  tape  recorders  in  all 
Michigan  courts  starting  March  1 ,  the 
Michigan  Supreme  Court  says. 

The  court  voted  unanimously  to 
adopt  guidelines  for  all  state  and 
appellate  courts  similar  to  those  in 
effect  on  an  experimental  basis  in  five 
counties  since  June. 

Two  administrative  orders  adopted 
by  the  high  court  apply  to  241  trial 
courts  in  all  83  counties,  the  appellate 
courts  and  the  juvenile  division  of 
probate  courts. 

The  orders  say  news  organizations 
wanting  to  use  television  or  still 
cameras  or  tape  recorders  in  court¬ 
rooms  must  request  permission  from 
the  judge  three  days  in  advance,  but 
the  judge  may  approve  a  request  that 
comes  in  later. 

A  judge  may  reject  a  request  or 
limit  film  or  electronic  coverage  to 
ensure  a  fair  trial  and  may  also 
exclude  coverage  of  certain  witness¬ 
es,  including  victims  of  sex  crimes, 
(Continued  on  page  37) 
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March  29-31, 1989 
Heishey,  PA 


This  coming  March,  thousands  of  Newspaper  Equip¬ 
ment  buyers  will  head  East  to  the  AMERICA  EAST 
OPERATIONS  conference  in  Hershey,  PA  scheduled 
for  March  29-31.  It  is  the  largest  regional  trade  show  of  newspaper  equipment  held  in 
the  U.S. 


Key  buyers  of  equipment  for  11  regional  states  and  beyond  will  be  at  this  show  in  full- 
force  —  and  so  E&P!  We  will  have  distribution  of  our  March  25  issue  at  the  con¬ 

ference.  It  is  to  the  “tech"  pages  of  E&P  that  these  buyers  turn  to  read  about  new. 
beneficial  developments.  E&P  is  a  familiar  sight  to  these  newspaper  industry  people 
and  the  best  possible  vehicle  for  you  to  place  your  ad.  Show  the  buyers  the  products 
you  have  to  offer,  invite  them  to  your  booth  or  simply  welcome  them  to  the  show! 

Your  ad  can  also  serve  as  a  building  block  toward  further  buying  decisions  at  the 
ANPA/TEC  show  in  June  of  1989. 

E&P’s  March  25  issue  is  the  medium  for  you  to  use  to  reach  equipment  buyers  both 
at  the  show  and  not  at  the  show  —  our  subscribers!  You  may  not  be  able  to  see 
everyone  at  the  conference  but  with  your  ad  in  E&P  everyone  will  be  sure  to  see  you! 

DEADUNES  FOR  THE  MARCH  25  ISSUE 
Space:  March  15  Material:  March  17 

Make  your  reservations  today  by  calling  your  local  ad  representative 
or  call  Don  Parvin  at  (212)  675-4380. 


New  York 

11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
Fax:  (212)  929-1259 


Chicago 

303  East  Ohio  Street 
Chicago,  IL  6061 1 
(312)  645-0123 


Los  Angeles 

Ste.  801,  3250  Wilshire  Blvd. 
Los  Angeles,  CA  90010 
(213)  382-6346 
Fax:  (213)  382-1108 


San  Francisco 
Ste.  1420, 450  Sansome  Street 
San  Francisco,  CA  941 1 1 
(415)  421-7950 
Fax:  (415)  398-4156 


Toronto 

148  King  Road  E. 

King  City,  Ontario  LOG  1 KO 
(416)  833-6200 
Fax:(416)  833-2116 
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CROSFIELD  ELECTRONICS  INC.,  Glen  Rock,  N.J., 
has  added  the  PS  Scripter  PostScript  raster  image  proces¬ 
sor  to  its  desktop  publishing  products.  It  allows  integra¬ 
tion  of  text  documents  output  in  the  PostScript  page 
description  language  with  publication-quality  graphics  in 
Crosfield’s  Studio  electronic  page  composition  system. 


ADOBE  SYSTEMS  INC.,  Santa  Clara,  Calif.,  offers  the 
Adobe  Font  Folio  45MB  hard  disk  with  the  entire  Adobe 
Type  Library  of  more  than  300  typefaces,  said  to  be  the 
largest  selection  of  PostScript  typefaces  for  the  Apple 
Computer  Inc.  LaserWriter  NTX.  The  disk  is  priced  at 
$9,600  (a  third  less  than  purchasing  the  library  package  by 
package)  and  includes  back-up  disks  for  screen  and  printer 
fonts. 

Agfa-Gevaert  licensed  Adobe’s  PostScript  language 
interpreter  and  will  manufacture  its  hardware.  Initial 
implementation  is  for  the  new  Compugraphic  CG9400 
imagesetter.  A  version  for  the  CG960()  was  anticipated. 
Agfa  and  subsidiary  company  Compugraphic  already  offer 
P400PS  and  P3400PS  PostScript  plain  paper  printers. 

Monotype  International  is  manufacturing  a  PostScript 
RIP  in  cooperation  with  Adobe.  Using  Adobe’s  PostScript 
interpreter,  the  RIP  comprises  a  68020-based  Atlas  Plus 
controller  with  640  Kb  ROM  and  SMB  RAM,  an  Atlas 
interface  card,  a  RipSwitch  and  an  80MB  SCSI  fixed  disk 
capable  of  storing  up  to  1,000  fonts. 

The  addition  of  the  PostScript  RIP  allows  any  front-end 
application  program  outputting  PostScript  files  to  be 
linked  with  Monotype’s  Lasercomp  imagesetter  via 
RS422/Appletalk,  RS232  serial  or  Centronics  ports. 
Depending  upon  the  width  of  the  receiving  imagesetter, 
the  new  PostScript  RIP  can  image  up  to  a  108-pica  line 
width. 

The  RipSwitch  can  “auto  poll”  incoming  data  to  the 
recording  engine  from  either  the  Lasercomp  imagesetter 
or  the  PostScript  RIP.  An  override  option  permits  dedica¬ 
tion  of  either  RIP  to  the  output  recorder. 

«  4!  Ik 

INOVATIC,  Arlington,  Va.,  has  brought  out  ReadStar 
VI  optical  character  recognition  software  with  intelligent 
page  analysis  (IPA),  automatic  text  recognition  and  a 
training  option. 

IPA  permits  automatic  conversion  of  hard  copy  to  elec¬ 
tronic  file  regardless  of  multiple  column  structure,  graphic 
images,  varying  fonts,  portrait  or  landscape  format.  Con¬ 
version  requires  no  user  intervention. 

The  software  operates  on  an  IBM  PC-AT  or  compatible 
or  a  PS/2  with  640K  RAM  and  is  compatible  with  most 
desktop  scanners.  Inovatic  puts  the  accuracy  rate  at 
99.9%.  Reading  rate  is  4,500  characters  per  minute, 
depending  on  scanner  and  a  document’s  quality.  Retail 
price  is  $2,495. 


SIGNODE  CORP.,  Glenview,  111.,  has  announced  its 
Stretch  Stacker  automatic  stretch  wrapping  and  palletiz¬ 
ing  system  in  which  a  load  is  stretch-wrapped  as  it  is  built 
layer  by  layer,  combining  in  a  single  unit  simultaneous 
operations  of  a  wrapper  and  palletizer. 

Tight,  stable  loads  are  created  without  complex  inter¬ 
locking  patterns.  Lighter,  less-stable  loads  are  said  to  be 


safely  wrapped  and  transferred.  Column  stacking  is  also 
possible.  The  Stretch  Stacker  was  designed  to  eliminate 
the  cost  of  extra  equipment  and  consumables  and  extra 
time  configuring  stacks. 

The  unit,  which  occupies  half  the  floor  space  of  stand¬ 
alone  units  and  features  a  minimum  of  moving  parts,  is  the 
product  of  a  joint  development  effort  with  EMC  Corp., 
which  markets  the  unit  as  Stackwrap. 

Ik  «  Ik 

Du  PONT  CO.,  Wilmington,  Del.,  has  added  file  man¬ 
agement  to  its  Opti-Safe  printing  and  graphic  arts  optical 
archival  system.  The  new  capability  will  allow  users  to 
“automate  archival  and  retrieval  procedures,  create  cen¬ 
tralized  databases  from  existing  media  directories  and 
customize  those  databases,”  according  to  the  company. 

File  management  is  operated  from  an  IBM  AT  or  com¬ 
patible  located  atop  the  Opti-Safe.  Digital  images  can  be 
transmitted  from  Opti-Safe  to  the  host  system  by  a  set  of 
commands  from  the  personal  computer.  Users  can  also 
automatically  create  a  single  database  of  the  directory  on 
each  optical  disk. 

Files  stored  on  Opti-Safe  optical  disks  have  directory 
information  automatically  uploaded  to  the  database  on  the 
AT,  creating  a  record  of  the  location  of  every  disk.  Indi- 
cies  of  images  listed  in  each  disk  directory  are  customiz¬ 
able,  allowing  addition  or  deletion  of  indicies. 

Also  from  Du  Pont  is  new  Ortho  Negative  Film  (ONF). 
With  Command  Camera  Dupe  positive  film,  it  makes  for  a 
total  film  system  for  the  Opti-Copy  Imposer  System.  The 
new  high-speed,  high-contrast  film  offers  clear  line  resolu¬ 
tion  and  halftone  and  copy  dot  reproduction  from  reflec¬ 
tion  or  transmission  copy. 

Like  the  positive  film,  ONF  has  a  matte  surface  for  rapid 
draw-down,  is  abrasion-resistant  and  safelight  tolerant. 

DIGITAL  TECHNOLOgV  INTERNATIONAL,  Orem, 
Utah,  upgraded  Display  AdBuilder  software.  Release  1.1 
enhancements  include  layout  merging,  dashed  boxes  and 
rules,  paragraph  indent  by  width  specified  in  attribute 
dialog  box,  75,000-word  dictionary,  “Next  Item”  for 
accessing  the  lower  of  two  layered  items,  automatic  sizing 
of  imported  graphics  to  fit  the  measure  drawn,  point  sizes 
specifiable  in  thousandths  between  five  and  720  points  and 
“Revert  To  Saved”  for  quickly  bypassing  changes  made 
since  the  last  save. 

MULLER-MARTINI  CORP.,  Hauppauge,  N.Y., 
announced  an  on-line  system  for  direct  or  pre-inserting  at 
papers  with  small  to  medium  circulations.  It  consists  of  the 
Biliner  308  inserting  machine,  a  PrintStack  CN-70  com¬ 
pensating  stacker  and  an  automatic  overhead  press-to- 
mailroom  conveyor. 

Dual-track  inserting  is  designed  for  reliability  at  high 
speeds  by  moving  newspapers  at  half-speed.  PrintRoll 
buffering  can  also  be  added  to  the  system. 

The  Biliner  features  quick  changeover  between  sword 
and  suction  opening.  The  built-in  microprocessor  gives 
continuous  monitoring  of  all  functions.  Electronic  con¬ 
trols  allow  alternate  or  repair  mode  inserting,  and  the 
Biliner  can  use  Tandem  Feeders  to  increase  capacity 
without  lengthening  the  machine.  A  diverter  automatically 
conveys  the  shingle  stream  to  the  stacker  on  non-inserting 
days  or  during  overflow  inserting. 
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CNN  selects 
satellite  service 

Turner  Broadcasting  System  Inc. 
will  transmit  Cable  News  Network  24 
hours  a  day  to  Latin  America  on  Pan 
American  Satellite’s  new  interna¬ 
tional  satellite,  PAS  I. 

The  agreement  followed  a  series  of 
tests  that  began  on  Election  Day, 
Nov.  8,  TBS  said. 

Turner’s  decision  to  use  Pan 
American  Satellite  is  a  victory  for  that 
private  company  and  a  defeat  for 
Intelsat,  the  international  consortium 
that  operates  most  communications 
satellites. 

“This  marks  the  first  time  a  major 
television  organization  has  utilized  an 
international  satellite  transponder  on 
a  non-Intelsat-operated  satellite  to 
distribute  programs,’’  said  Terence 
F.  McGuirk,  president  of  Turner 
Cable  Network  Sales,  who  executed 
the  agreement  for  TBS. 

The  PAS  1  satellite  provides  a  wide 
range  of  communications  services  to 
ail  of  Latin  America,  the  Caribbean 
and  Europe. 

CNN  also  announced  it  will  open 
its  first  permanent  South  American 
bureau  in  Santiago,  Chile,  during 
1989.  The  network  currently  has  20 
foreign  bureaus  and  plans  to  open 
seven  more  before  the  end  of  the  year, 
TBS  said  in  its  statement. 

—  AP 


Dialog  expands 
its  database 

Dialog  Information  Services  Inc. 
announced  it  will  soon  begin  carrying 
Toronto-based  Micromedia  Ltd.’s 
CanCorp  database. 

Covering  more  than  5,500  Cana¬ 
dian  companies  (60%  of  which  are 
private),  CanCorp  offers  current 
directory  information  and  up  to  five 
years  of  financial  information, 
including  key  accounts  and  company 
ratios.  Micromedia  plans  to  expand 
its  database  to  cover  all  public  and 
major  private  companies. 

The  database  tracks  merger  and 
acquisition  activities  and  summarizes 
data  from  companies’  quarterly  finan¬ 
cial  statements,  presidents’  letters 
and  ownership  information. 

Dialog  already  carries  Microme¬ 
dia’s  Canadian  Business  and  Current 
Affairs  (indexing  200  business  and 
popular  magazines,  10  newspapers 
and  documents  filed  with  the  (3ntario 


Securities  Commission)  and  Dun’s 
Marketing  Services’  D&B-Canadian 
Dun’s  Market  Identifiers  (providing 
directory  information  for  350,000 
Canadian  companies). 

Dialog  also  announced  that  it  now 
carries  the  complete  text  of  the  Chi¬ 
cago  Tribune.  Only  statistical  tables 
from  the  sports  and  business  sections 
and  some  minor  items  are  excluded. 
The  database  includes  news  and  fea¬ 
tures  from  all  zoned  sections  and  from 
the  national  edition.  Material  is 
updated  daily  and  appears  the  morn¬ 
ing  after  publication. 

Portland  paper 
buys  Lamb 
AGV  system 

Lamb-Grays  Harbor  Co. 
announced  it  will  supply  the  Portland 
Oregonian  with  an  automatic  guided 
vehicle  system,  which  is  expected  to 
be  operational  by  September. 

The  AG  Vs  will  transport  newsprint 
rolls  from  the  newspaper’s  new  ware¬ 
house  through  a  bO-foot  tunnel  into 
the  pressroom. 

In  addition  to  AG  Vs,  the  system 
will  use  a  new  Vacuum  Crane  to  stage 
the  rolls  for  pick-up  and  transport  in  a 
manner  designed  to  practically  elimi¬ 
nate  roll  damage. 

The  AG  Vs  are  no  larger  than  the 
rolls  they  convey,  which  enables  their 
guidepath  to  conform  to  the  existing 
pressroom  layout.  The  steering  sys¬ 
tem  allows  the  vehicles  to  move  for¬ 
ward,  backward  and  sideways  and 
turn  at  full  speed  on  a  two-foot  radius. 

Jervis  Webb  sells 
unit  to  L.A.  Times 

The  Jervis  B.  Webb  Co.  announced 
that  the  Los  Angeles  Times  has  con¬ 
tracted  for  an  automatic  monorail  sys¬ 
tem  for  newsprint  roll  handling. 

The  installation  is  part  of  a  mod¬ 
ernization  of  the  Times’  Costa  Mesa 
production  plant,  a  multiphased  proj¬ 
ect  scheduled  for  completion  in  April 
1992. 

The  3,()00-foot,  “medium-capac¬ 
ity”  overhead  system  equipped  with 
45  carriers  will  transport  rolls  from 
two  automated  roll  preparation  areas 
to  the  presses  or  to  storage  areas. 
Rolls  weighing  up  to  2,400  lbs.  can  be 
transported  at  150  feet/min.  A  pro¬ 
grammable  logic  controller  is  to  be 
provided  by  Jervis  B.  Webb  affiliate 
Control  Engineering  Co. 


Newsday  photog 
featured  in 
Fuji  issue 

Fuji  Photo  Film  U.S.A.  published 
its  first  issue  of  ProFiles,  for  profes¬ 
sional  photographers. 

Fuji  described  the  publication  as  an 
“avenue  of  communication”  with  the 
professional  photographer  and  an 
“opportunity  for  professionals  to 
compare  .  .  .  styles  and  tech¬ 
niques.” 

The  initial  four-color  eight-page 
issue  profiles  seven  professional  pho¬ 
tographers  engaged  in  various  aspects 
of  commercial  and  documentary  pho¬ 
tography.  Among  photojournalists  in 
the  premiere  edition  is  Newsday  staff 
photographer  Daniel  Goodrich. 

PC  Graphics  to 
distribute  Mentor 

Clinton,  Miss.-based  PC  Graphics 
has  been  appointed  distributor  of  GB 
Techniques’  Mentor  newspaper 
front-end  systems  in  North  and  South 
America. 

Based  in  Scotland,  GB  Techniques 
is  a  wholly  owned  subsidiary  of 
Monotype  Corp.  pic  and  has  been  a 
newspaper  software  and  systems  ven¬ 
dor  for  25  years.  It  offers  programs  for 
IBM  and  compatible  personal  com¬ 
puter  systems  using  Novell  network¬ 
ing,  and  writing  all  data  simulta¬ 
neously  to  two  file  servers  after  each 
paragraph. 

PC  Graphics,  whose  own  systems 
utilize  PC-based  front  ends  to  drive 
conventional  and  plain-paper  output 
devices  at  over  200  sites,  will  market 
Mentor  software  directly  and  through 
area  dealers. 

Misomex  becomes 
independent  firm 

Misomex,  formerly  a  division  of 
Royal  Zenith  Corp.,  has  become  an 
independent  company  as  a  business 
unit  of  parent  company  Dyson,  Kiss- 
ner,  Moran  Corp.,  according  to  How¬ 
ard  Levine,  president  of  the  newly 
formed  Misomex  N.A. 

The  move  was  said  to  integrate 
Misomex  N.A.  closely  with  Misomex 
A.B.  of  Sweden,  manufacturer  of  the 
Autostripper  automated  platemakers 
and  step-and-repeat  products  mar¬ 
keted  and  serviced  by  Misomex  N.A. 
in  North  America. 
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TECHNICAL  BRIEFS 


Three  papers 
order  FMC  systems 

FMC  Corp.’s  Materials  Handling 
Systems  Div.  announced  orders  for 
automatic  guided  vehicle  systems  for 
newsprint  roll  handling  at  three  news¬ 
papers. 

A  system  for  St.  Louis-based  Pulit¬ 
zer  Publishing  Co.’s  Northwest  satel¬ 
lite  printing  plant  will  be  installed  by 
the  end  of  the  year  for  roll  delivery 
and  waste  handling.  The  12-vehicle 
system  includes  FMC’s  roll  inventory 
management  system. 

Also  later  in  the  year,  FMC  will 
install  a  10-vehicle  AGV  system  for 
roll  delivery  and  waste  handling  at  the 
San  Francisco  Newspaper  Agency’s 
new  satellite  printing  facility. 

A  nine-vehicle  system  is  scheduled 
for  operation  in  November  at  Paris 
Print,  publisher  of  Le  Figaro,  where  it 
will  transport  rolls  from  the  stripping 
station  to  the  laydown  area  and  press 
spurs,  as  well  as  transport  waste 
paper  and  core  containers  to  disposal. 

DSI  installations 

Data  Sciences  Inc.  announced 
installations  for  daily,  weekly  and 
monthly  publications  in  Massa¬ 
chusetts. 

Marshfield-based  Mariner  Publica¬ 
tions  Inc.  is  on  line  with  Papertrak 
Advertising  Receivables  for  its  16 
weekly  newspapers  and  monthly 
South  Shore  Business  Journal. 
Installation,  which  took  two  weeks 


and  included  pretraining  and  database 
conversion,  allows  management  of 
daily  ad  billings  and  daily  and  weekly 
reporting. 

In  Boston,  the  Herald  will  install  a 
Unix-based  Papertrak  Circulation 
Management  System  early  this  year. 
Functions  of  the  Papertrak  system 
going  into  the  360,000-circulation 
daily  will  include  home  delivery,  car¬ 
rier  routing  and  tracking,  subscriber 
complaints,  office  pay,  carrier  billing, 
payroll,  and  mail  subscriptions. 

Crosfield  offers 
two  new 

software  packages 

Crosfield  Electronics  offers  two 
new  Desklink  software  packages. 
Desklink/RSG!  transfers  documents 
created  on  an  Apple  Macintosh  with 
Letraset’s  Ready, Set,Go!  to  a  Cros¬ 
field  Studio  system  for  integration 
with  high-quality  color  images. 

Crosfield  said  RSG!  version  4.5 
with  Pantone  Matching  System  color 
selection  and  typographic  control 
complements  the  retouching  and 
image  manipulation  functions  of  the 
Studio  page  composition  system. 

The  second  program,  Desklink/VP, 
performs  the  same  transfer  to  a  Studio 
system  for  documents  prepared  using 
Xerox’s  Ventura  Publisher  on  an  IBM 
or  compatible  PC.  Files  are  translated 
from  ACE  driver  software  into  Cros¬ 
field’ s  CPP  page  geometry  format  for 
integrating  high-resolution  color 
images  with  text.  The  program  con¬ 


tains  seven  high-resolution  Bitstream 
fonts  said  to  be  equivalent  to  those 
supplied  with  standard  Ventura  soft- 


PTI  installs 
another 

Ad-Star  system 

Publishing  Technologies  Inc. 
announced  the  eighth  newspaper 
installation  of  its  Ad-Star  remote- 
entry  system  for  classified  advertis¬ 
ing.  The  system,  which  conforms  to 
ANCAM/ANPA  standards,  went  into 
the  Asbury  Park  (N.J.)  Press. 

PTI  reported  Ad-Star  software  is 
now  installed  at  more  than  100  adver¬ 
tiser  sites,  including  ad  agencies  and 
realtors. 

Hell  Users  Group 
plans  meetings 

The  Hell  Graphic  Systems  Users 
Group,  which  recently  elected  Lan- 
man  Lithotech  president  D.S.  Pedley 
as  its  own  president  and  executive 
board  chairman,  is  planning  an  annual 
.  meeting  for  later  this  year  and 
regional  meetings  throughout  the 
year. 

Activities  planned  for  1989  include 
development  of  an  electronic  bill¬ 
board  for  accessing  information  on 
software,  hardware  and  production 
concerns  and  publication  of  a  quar¬ 
terly  users  group  newsletter. 


Production  personnei  changes 


Robert  A.  Shadrick  Jr.  has  been 
promoted  to  operations  director  at  the 
Providence,  R.I.  Journal  Bulletin.  He 
joined  the  company  in  1967  as  an 
apprentice  electrician  and  became 
production  director  in  1987. 

In  his  new  position,  Shadrick  is 
responsible  for  production  at  the 
company’s  new  flexographic  printing 
plant,  for  prepress  production  depart¬ 
ments  and  for  building  services  at 
Journal-Bulletin  properties. 


Walter  Russell,  production  training 
and  development  manager  at  Nor¬ 
folk's  the  Virginian-Pilot  and  Ledger- 
Star  for  the  past  two  years,  is  now  the 
paper’s  prepress  manager.  Russell 
began  in  the  advertising  services 
department  20  years  ago  and  moved 


on  to  prepress  positions,  becoming 
manager  of  technical  services  in  1983. 


Architect-engineer  Thomas  F. 
Peterson  has  joined  the  Asbury  Park 
(N.J.)  Press  as  its  facilities  manager, 
replacing  Dick  Brown,  who  is  retiring 
after  40  years  with  the  F*ress.  Peterson 
will  be  in  charge  of  property  manage¬ 
ment  and  acquisition,  construction, 
maintenance  and  security,  supervis¬ 
ing  a  staff  of  50. 

Peterson  moved  to  the  Press  from 
Jersey  City-based  National  Westmins¬ 
ter  Bank,  where  he  served  as  facilities 
planning  manager,  with  res|wnsibility 
for  design  and  construction  of  19 
branch  offices  and  a  corporate  head¬ 
quarters  building. 


The  Tribune  Co.  has  named  James 
E.  O’Dell  to  succeed  Roy  E.  (Gene) 
Bell  as  vice  president  and  director  of 
operations  at  the  Chicago  Tribune. 

Bell  was  appointed  Tribune  Co. 
vice  president  of  newspaper  opera¬ 
tions. 

Bell,  who  joined  Tribune  as  a 
printer  with  its  Orlando  Sentinel  in 
1966,  will  be  responsible  for  produc¬ 
tion  activities  within  the  newspaper 
group  and  supervision  of  all  Tribune 
Co.  capital  allocation,  engineering 
and  purchases.  He  reports  to  Tribune 
Co.  CEO  Charles  T.  Brumback. 

O’Dell  had  been  Tribune  Co.  engi¬ 
neering  director  since  1987  and  earlier 
served  as  vice  president  and  director 
of  operations  at  the  Sentinel.  He 
reports  to  John  W.  Madigan,  Chicago 
Tribune  president  and  CEO. 
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Newspapers’  right  to  report  both  sides  is  upheid 

California  appeals  court  throws  out  libel  suit;  says  newspapers 
can  publish  statements  even  if  they  are  suspected  to  be  false 


By  M.L.  Stein 

A  newspaper  is  privileged  to  pub¬ 
lish  a  charge  of  official  misconduct 
even  if  it  has  doubts  about  the  truth  of 
the  charge,  a  California  appellate 
court  has  ruled. 

In  a  recent  unanimous  decision  that 
was  hailed  by  libel  lawyers,  the  court 
granted  the  Stockton  Record's 
request  for  a  summary  judgment  of 
dismissal  of  a  suit  brought  by  a  police 
detective,  who  claimed  the  paper 
wrongly  reported  that  he  extracted  a 
false  murder  confession  from  a  men¬ 
tally  retarded  man.  The  Record’s 
request  for  summary  judgment  had 
been  denied  by  a  Superior  Court 
judge. 


Reporter  Armando  Durazo,  who 
wrote  the  offending  story,  had  con¬ 
ceded  in  a  deposition  that  he  had  had 
doubts  about  the  murder  suspect’s 
claim  that  Police  Sgt.  Wilson  Stewart 
encouraged  him  to  confess  to  a  mur¬ 
der  he  did  not  commit. 

The  suspect,  Aubrey  Lewis  Miles, 
19,  was  released  as  innocent  of  the 
crime  after  spending  30  days  in  jail. 

Despite  Durazo’s  doubts,  how¬ 
ever,  the  appellate  court  said  that 
under  California  law  and  the  First 
Amendment  the  newspaper  was 
“privileged  to  print  a  fair  report, 
attributed  to  a  third  party,  of  a  claim 
of  official  misconduct  denied  by  the 
official,  and  is  under  no  duty  to 
resolve  conflicting  claims  of  what 
happened.’’ 

The  court  also  noted  that  Durazo’s 
story  presented  “both  the  accusa¬ 
tions  of  impropriety,  made  by  the  per¬ 
son  who  confessed,  and  Stewart’s 
denial.’’ 

The  1980  Record  article  was 
headed  “Teen’s  Month  Behind  Bars 
After  a  Phony  Confession.’’  Detec¬ 
tive  Stewart’s  attorney  argued  that 
neither  Durazo  nor  his  editor, 
Michael  Lopez,  unequivocally 


believed  in  the  truth  of  all  Miles’ 
charges,  but  the  court  held  that  this 
was  immaterial,  commenting,  “Since 
they  [Durazo  and  Lopez]  did  not 
endorse  Miles’  version  as  the  truth, 
they  need  not  have  had  a  belief  that  it 
was  more  probably  true  than  false.  It 
suffices  that  they  were  not  convinced 
the  charge  was  false  and  that  they 
perceived  the  controversy  as  news¬ 
worthy.” 

The  court  also  dismissed  Stewart’s 
claim  that  Durazo’s  story  was  inaccu¬ 
rate,  noting  that  “none  of  the  claimed 
inaccuracies  raise  a  triable  issue  of 
material  fact  ...” 

Newspaper  libel  experts  termed  the 
decision  a  significant  gain  for  freedom 
of  reporting. 


“It’s  an  important  ruling,”  said 
Harold  W.  Fuson  Jr.,  vice  president 
and  general  counsel  for  Copley  News¬ 
papers. 

“It  makes  the  concept  of  neutral 
reportage  a  corollary  to  New  York 
Times  v.  Sullivan.  If  a  newspaper  can 
be  held  accountable  for  what  it  says 
about  a  public  official,  it  puts  it  in  a 
box  when  deciding  whether  some¬ 
thing  is  inherently  newsworthy.  What 
is  important  is  what  was  said,  not 
whether  it  was  true  or  false.  Juries 
often  think  reporters  ought  to  make 
decisions  on  what  is  true  or  false.  This 
decision  makes  it  possible  to  report 
information  about  public  disputes 
that  really  need  to  be  reported.” 

Los  Angeles  attorney  Rex  Heinke, 
whose  clients  include  the  Los  Angeles 
Times,  termed  the  ruling  “The  first 
square  holding  by  a  California  state 
court  that  a  neutral  reporting  privilege 
exists.” 

Heinke  added  that  now  he  would 
likciv  "tvise  a  newspaper  that  it  could 
safely  .'ublish  a  story  similar  to  Dura¬ 
zo’s. 

Before  the  appellate  court  decision, 
he  continued,  his  advice  would  have 
been  that  the  paper  would  be  running 


a  serious  risk  printing  it. 

Henry  Kaufman,  general  counsel 
of  the  Libel  Defense  Resource  Center 
in  New  York,  called  the  ruling  “use¬ 
ful  to  the  media”  in  that  it  “shows  a 
wealth  of  recognition  of  the  way  the 
media  must  report  on  conflicting  ver¬ 
sions  of  events  of  public  interest.” 

However,  Kaufman  said  it  was  dif¬ 
ficult  to  judge  the  national  impact  of 
the  decision  because  it  was  based  on  a 
California  statute  “that  may  or  may 
not  have  application  outside  Califor¬ 
nia.” 

Oakland  attorney  John  Came,  who 
helped  argue  the  case  for  the  Stockton 
Record,  told  the  Los  Angeles  Daily 
Journal,  “Whatever  happens  to  the 
[neutral  reportage]  doctrine  at  the 
federal  level,  it  now  remains  intact 
and  a  part  of  the  law  in  California.” 

AAF  backs  many 
findings  in  report 

The  American  Advertising  Federa¬ 
tion  has  declared  its  support  for  many 
of  the  conclusions  in  the  recently 
released  Surgeon  General’s  Report 
on  Smoking  Control  Policies,  which 
stated,  in  part,  there  is  no  scientific 
evidence  answering  the  question  of 
whether  advertising  and  promotion 
increase  the  level  of  tobacco  con¬ 
sumption. 

The  AAF,  however,  strongly 
objected  to  a  summary  statement  that 
suggests  regulation  of  advertising  and 
promotion  be  a  prominent  area  for 
tobacco  policy  debate  in  the  1990s. 

4  million  classifieds 

The  Rocky  Mountain  News,  Den¬ 
ver,  published  more  than  four  million 
classified  ads  in  1988  for  the  fifth  con¬ 
secutive  time.  Total  classified  ad 
count  for  the  Scripps  Howard  news¬ 
paper  in  1988  was  4,256,798. 

Eighth  book 

The  eighth  novel  from  former 
newsman  Andrew  Coburn,  entitled 
Goldilocks,  was  slated  for  publication 
in  January.  The  novel  takes  place  in 
the  town  of  Lawrence,  Mass.,  where 
Coburn  worked  for  ten  years  as  a 
reporter  and  then  city  editor  for  the 
Lawrence  Eagle-Tribune. 


“Juries  often  think  reporters  ought  to  make 
decisions  on  what  is  true  or  faise.  This  decision 
makes  it  possibie  to  report  information  about  pubiic 
disputes  that  reaiiy  need  to  be  reported.” 
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Second  syndicated  strip  spelis  success 

Ray  Billingsley  has  fared  well  with  the  four-month-old  ‘Curtis’  after 
an  earlier  1980-82  comic  attracted  only  a  modest  list  of  papers 


By  David  Astor 

This  decade  has  been  sort  of  a  syn¬ 
dication  sandwich  for  Ray  Billings¬ 
ley.  He  began  the  1980s  with  a  comic, 
struggled  six  years  to  develop  another 
one,  and  is  now  finishing  the  decade 
with  the  successful  “Curtis”  strip. 

Billingsley  started  “Lookin’  Fine” 
for  United  Feature  Syndicate  in  1980, 
and  it  peaked  at  a  modest  40  newspa¬ 
per  clients  before  ending  in  1982. 
Then  came  a  half-dozen  years  of 
attempts  to  reenter  syndication 
before  “Curtis”  was  introduced  by 
King  Features  Syndicate  in  October 
1988.  This  time,  Billingsley  quickly 
found  himself  in  about  100  papers  — 
including  the  Boston  Globe,  Denver 
Rocky  Mountain  News,  Detroit  Free 
Press,  Los  Angeles  Herald  Examiner, 
New  York  News,  San  Antonio  Light, 
Washington  Post,  and  numerous 
other  large  and  smaller  dailies  in  vari¬ 
ous  regions  of  the  country. 

The  cartoonist  expressed  surprise 
at  the  rapid  nature  of  his  new  comic’s 
growth,  but  not  at  the  fact  that  it  is 
more  popular  than  “Lookin’  Fine.” 

‘“Curtis’  is  better,”  said  Billings¬ 
ley,  who  noted  that  he  was  in  his  early 
20s  when  “Lookin’  Fine”  began  and 
that  he  now  sees  that  strip  as  “my 
training  ground.” 

“There  is  no  way  to  learn  how  to  do 
a  comic  strip  without  doing  one,” 
commented  Billingsley,  adding  that 
he  has  “a  lot  of  fond  memories”  con¬ 
nected  with  “Lookin’  Fine.” 

Billingsley,  now  31,  also  observed 
that  “Lookin’  Fine”  focused  more  on 
adults  and  contained  more  social/ 
political  commentary  than  “Curtis.” 
The  cartoonist  said  he  gradually 
began  to  feel  that  spotlighting  kids 
and  emphasizing  “gentler”  humor 


would  give  him  a  better  shot  at  reach¬ 
ing  a  mass  audience,  and  thus  took 
this  approach  with  “Curtis.” 

The  new  King  comic  does  feature 
adults  —  such  as  the  parents  of  Curtis 
—  in  significant  secondary  roles.  And 
there  are  frequent  anti-smoking  mes¬ 
sages  (Curtis  is  always  trying  to  con¬ 
vince  his  father  to  give  up  cigarettes) 
and  occasional  references  to  matters 
such  as  black  history. 

And  while  1 1 -year-old  Curtis  is  the 
star  of  the  strip,  Billingsley  was  con¬ 
scious  about  not  making  him  as 
cutesy  as  some  other  cartoon  chil¬ 
dren.  Curtis  is  basically  a  good  kid, 
but  he’s  also  quite  capable  of  doing 
mischievous  things. 

Billingsley  created  Curtis  about  IVi 
years  ago,  at  a  time  when  he  was 
getting  very  discouraged  about  the 
prospects  of  ever  returning  to  syndi¬ 
cation.  The  cartoonist  noted  that  he 
had  submitted  about  10  different 
comics  (with  characters  ranging  from 
a  bird  to  an  aging  movie  actress)  to 
syndicates  between  1973  and  1986, 
but  only  had  “Lookin’  Fine”  to  show 
for  it. 

Then  the  Curtis  character  occurred 
to  Billingsley  as  he  was  lying  in  bed  on 
June  26,  1986.  “It  was  3:30  or  4 
a.m.,”  recalled  the  New  York  City 
resident.  “I  didn’t  even  turn  on  the 
light.  I  just  sketched  a  little  boy,  and 
the  next  morning  there  he  was  —  Cur¬ 
tis  exactly  as  you  see  him  now.  It  was 
like  he  was  planted  in  my  mind.” 

But  developing  a  comic  around 
Curtis  was  not  as  easy.  Billingsley 
spent  much  of  the  rest  of  the  summer 
drawing  up  six  weeks’  worth  of  strips 
populated  by  characters  such  as 
younger  brother  Barry;  Chutney,  a 
girl  who  has  an  unrequited  love  for 
Curtis;  Michelle,  a  13-year-old  for 


Ray  Billingsley 


whom  Curtis  has  an  unrequited  love; 
and  Gunk,  Curtis’  strange  friend  from 
faraway  Fly  Speck  Island. 

Then  Billingsley  sent  his  comic  off 
to  the  old  News  America  Syndicate, 
where  associate  comics  editor  Paul 
Hendricks  saw  some  potential  in 
“Curtis.” 

Hendricks,  who  is  black,  worked 
with  Billingsley  on  the  strip  for  sev¬ 
eral  months  until  NAS  was  sold  to  the 
Hearst  Corporation  during  the  winter 
of  1986-87.  NAS  became  North 
America  Syndicate  —  and  a  sister 
company  to  King. 

Billingsley  thought  “Curtis”  would 
fall  by  the  wayside  after  the  NAS  sale. 
But  then  Hendricks,  who  had  been 
retained  by  King/NAS,  called  and 
told  Billingsley  to  come  over  with  his 
“best  stuff.” 

The  cartoonist  immediately  went 
into  “seclusion”  for  a  month  — 
neglecting  his  free-lance  assignments 
and  everything  else  —  in  order  to 
work  like  crazy  on  “Curtis”  strips.  “I 
had  been  trying  to  crack  King  since  1 
was  16,”  said  Billingsley.  “I  was 
determined!” 

King  liked  what  it  saw,  and  Bil¬ 
lingsley  subsequently  went  through  a 
development  period  with  the  syndi¬ 
cate  to  “tone  the  comic  up  to  a  pol¬ 
ished  finish”  before  its  1988  introduc¬ 
tion. 

But  Billingsley  didn’t  let  up  on  the 
hard  work  once  he  entered  syndica- 


He  might  need  math  to  figure  out  how  much  powder  to  use 
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tion.  The  cartoonist  said  he  always 
devotes  “a  lot  more”  than  40  hours  a 
week  thinking  up  ideas  and  drawing 
strips. 

“I  spend  almost  all  my  time  on 
‘Curtis,’”  stated  Billingsley,  who  said 
he’s  even  redone  a  whole  week’s 
worth  of  strips  when  he  wasn’t  satis¬ 
fied. 

“Sooner  or  later  I’ll  have  a  nervous 
breakdown,”  he  joked,  “but  working 
on  a  comic  is  one  of  the  better  ways  of 
doing  it.  At  least  ‘Curtis’  is  getting  a 
good  response.” 

Billingsley  finds  strip  ideas  in  sev¬ 
eral  ways,  including  speaking  with 
friends  and  listening  to  conversations 
in  a  local  barbershop.  “The  people  in 
a  black  barbershop  talk  about  every¬ 
thing  under  the  sun  —  ranging  from 
nuclear  war  to  what  the  widow  down 
the  street  is  doing  that  night,”  he 
observed.  “There’s  a  vast  store  of 
knowledge.” 

The  cartoonist  —  who  works  out  of 
a  spare  room  in  his  Manhattan  apart¬ 
ment —  is  also  spending  an  increasing 
amount  of  time  answering  fan  mail. 
Billingsley  said  he  now  receives  25  to 
50  letters  a  month  from  kids  and 
adults  —  with  about  half  the  corre¬ 
spondents  black,  half  white,  and 
some  Hispanic  and  Asian. 

Indeed,  Billingsley  feels  that  peo¬ 
ple  of  any  color  can  relate  to  the 
humor  and  positive  family  values  in 
“Curtis.”  He  said  the  strip  also  has 
“good  role  models”  and  illustrates 
how  very  different  people  —  namely, 
Curtis  and  Gunk  —  can  be  friends. 

Billingsley  —  who  spoke  about 
minorities  in  cartooning  at  the  1988 
Newspaper  Features  Council  meeting 
—  is  well  aware  of  the  tiny  number  of 
nonwhite  comic  creators  in  syndica¬ 
tion  (see  E&P,  October  8,  1988  and 
February  4,  1984).  He  expressed  the 
hope  that  minorities  reading  “Curtis” 
might  be  encouraged  to  try  cartooning 
themselves,  and  observed  that  people 
like  “Wee  Pals”  creator  Morrie  Tur¬ 
ner  of  NAS  helped  “open  the  door” 
for  comics  like  “Curtis.” 

Syndicates,  added  Billingsley, 
could  improve  the  situation  by  hiring 
more  minority  comic  editors  or  “at 
least”  minority  consultants  who 
might  better  understand  the  humor  in 


the  work  submitted  by  nonwhite  car¬ 
toonists. 

But  Billingsley  said  syndicates 
should  still  be  very  strict  .about  what 
minority-oriented  comics  they 
accept.  “I  hope  syndicates  don’t  pick 
up  ethnic  strips  just  to  have  them,”  he 
declared.  “If  they  do,  and  they’re 
bad,  it  might  push  everything  back  25 
years.” 

Billingsley  said  he  is  happy  that 
Hendricks  and  new  King  comics  edi¬ 
tor  Jay  Kennedy  are  tough  editors  — 
and  that  “Curtis”  has  improved  as  a 
result.  “I  never  liked  ‘yes  people,”’ 
he  declared.  “I  tell  Paul  and  Jay  to 
give  me  their  best  shots  every  week.” 
(Kennedy’s  appointment  to  succeed 
Bill  Yates  is  covered  in  an  upcoming 
E&P  issue.) 

Prospective  minority  cartoonists, 
continued  Billingsley,  should  be 
aware  that  it  is  “very  hard”  work  to 
create  believable  characters,  meet 
deadlines,  and  perform  other  tasks 
associated  with  a  syndicated  comic. 

“I  recently  told  some  kids  [during  a 
speaking  engagement]  that  it’s  like 
studying  for  a  big  test  every  week,” 
he  stated.  “You  finish  one,  and  it’s 
time  to  start  studying  for  another.” 

Finally,  Billingsley  said  prospec¬ 
tive  minority  cartoonists  should  be 
aware  that  major  syndicates  usually 
don’t  want  anything  too  “heavy”  and 
“preachy.” 

“The  chief  goal  in  comics  should  be 
to  entertain,”  opined  Billingsley, 
adding  that  artists  who  want  to  offer 
“messages”  should  consider  editorial 
cartooning. 

Billingsley  himself  became  inter¬ 
ested  in  a  cartooning  career  before  he 
reached  his  teens.  His  older  brother 
Richard  was  talented  in  the  fine  arts 
area,  and  the  highly  competitive  Ray 
tried  in  vain  to  match  his  efforts.  But 
then  Billingsley  discovered  that  he 
had  a  knack  for  cartooning,  and  began 
receiving  plenty  of  attention  of  his 
own. 

The  North  Carolina-born  Billings¬ 
ley  reported  that  his  brother  now 
works  as  a  photographer,  and  that  he 
has  a  sister  named  Maxine  who  is  a 
teacher.  Billingsley’s  parents  are 
Henry  (a  retired  worker  with  the  New 
York  City  subway  system)  and 


Laura. 

Billingsley  said  his  family  is  very 
close  but  that  the  “Curtis”  household 
is  not  really  modeled  on  it.  “My 
father  doesn’t  smoke,”  the  cartoonist 
stated,  by  way  of  example.  “Around 
here  we’re  referred  to  as  the  Cunning¬ 
ham  family  of  Happy  Days  — 
squeaky  clean,  no  bad  habits.” 

“Lookin’  Fine”  was  much  more 
autobiographical,  said  Billingsley, 
although  the  cartoonist  did  note  that 
his  middle  name  is  Curtis. 

Speaking  autobiographically,  Bil¬ 
lingsley  said  he  attended  New  York 
City’s  High  School  of  Music  and  Art 
and  then  received  a  full  scholarship  to 
New  York’s  School  of  Visual  Arts.  In 
1979,  Billingsley  was  an  intern  at  Walt 
Disney  Studios  in  Florida,  which 
would  eventually  influence  the  ani¬ 
mated  quality  of  much  of  his  “Curtis” 
art. 

Billingsley  subsequently  sold  work 
to  magazines  such  as  Ebony,  did  art 
for  television  commercials,  and 
handled  other  free-lance  projects. 

The  cartoonist,  who  is  single, 
doesn’t  have  much  time  for  free-lance 
work  these  days.  He  does  enjoy 
watching  horror  films,  listening  to 
music,  singing,  “Erte”  painting  (a 
modern/colorful/impressionist  style) , 
(Continued  on  page  34) 
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(Continued  from  page  33) 
and  reading  comics.  Some  of  his 
favorites  include  “Cathy”  by  Cathy 
Guisewite,  “Beetle  Bailey”  by  Mort 
Walker,  “Calvin  and  Hobbes”  by  Bill 
Watterson,  “Broom-Hilda”  by  Rus¬ 
sell  Myers,  and  “Bloom  County”  by 
Berke  Breathed. 

Strips  are  reinstated 

“Zippy  the  Pinhead”  by  Bill  Grif¬ 
fith  of  King  Features  Syndicate  was 
recently  dropped  by  the  Washington 
Post,  but  reinstated  after  reader  pro¬ 
test. 

The  same  thing  happened  at  the 
Philadelphia  Inquirer  and  San  Jose 
Mercury  News  with  “Ernie”  by  Bud 
Grace  of  King. 

In  other  news,  the  St.  Paul  (Minn.) 
Pioneer  Press  Dispatch  held  a  contest 
asking  readers  how  “Zippy”  has 
changed  their  lives.  Two  winners  who 
liked  the  comic  were  given  “Zippy” 
merchandise,  and  two  anti-“Zippy” 
people  received  other  prizes. 

One  of  the  winners  put  the  strip  on  a 
list  of  priorities  that  included  the 
Magna  Carta  and  effective  refrigera¬ 
tor  magnets. 

Comic  section  ends 

The  Asbury  Park  (N.J.)  Press  has 
dropped  its  two-year-old  Wednesday 
color  comics  section  due  to  “rising 
costs,”  according  to  executive  editor 
W.  Raymond  Ollwerther. 

Several  of  the  Wednesday  section 
comics  —  including  “Cathy”  by 
Cathy  Guisewite  of  Universal  Press 
Syndicate,  “The  Far  Side”  by  Gary 
Larson  of  Universal,  “Marmaduke” 
by  Brad  Anderson  of  United  Feature 
Syndicate,  and  “Heathcliff”  by 
George  Gately  of  McNaught  Syndi¬ 
cate  —  were  moved  to  the  Sunday 
comics  section  based  on  their  popu¬ 
larity  in  a  recent  Press  reader  survey. 

IMTS  improvements 

The  International  Medical  Tribune 
Syndicate  (IMTS),  which  publishes  a 
weekly  package  of  news  items,  has 
made  some  changes. 

“We’ve  replaced  medical  jargon 
wherever  possible  with  straightfor¬ 
ward  language  laypeople  can  under¬ 
stand,”  said  publisher  Ira  Weinstein, 
M.D.,  who  added  that  IMTS  is  also 
offering  better  graphics  and  more 
material  on  a  wider  range  of  subjects. 

New  regular  features  include 
“Legal  Watch,”  “AIDS  Update,” 


and  “In  Brief.” 

The  new  IMTS  editor-in-chief  is 
Jeanne  Kassler,  M.D.,  who  studied 
English  and  French  at  Oberlin  Col¬ 
lege  and  medicine  at  the  State  Univer¬ 
sity  of  New  York  in  Stony  Brook.  She 
then  entered  private  practice  before 
becoming  head  of  the  medical  depart¬ 
ment  at  Mutual  of  New  York  Finan¬ 
cial  Services.  Dr.  Kassler  has 
authored  a  book  on  AIDS  and  other 
sexually  transmitted  diseases,  and 
written  for  the  New  York  Times. 


Dr.  Ira  Weinstein 

IMTS  —  which  has  recently  offered 
items  on  subjects  such  as  cancer, 
diabetes,  heart  attacks,  infant  aero¬ 
bics,  mental  illness,  methadone  main¬ 
tenance,  post-partum  depression,  and 
smoking  —  is  based  at  257  Park  Ave. 
South,  New  York,  N.Y.  10010.  It’s 
affiliated  with  the  Medical  Tribune 
doctors’  newspaper,  where  Dr. 
Kassler  is  also  an  editor. 

Some  recent  books 

Tales  Too  Ticklish  to  Tell,  a 
“Bloom  County”  collection  from 
Berke  Breathed  of  the  Washington 
Post  Writers  Group,  has  been 
released  by  Little,  Brown. 

In  other  book  news,  Villard  has 
published  Don’t  Bend  Over  in  the 
Garden,  Granny,  You  Know  Them 
Taters  Got  Eyes  by  Lewis  Grizzard  of 
the  Atlanta  Journal-Constitution  and 
King  Features  Syndicate. 

And  My  First  Baking  Book  by 
“Kitchen  Kids”  columnist  Rena 
Coyle  of  Copley  News  Service  has 
been  released  by  Workman  Publish¬ 
ing. 

Newspaper  material 

Profits  &  Pleasures  From  Your 
Newspaper,  a  book-length  collection 
of  tips  on  “how  readers  can  use  the 
data  in  their  dailies  to  make  money,” 
is  being  offered. 

The  material  —  which  also  shows 
how  papers  can  be  used  as  teaching 
tools  —  can  be  published  as  an  in¬ 
paper  series  or  in  other  forms. 

Providing  the  tips  is  Edward  Mor¬ 


ris,  a  Billboard  editor/writer  who  has 
also  been  published  in  TV  Guide  and 
other  magazines.  He’s  based  at  Mor- 
renz  Press,  P.O.  Box  150934,  Nash¬ 
ville,  Tenn.  37215. 

A  lot  of  color  slides 

The  color  slide  collection  of  travel/ 
photography  columnists  Ann  and 
Carl  Purcell  has  reached  450,000 
images  from  91  countries. 

Customers  for  the  slides  often 
include  newspapers,'  with  recent 
users  including  the  Atlanta  Journal- 
Constitution,  Chicago  Tribune,  Dal¬ 
las  Times  Herald,  and  New  Orleans 
Times-Picayune. 

The  Copley  News  Service-distrib¬ 
uted  Purcells  (profiled  in  E&P,  Sep¬ 
tember  12,  1987)  are  based  at  5913 
Skyline  Heights  Ct.,  Alexandria,  Va. 
22311. 

‘Praggies’  is  winner 

North  America  Syndicate  humor 
columnist  Judy  Markey  recently  held 
a  contest  to  name  the  “forty-some¬ 
thing  generation,”  and  the  winner 
was  “praggies”  (pragmatists  or 
Pretty  Realistic  Amused  Grownups). 

Markey  sought  a  name  because  she 
felt  people  in  their  40s  shouldn’t  be 
lumped  with  yuppies.  She  stated: 
“For  starters,  my  generation  does  not 
think  we  invented  babies  ....  (A)nd 
we  know  for  sure  we  didn’t  invent  sex 
—  in  fact  most  of  us  can’t  even 
remember  what  sex  was  .  .  .  .” 

Column  competition 

Entries  for  the  National  Society  of 
Newspaper  Columnists’  annual  com¬ 
petition  are  due  by  February  28. 

The  contest,  which  carries  a  $200 
first  prize,  is  open  to  syndicated  col¬ 
umnists  as  well  as  staff  columnists  on 
daily  and  weekly  papers.  Categories 
include  humor  and  general  interest. 

For  more  information,  contact  the 
Society’s  Pat  Kite,  P.O.  Box  8318, 
Fremont,  Calif.  94537. 

Zion  gets  promotion 

April  Zion  has  been  named  to  the 
newly  created  post  of  advertising 
manager  for  United  Feature  Syndi¬ 
cate,  Newspaper  Enterprise  Associa¬ 
tion,  and  United  Media  Licensing. 

Zion,  who  formerly  held  the  title  of 
senior  copywriter,  joined  United 
Media  in  1985. 


34 


EDITOR  &  PUBLISHER  for  January  28,  1989 


Journalists’  fresh-up  lounge:  ‘Haven  for  the  hassled’ 


Bedraggled  journalists  mussed  up 
by  a  whirlwind  of  inaugural  events  in 
Washington,  D.C.,  turned  for  com¬ 
fort  and  image  enhancement  to  a  free 
“fresh-up  lounge,”  courtesy  of 
Clairol,  Bristol  Myers,  public  rela¬ 
tions  woman  Norma  Lee  and  cele¬ 
brity  hair  stylist  Robin  Weir. 

“It’s  really  a  haven  for  the  hassled. 
We  pamper  the  unpampered,”  said 
Lee,  who  has  helped  Journalists  look 
and  feel  better  at  party  conventions 
since  1968  and  at  inaugurations  since 
Jimmy  Carter  came  to  town  in  1977. 

For  the  inauguration,  she  expected 
500  members  and  near  members  of 
the  Fourth  Estate  to  avail  themselves 
of  hair  coloring,  haircuts,  hair  styling, 
computer  hair  color  modeling,  foot 


and  back  vibrators,  makeup  services 
and  free  Clairol  and  Bristol  Myers 
products. 

Business  was  brisk  the  day  before 
George  Bush  assumed  and  Ronald 
Reagan  left  the  presidency.  After  all, 
there  was  no  charge. 

“That  was  Tass  the  Soviet  news 
agency,”  Lee  remarked  after  fielding 
a  phone  call.  “They  wanted  to  know  if 
Clairol  and  Bristol  Myers  was  one 
company  or  two.” 

Perhaps  a  sign  of  the  times,  the 
service  she  started  with  harried  press 
women  in  mind  was  finally  eclipsed 
by  men  at  the  Republican  Convention 
last  year,  she  said. 

“I’d  appreciate  it  if  you  didn’t  put 
my  name  in  your  article,”  said  one 


freshly  coiffured  Washington  (D.C.) 
Times  staffer  before  departing  with  a 
bag  of  cosmetic  products. 

“It’s  Clairol  and  Bristol  Myers’ 
way  of  saying  thanks  to  the  media  for 
keeping  us  informed,”  said  Lee. 

—  George  Garneau 

Gift  to  support  arts 
from  St.  Pete  Times 

The  St.  Petersburg  (Fla.)  Times  has 
made  a  $5,000  gift  in  support  of  the 
Asolo  Performing  Arts  Center. 

Through  April,  the  Asolo  Touring 
Theater  is  slated  to  perform  for  some 
150,000  Florida  children  and  their 
families. 


Boston  Globe  parent  firm  restructures 


In  a  move  that  will  get  the  losses 
resulting  from  its  47.2%  stake  in 
McCaw  Cellular  Communications 
Inc.  off  its  books.  Affiliated  Publica¬ 
tions,  owner  of  the  Boston  Globe 
announced  a  restructuring  of  both 

Soviets 

(Continued  from  page  11) 

“They  said  it  was  our  failure  for  not 
picking  up  our  credentials.” 

Isvestia  and  Pravda  correspon¬ 
dents  did  not  make  the  cut. 

“We  credentialed  Tass.  We  may 
have  turned  down  Isvestia,  but  only 
because  of  space  limitations,”  said 
Jim  Moore,  in  charge  of  press  passes 
for  the  American  Bicentennial  Pres¬ 
idential  Inaugural  Inc. 

“We  turned  down  a  lot  of  European 
and  Asian  agencies  because  physi¬ 
cally  we  couldn’t  provide  space.  For 
every  position  we  had  —  whether  a 
media  stand  or  a  ball  —  there  were 
more  than  1,000  applicants.  It’s 
impossible  to  put  1,000  people  in  a 
200-person  stand.” 

He  said  only  organizations,  not 
individuals,  were  given  credentials 
and  about  690  out  of 730  organizations 
were  accommodated,  or  about  3,000 
people  out  of  5,000  applications. 

“We  consider  that  we  eventually 
got  some  accreditation  due  to  some 
sort  of  solidarity  from  the  American 
journalists,  Turkatenko  said.  “As  far 
as  we’re  concerned,  we’re  satisfied, 
but  still  two  major  newspapers  were 
not  accredited.” 

—  George  Garneau 


companies. 

Under  a  plan  that  must  be  approved 
by  the  Internal  Revenue  Service  and 
other  federal  regulatory  agencies. 
Affiliated  wants  to  spin  off  its  McCaw 
holdings  to  its  shareholders  in  the 
form  of  a  stock  distribution. 

Each  current  shareholder  would 
receive  0.84  share  of  McCaw  for 
every  Affiliated  share  he  owns. 

Affiliated  said  it  will  also  set  up  its 
Globe  Newspaper  Company  and  Bill¬ 
board  Publications  into  a  new  holding 
company  called  Globe  Billboard 
Holding  Company.  The  new  parent 
company,  however,  will  be  immedi¬ 
ately  renamed  Affiliated  Publica¬ 
tions. 

Shareholders  of  the  former  Affil¬ 
iated  would  receive  shares  in  the  new 
company  on  a  one-for-one  basis. 


McCaw  has  also  announced  that  it 
is  selling  a  22%  stake  in  the  company 
to  British  Telecommunications 
pic  for  $1.5  billion,  or  $41.50  a 
share.  McCaw  shares  have  been  sell¬ 
ing  for  around  $29. 

“This  restructuring  separates  the 
two  very  different  businesses  of 
Affiliated  and  McCaw,”  said  Affil¬ 
iated  chairman  William  O.  Taylor. 
“Under  this  plan.  Affiliated  will  be 
able  to  focus  its  attention  on  its  core 
businesses,  while  McCaw  continues 
to  concentrate  on  building  its  per¬ 
sonal  communications  business.” 

Though  Affiliated  has  been  show¬ 
ing  healthy  operating  profits  from  its 
newspapers  and  magazines,  absorb¬ 
ing  its  share  of  McCaw’ s  losses  has 
caused  the  company  to  report  net 
earnings  losses  in  recent  quarters. 


D.C.  Press  Club  elects  officers 


The  National  Press  Club  has 
selected  Peter  Holmes,  a  Wasington 
(D.C.)  Times  assistant  managing  edi¬ 
tor  and  club  vice  president,  as  its  new 
president. 

Holmes  defeated  Doug  Turner,  a 
Buffalo  Evening  News  correspondent 
and  current  board  member,  by  a  vote 
of  334  to  148. 

Campaign  mailings  and  news  sto¬ 
ries  raised  questions  about  the  Times’ 
affiliation  to  Rev.  Sun  Myung  Moon’s 
Unification  Church  and  about  the 
club’s  pressing  to  come  up  with  $90 
million  by  March  to  pay  off  construc¬ 
tion  loans. 

Holmes  succeeded  in  a  historically 
unchallenged  hierarchical  movement 


that  has  been  contested  twice  in  the 
last  two  years.  The  organization  is  the 
nation’s  biggest  press  club,  with 
about  4,400  members. 

Also  elected  were:  Judy  Grande  of 
the  Cleveland  Plain  Dealer  to  club 
vice  president,  from  treasurer;  Mick 
Rood  of  States  News  Service  to  sec¬ 
retary;  Tom  Squitieri,  the  Boston 
Herald  reporter  who  last  year  lost  a 
hotly  contested  presidential  race  to 
Lee  Roderick  of  Scripps  League 
Newspapers,  to  treasurer;  Vera 
Glaser  of  Washingtonian  magazine, 
re-elected  financial  secretary; 
Kathryn  Kahler,  Newhouse  News 
Service  correspondent  and  board 
(Continued  on  page  36) 
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Tough  year 

(Continued  from  page  13) 


selling  opportunities  for  increased  lin¬ 
age  in  1989:  money  reserved  for  local 
spending;  creative  positioning;  event 
marketing;  growth  advertising 
categories,”  he  continued. 


Future 

(Continued  from  page  15) 


team,”  he  explained.  “Altogether, 
nearly  200  different  newspapers  have 
been  included  on  the  schedules  our 
five  sales  teams  have  tried- to  sell. 

“The  key  ingredient  in  every  pre¬ 
sentation  was  to  offer  some  way  of 
adding  value  to  the  space  we  were 
trying  to  sell  to  the  advertiser,”  Can- 
nistraro  said.  “That  value  might  be 
merchandising  support.  It  might  be 
positioning  in  the  right  kind  of  edito¬ 
rial  environment.  It  might  be  some 
special  promotional  event  .  .  . 

“Naturally,  the  work  of  these 
teams  has  been  highly  confidential.  In 
fact,  when  we  reported  to  you  on  this 
subject  a  year  ago,  the  story  found  its 
way  into  the  trade  press,  much  to  the 
discomfiture  of  one  of  our  good 
clients,  who  felt  that  we  had  jumped 
the  gun  and  given  his  competitors 
advance  intelligence  of  what  he  was 
about  to  do.  I  am  not  going  to  repeat 
that  mistake  today,”  he  said. 

The  task  force  has  received  permis¬ 
sion  from  the  bureau  board  to  set  up 
five  additional  teams  and  to  involve 
more  newspaper  organizations,  Can- 
nistraro  reported,  adding  that  the 
categories  had  not  yet  been  selected. 

In  closing,  Andersen  commented 
that  “The  Future  of  Advertising  con¬ 
cept  is  going  to  be  in  motion  for  a  long 
time  to  come,”  even  though  the  final 
report  has  been  completed  and  his 
term  as  chairman  is  up. 

“You  .  .  .  have  the  great  responsi¬ 
bility  to  keep  our  business  healthy  so 
that  it  can  continue  its  important  pub¬ 
lic  mission  as  the  textbook  of  democ¬ 
racy,”  Anderson  said.  “We  have 
done  our  best  to  advance  the  cause  of 
newspaper  advertising.  The  rest  is  up 
to  you. 


Officers 

(Continued  from  page  35) 


chairwoman,  re-elected  to  the  board; 
Greg  Spears  of  Knight-Ridder  and 
Dennis  Melamed  of  McGraw-Hill 
News,  elected  to  the  board;  and 
re-elected  to  a  non  voting  board  seat, 
Paul  Means  of  INTCOM. 


Hispanic  group 
interested  in 
K-R  tv  stations 

A  group  of  Hispanic  investors  who 
recently  formed  a  partnership  to 
acquire  television  stations  have  put 
Knight-Ridder’ s  eight  tv  properties 
high  on  their  list  of  possible  acquisi¬ 
tions. 

Knight-Ridder  announced  last  year 
it  wants  to  sell  the  stations  in  order  to 
concentrate  on  newspapers,  cable  tv 
and  electronic  information  services. 

The  partners  in  Maravilla  Commu¬ 
nications  include  Herman  Badillo, 
former  congressman  and  Bronx  Bor¬ 
ough  president,  comedian  Richard 
“Cheech”  Marin,  and  television  per¬ 
sonality  and  producer  Geraldo  Ri¬ 
vera. 

The  partners  said  they  want  to  take 
advantage  of  federal  tax  laws  that 
allow  sellers  of  television  stations  to 
defer  capital  gains  taxes  for  as  long  as 
20  years  if  at  least  20%  of  the  pur¬ 
chasing  company  is  owned  by  minor¬ 
ity  group  members. 

The  group  cited  the  $420-million 
sale,  announced  earlier  this  month,  of 
the  New  York  Times  Co.’s  cable  sys¬ 
tem  to  an  investor  group  that  includes 
black  businessman  J.  Bruce  Llewel¬ 
lyn.  The  Times  Co.  is  seeking  a  tax 
credit  on  the  proceeds  because  of 
Llewellyn’s  involvement. 

Their  interest  in  the  Knight-Ridder 
stations  shows  they  do  not  want  to 
concentrate  only  on  Spanish-language 
stations,  the  partners  said. 

KRI  has  said  it  hopes  to  get  around 
$450  million  for  the  stations  located  in 
Tucson,  Oklahoma  City,  Providence, 
Mobile,  Norfolk,  Nashville,  Albany, 
N.Y.,  and  Flint,  Mich. 

Maxwell  buys 
27%  of  Scitex 

Robert  Maxwell’s  negotiations 
with  Scitex  Corp.  Ltd.  have  led  to  the 
purchase  of  4.8  million  Scitex  shares 
by  Maxwell’s  Mirror  Group  pic.  The 
$39-million  investment  gives  Mirror 
Group  a  27%  interest  in  Scitex. 

Scitex  announced  that  Maxwell 
will  replace  Efraim  Arazi  as  Scitex 
board  chairman.  Arazi  stepped  down 
as  a  board  member  and  said  he  plans 
to  pursue  start-up  of  another  high- 
technology  enterprise,  according  to 
Scitex. 

Maxwell  said  the  investment  is  con¬ 
sistent  with  interests  in  newspaper 
publishing  and  the  printing  industries. 
Mirror  Group  designees  Kevin  Max¬ 
well,  Samuel  Pisar  and  M.  Einhorn 
will  also  join  the  Scitex  board. 


Bush 

(Continued  from  page  8) 


establish  new  “ground  rules”  for  cov¬ 
erage. 

Among  Smith’s  recommendations 
were  to  “institutionalize  and  regular¬ 
ize  access”  to  people  in  the  White 
House  who  are  directly  involved  with 
“what  is  going  on.” 

He  said  the  five-days-a-week  brief¬ 
ings  with  the  White  House  press  sec¬ 
retary  should  be  done  away  with  as 
“unproductive.” 

“Let’s  have  [chief  of  staff]  John 
Sununu  take  one  of  those  briefings 
once  a  week  and  deal  with  questions 
from  his  perspective,”  Smith  said. 
The  same  thing  should  be  done  on 
“another  day  with  [national  security 
adviser]  Brent  Scowcroft  on  foreign 
policy  matters.  Why  not  get  [Office  of 
Management  and  Budget  director] 
Dick  Darman  up  there  to  explain  the 
budget  process?” 

Smith  also  said  that  following 
cabinet  meetings  two  or  three  secreta¬ 
ries  could  meet  with  the  press  for 
briefings  rather  than  have  information 
“filtered”  through  the  press  secre¬ 
tary. 

“All  that  could  institutionalize  the 
kind  of  openness  George  Bush  wants 
to  see,”  he  said. 

Newspaper  editors  can  also  help 
reporters  do  a  better  job  of  covering 
the  Bush  administration  by  giving 
them  the  opportunity  to  develop  sto¬ 
ries  outside  the  official  agenda,  said 
Robert  G.  Maynard,  publisher  and 
editor  of  the  Oakland  Tribune. 

“I  would  wish,  as  an  industry,  we 
could  be  less  responsive  to  the  herd 
instinct.  We  end  up  rnatching  each 
other,”  Maynard  said.  He  advocated 
giving  reporters  the  freedom  to  “file 
the  story  that  counts”  rather  than 
“the  story  the  White  House  wants.” 

Boston  Globe  columnist  and  asso¬ 
ciate  editor  Ellen  Goodman,  citing 
“benign”  coverage  of  Bush  during 
the  transition  period,  said  the  press 
was  in  danger  of  becoming  “docile” 
and  too  preoccupied  with  “getting 
something  in  the  paper  the  next  day.” 

The  press  should  “concentrate  not 
only  on  what  does  get  on  the  [White 
House]  agenda  but  on  what  doesn’t,” 
she  said.  “That  may  be  like  covering 
the  hole  in  .he  doughnut,  but  1  think 
during  the  Reagan  administration  a  lot 
of  people  were  left  with  that  hole.” 

Buyout  completed 

Media  General  has  completed  the 
sale  of  its  broadcast  services  division 
to  its  senior  management  in  a  lever¬ 
aged  buyout. 
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occasions,  reporters  may  ask  permis¬ 
sion  to  cover  a  funeral. 

The  reason? 

“Funerals  are  private  events,” 
Millstone  explained.  “It’s  intrusive 
for  the  press  to  attend  as  a  rule.” 

Millstone  said  journalists  today  are 
more  sensitive  to  issues  and  that  the 
public  is  more  vocal  about  its  dislikes. 

“Society  has  changed  and  tv  has 
added  a  big  new  wrinkle  in  news  cov¬ 
erage,”  he  continued.  “It’s  a  very 
intrusive  medium,  and  people  lump 
newspapers  and  tv  together.  People 
have  become  resentful  of  the  pushi¬ 
ness  of  the  ‘press.’  What  they  may 
mean  is  the  tv  people,  although  I’m 
not  aiming  only  at  them.” 

Given  the  tension  between  the 
news  media,  the  grieving  sources  and 
the  critical  public,  what  can  reporters 
do  to  ease  the  situation? 

The  following  are  hints  from  jour¬ 
nalists  about  how  to  interview  griev¬ 
ing  sources: 

•  If  your  deadline  permits,  write  a 
letter  to  the  source  requesting  an 
interview,  and  send  along  clips  on 
similar  topics. 

•  Ask  ifa  source  is  willing  to  talk;  if 
the  answer  is  no,  accept  that  or  ask  if 
the  interview  can  be  done  later.  Do 
not  push  or  be  intrusive. 

•  Prepare  an  introduction  sum¬ 
marizing  why  you  want  to  do  the  story 
and  the  reasons  the  source  should  talk 
to  you. 

•  Interview  sources  in  person. 
That  way  you  see  the  family  photo 
albums,  the  kids’  rooms,  and  you  get 
pictures.  Plus,  it  is  easier  to  talk  about 
sensitive  subjects  in  oerson. 

•  Begin  with  small  talk.  Take  out 
your  notebook  only  when  a  personal 
fact  or  detail  is  mentioned. 

•  Wear  formal,  but  non-threaten¬ 
ing,  clothes. 

•  Take  your  time.  Do  not  try  to  bull 
you  way  in  and  get  out  in  a  hurry. 

•  Be  sympathetic;  figuratively 
speaking,  hold  that  person’s  hand. 

•  In  a  funeral  or  tragedy  situation, 
do  a  great  deal  of  observing  before 
you  talk  to  survivors.  Identify  the 
leaders,  the  ones  better  able  to  cope. 
Then,  very  discreetly,  inject  yourself 
into  a  conversation,  or  ask  if  they 
would  mind  talking  with  you. 

Editors  cannot  assume  reporters 
are  ready  to  deal  with  grieving  fami¬ 
lies  without  training,  Poynter  Insti¬ 
tute’s  Fry  said.  He  suggested  using 
movies  and  staging  scenes.  He  also 
warned  against  telling  war  stories  that 
reinforce  bad  journalism. 


“When  Walter  Cronkite  was  a  cub 
on  the  Houston  Post,  he  was  told  by 
his  editor  to  get  a  picture  of  a  dead 
girl,”  Fry  recalled.  “The  editor  said, 
‘If  no  one  is  home,  break  into  the 
house.’  Cronkite  did.  The  picture  was 
printed  on  the  front  page.  It  was  the 
wrong  house.” 

Those  are  the  kinds  of  stories  we 
laugh  over.  Fry  remarked,  but  when 
we  do,  we  also  are  teaching  reporters 
a  lesson. 

“That’s  part  of  the  problem  of  the 
macho  style  of  the  last  50-60  years,” 
he  said.  “Swaggering  in  and  demand¬ 
ing  information  doesn’t  work  at  all  in 
a  victim’s  case.” 

Reporters  may  anger  grieving 
sources  by  requesting  interviews. 
However,  a  university  professor  who 
teaches  a  course  on  death  and  dying 
says  there  is  little  danger  of  harming 
sources  by  asking  questions  that  trig¬ 
ger  their  grief.  In  fact,  quite  the  oppo¬ 
site. 

“I  suspect  there’s  an  assumption 
that  scarring  comes  from  the  experi¬ 
ence  of  feelings,”  Stanley  Sterling 
observed,  associate  professor  in  the 
School  of  Social  Work  at  the  Univer¬ 
sity  of  Kansas,  “but  the  experience  of 
professionals  shows  that’s  not  so. 
Scarring  comes  from  not  expressing 
your  feelings.  The  grief  process 
touches  all  the  feeling  bases.  The 
more  you  can  talk,  the  better.” 

Reporters  cannot  even  damage 
sources  who  are  in  shock.  Sterling 
says.  At  that  point,  sources  can  give 
only  what  they  are  capable  of 
expressing  at  that  moment. 

Sterling  said  we  repay  our  sources 
for  the  information  with  our 
understanding  —  understanding  is 
the  only  thing  people  want  from  each 
other. 


Legal 

(Continued  from  page  26) 


police  informants,  undercover  agents 
and  relocated  witnesses. 

Coverage  of  jurors  or  jury  selection 
is  not  allowed  by  the  orders. 

The  court’s  action  follows  recom¬ 
mendations  made  Nov.  22  by  its 
Cameras  in  the  Courtroom  Commit¬ 
tee,  which  asked  the  court  to  make 
permanent  in  all  courts  the  experi¬ 
ment  that  has  been  under  way  in  the 
five  counties  since  last  June.  —  AP 

Daily  Pilot  switches 
to  a.m.  publication 

The  afternoon  Orange  Coast  Daily 
Pilot,  Costa  Mesa,  Calif.,  has 
switched  to  a  morning  publication 
schedule. 


Ombudsman 

(Continued  from  page  5) 


When  new  terms  are  suggested,  a 
key  question  is  whether  a  newspaper 
should  lead  or  follow.  Should  we  be  a 
mirror  of  society,  reflecting  the  lan¬ 
guage  as  spoken  by  most  people?  Or 
should  we  be  in  the  forefront  of 
change,  an  example  for  others  to  fol¬ 
low? 

In  language  matters,  I  am  content 
to  let  newspapers  be  less  than  pro¬ 
gressive.  New  labels,  trendy  sayings, 
catch  phrases  and  popular  slogans 
come  and  go,  but  that  doesn’t  neces¬ 
sarily  mean  they  should  become  a 
part  of  a  newspaper’s  lexicon.  I  would 
rather  be  a  little  bit  old-fashioned  than 
be  constantly  jumping  on  whatever 
linguistic  bandwagon  passes  by. 


Gannett  grants 

The  Gannett  Foundation  has 
approved  57  grants  totaling  $426,707 
in  16  communities  served  by  Gannett 
Co.  Inc.  interests. 

The  foundation  ended  1988  with 
assets  of  about  $500  million.  Its  1988 
grants  and  program-related  expenses 
totaled  about  $28  million. 

Award  established 
in  memory  of  child 

An  annual  award  has  been  estab¬ 
lished  at  Syracuse  University  in  mem¬ 
ory  of  the  daughter  of  an  assistant 
sports  editor  of  the  Philadelphia 
Daily  News. 

Heather  Fleischman,  20,  was  killed 
in  an  auto  accident  Jan.  6  near  Wil¬ 
mington,  Del.  She  had  been  sched¬ 
uled  to  leave  Jan.  9  for  a  semester  of 
study  in  London. 

Fleischman  regularly  contributed 
movie  reviews  to  the  Syracuse  stu¬ 
dent  newspaper  and  also  wrote  for 
another  university  publication. 

Her  father.  Bill  Reischman,  estab¬ 
lished  the  Heather  Fleischman 
Memorial  Award,  which  will  be  given 
each  spring  to  a  female  Syracuse  stu¬ 
dent  in  her  junior  year  judged  by  the 
faculty  to  have  outstanding  journalis¬ 
tic  potential. 

IHeischman  hopes  the  cash  award 
will  begin  this  spring.  The  amount  will 
be  determined  by  the  size  of  contribu¬ 
tions,  which  may  be  sent  to  the 
Heather  Fleischman  Memorial 
Award,  Philadelphia  Daily  News, 
P.O.  Box  13670,  Philadelphia,  Pa. 
19101. 

—  AP 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classifled  Advertising 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


TIDE/SUN/MOON/PLANET  TABLES. 
Ten-year-old  company  provides 
publishers  (with  lo(w  cost,  localized 
almanac  tables  for  up  to  one  year  in 
advance.  Choice  of  camera-ready  copy, 
modem,  PC  disk.  Call  TIME  &  TIDE  at 
1-800-344-TIDE.  In  Mass  (508) 
627-9428  (collect). 


COMPUTERS 


COMPUTER  TRENDS  -  Weekly  column, 
?00  (words  -  Revie(ws,  tips,  business 
trends.  Excellent  advertiser  dra(w. 
Features  also  available.  Brokerage, 
2305  Froebel  Dr.,  Escondido,  CA 
92025,  (619)  739-9305. 


WACKY,  (Witty,  contemporary  look  at  life 
-  IN  A  NUTSHELL  is  a  laugh  a  week. 
700  words.  Camera  ready.  Five-year 
track  record.  Free  samples,  rates. 
Barbara  Naness,  119  Washington  Ave., 
Staten  Island,  NY  10314,  (718) 
698-6979. 


MISCELLANEOUS 


FREE  FEATURES  -  Camera  ready  or 
MAC  Disk.  Health,  Consumer  Watch 
Columns  tw  Esther  Peterson,  Editorial 
^rtoons.  Photos,  Food,  TV,  and  more. 
Free.  Contact:  NEWS  USA,  1199 
National  Press  Building,  Washington, 
DC  20045;  (202)  682-2400. 


TRAVEL 


BEEF  UP  YOUR  TRAVEL  PAGES 
No  matter  what  travel  you  now  receive, 
take  a  look  at  lively  new  “Our  Globe.” 
Already  sold  in  many  U.S.  mkts.  Inch 

•  Photos  and  "If  You  Go”  sidebar. 

•  Short,  750  words,  easy  to  dummy. 
Written  for  average  people,  not  the  rich. 
Samples  &  rates,  call  or  write  now:  Dick 
Skuse,  Box  247,  Newark,  CA  94560 
(415)  794-6961. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


103-year-old  weekly/job  printing  shop 
in  Mich.  U.P.  Gross  $240,000.  Great 
Husband/wife  potential.  Live  in  (lod's 
Country  and  still  make  a  buck.  What 
more  can  you  ask?  Write  News,  PO  Box 
46,  Newberry,  Ml  49868. 


BOATING  NEWSPAPER.  Northern  Cali¬ 
fornia’s.  Twice-monthly  issues.  Estab¬ 
lished  5  years.  One/half  ownership, 
working  partner  sought.  “Longitude 
122”,  1150  Marina  Village  Pkwy., 
Suite  103,  Alameda,  CA  94501.  (415) 
865-0120.  Jerry. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensibly  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Senrice,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


NEWSPAPER  BROKERS 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento),  CA  95662 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Sen/ices 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


December,  1988 

This  announcement  is  to  congratuiate 

The  Fred  Betz  Jr.  family  of 
Lamar,  Colorado 
on  the  saie  of 
The  Lamar  Daily  News 
circulation  4,000 
The  Tri-Stote  Trader 
circulation  24,000 

to  American  Publishing  Co.  of  Illinois 


We  are  pleased  to  have  represented 
the  Betz  family  In  this  transaction 


Webster  & 
Associates 

PUBLICATION  BROKERS 


Jim  Webster  &  Associates 

812  S.  Goltad,  P.O.  Box  850,  Rockwall,  Tx  75087 
(214)  722-3030  FAX  (214)  722-3131 


NEWSPAPER  BROKERS 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)722-3030  (918)  834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  PO  Box  910 
Orangeville,  CA  95662 
(916)  988-8959 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  corhmunication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Rnancial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
(Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


10-year  old  Honolulu  weekly  producing 
beyond  projections.  18,000  circulation 
-  unlimited  growth  potential,  $500,000 
(terms  available).  Call  (808) 
524-8074. 


NEW  HAMPSHIRE  PUBLICATIONS 
One  500K  plus  weekly  well  established 
One  250K  plus  bi-monthly  specialty 
Excellent  growth  environment.  Call: 
Martin  Family  Enterprises 
(603)  778-0822. 

PROFITABLE  WEEKLY.  Over  5,000 
paid,  fine  building,  owner  retiring.  Also 
exclusive  small  county  seat  weekly  for 
$10,000  down,  owner  carries  balance. 
Many  others  available,  send  for  list.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 
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NEWSPAPERS  FOR  SALE 


NEW  YORK  State  Capital  region 
150-year  old  weekly,  (4,500  paid); 
sales,  $225,000.  Attractive  area. 
Strong  commercial  base.  Unusual 
opportunity  for  experienced  publisher. 
Competitive  market.  Price,  $300,000. 
Terms:  $30,000  down  with  equity  to 
secure  balance.  Please  write:  BARRY 
FRENCH,  Broker-Appraiser,  Ashlawn 
Road,  Assonet,  MA  02702. 


Philadelphia  area  weekly,  great  poten¬ 
tial.  Owner  relocating.  $130,000  gross. 
Make  offer.  Box  3357,  Editor  & 
Publisher. 


PROFITABLE  SMALL  TOWN  newspaper 
in  growing  coastal  northern  California 
community.  Comfortable  living  in  excel¬ 
lent  environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 


Smalltown  community  newspaper  in 
Meeker,  OK  near  growing  area,  (jail  for 
information,  Shirley  Logan  (405) 
279-2363  or  258-2715. 


SOUTHERN  CALIFORNIA  -  regional 
special  interest  tabloid,  54  pages  bi¬ 
weekly,  15  years  old.  $900K  ad 
revenues  and  still  growing.  Price 
$600K  with  terms.  VR  Business  Brok¬ 
ers,  San  Diego  (619)  571-0696. 


SOUTH  JERSEY  -  Casino  Area  -  Free 
weekly,  average  20,000  circulation; 
gross  $300,000  annually;  growth  area; 
fully  equipped.  Asking  $450,000,  1/3 
down  - 1 5  year  terms  to  qualified  buyer. 
Principals  only.  Contact:  John  F.  Huber 
III,  Siracusa  Realty  Company,  1125 
Atlantic  Avenue,  Atlantic  City,  NJ 
08401.  (609)  344-1201. 


2  SOUTHWEST  FREE  WEEKLIES,  30 
miles  apart.  Each  grossing  $400,000 
plus,  25%  cash  flow  range.  Can  be 
packaged  for  $1,200,000. 

EASTERN  SUBURBAN  WEEKLY, 
grossing  $1,100,000,  18%  cash  flow. 
Price  $2,300,000. 

PROFITABLE  SOUTHWEST  WEEKLY, 
grossing  $880,000. 

ROCKY  MOUNTAIN  RESORT  WEEKLY, 
grossing  $350,000.  Profitable. 

2  NICE  PROFITABLE  TEXAS  WEEK¬ 
LIES,  $200,000  gross  range. 

CONSUMER  MAGAZINE  GROUP, 
$1,400,000  gross.  Great  potential. 
Must  sell. 

Rickenbacher  Media  Service 
PO  Box  792001 
Dallas,  TX  75379 
(214)  380-9578 

TWO  MISSISSIPPI  WEEKLIES  located 
in  growth  area.  Combined  circulation 
7,000.  Excellent  building  and  4-unit 
press.  For  more  information  contact 
Ryan  Phillips,  PHILLIPS  MEDIA 
SERVICES,  215  Mountain  Dr.,  Suite 
101,  Destin,  FL  32541,  (904) 
837-4040. 

WEEKLY  over  2,000  paid  circulation  in 
growing  area.  Gross  $140,000  in 
1988.  Good  opportunity  for 
community-minded  couple.  $60,000 
cash.  Box  3499,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

BOTTOM  LINE  is  no  group  can  match 
price,  tax  advantages,  financing,  flexi¬ 
bility  and  civic  benefits  of  employee 
ownership.  Retired  publisher  and  ESOP 
pioneer  will  provide  complete  package 
and  guarantee  confidentially.  Send  no 
obligations  queries  to  Box  3448,  Editor 
&  Publisher. 


ANNOUNCEMENTS 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


FLORIDA  -  Free  tourist  publication,  well 
established  hotel  distribution  in  explo¬ 
sive  Disney  area.  $157,500  gross. 
Price  $145,000  with  terms. (407) 
331-7149. 


VISITOR  GUIDE  with  long  history  avail¬ 
able  in  New  York,  Houston,  St.  Louis. 
Reasonable  terms  for  right  buyer. 
l-(800)  325-7932. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


KEVIN  S.  PAPPERT 
(313)  683-2963 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  l-80(J-247-2338. 


COLOR  SEPARATIONS 


Your  Specialist 
Newspaper  Color 
Separations 

♦  Our  professionals  create 
thousands  of  separations 
annually  using  state  of  the  art 
Royal  Zenith  and  Crossfield 
scanners. 

♦  Our  Scitex  electronic  color 
photo  assembly  system  can 
prestrip  multiple  cobr  photos 
to  final  four  sets  of  film. 

Only  $66 

(up  to  4-col.  X  12-inch  set) 

24  hour  turn  around 
Dupont  Chromacheck  proof 

(502)  926-0123 
1-800-623-2008 

"1987  Runner-Up  Kodak  Inti. 
Newapaper  Reproduction  Content" 

ReproSystems 

A  Diviiion  of  the 
Oweiuboro  Messenger-Inquirer 
Owensboro,  Kentucky 
Adi  lor:  Phil  Ithrett,  Julim  Boone  or  Xdly  Mirt 


INDUSTRY  SERVICES 


COLOR  SEPARATIONS 


Specialists 

in 

superior  quality 
color  separations 
for  newspapers. 

$68 

regular  low  price  for 
separations  up  to  4  col.x12  in. 

24  hr. 

turnaround  if  you  need  it. 

Call  us... 

1988  WINNER 
of  Kodak’s 

RUN  FOR  THE  MONEY 
Call  us... 

800-228-3483 

800-422-1164/pa 

Call  us... 

PRESS-ENTERPRISE 

Commercial  Color 
Bloomsburg,  PA 


EQUIPMENT  &  SUPPLIES 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (8(X)) 
527-1668  or  (214)869-2844. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 _ 

Muller-Martini  Model  227  newspaper 
inserting  machine  4  into  1.  (215) 
547-4210. 

MISCELLANEOUS 

1975  CAPCO  Model  #9A998  Roll  Grin¬ 
der  $1500.00.  Call  The  Blade,  Toledo, 
OH  (419)  245-6224. 


NEWSPAPER  RACKS 


COMPUTER  CONSULTANTS 


CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


SERVICE  &  REPAIR 


WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
26484,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

COMPUTER  UPGRADES 

HEWLETT-PACKARD  computer  equip¬ 
ment  used  for  advertising,  circulation 
and  business  applications.  Includes  two 
series  33  processors  and  one  series  30 
processor.  Also  three  7970E  tape 
drives,  three  7925  disk  drives  and  30 
terminals.  Will  sell  all  or  part.  Contact 
Greg  Oxley,  Transcript-Telegram,  (413) 
536-2300. _ 

_ MAILROOM _ 

1978  Muller-Martini  227-S  Inserter 
5  into  1  with  1982  Cheshire  539 
Head  mounted  on  Muller  215 
Labeling  base.  Two  new  compressors 
$65,000.00 

1967  Cheshire  523  Base,  539  labeling 
Head  and  12'  conveyor  Also 
1978  531  labeling  head 

$15,000.00 

Call  Bill  (312)  349-6307 


BUILD  VOLUNTARY 
HOME  DELIVERY! 

Single  copy  customers  are 
your  best  potential  home 
subscription  customers. 

Reach  these  buyers  at  the 
point  of  purchase 
EVERY  purchase  with  this 
Innovative  sales  tool. 

(800) 

^  /  234-9411 


Ik 


NEWSRACKPROOUCTS 
TRIBUNE  PUBLISHINQ  CO. 
LEWISTON.  10.  83901 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St..  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESEHING 

CAMEX  SYSTEM  (Loaded!),  Breeze 
Term  w/HD,  2  Proformers  ea.  w/  Termi¬ 
nal,  Controller  w/HO,  Scanner,  Bitcas- 
ter  w/HD,  Supersetter,  LaserProofer, 
250  Fonts,  $55,000. 

BOB  WEBER  (216)  831-0480. 

CG  SCANNER  2000,  SCAN  SIZE 
10"xl6”  ,  578/1156  pels  resolution, 
$7500. 

BOB  WEBER  (216)  831-0480. 

CX>mpugraphic  package  (2)  EditWriter 
2750,  (2)  1750,  7900,  20  font  strips 
and  processor,  $6,000  or  best  offer. 
Call  fe05)  969-4154. 
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EQUIPMENT  &  SUPPLIES 

PHOTOTYPESETTING 

Compugraphic  Power  view-5  with 
MCS-8,000.  Excellent  condition.  Take 
over  lease.  Call  Clyde  Pinson  at  Gulf 
Stream  Newspapers,  Inc.  (305) 
973-7422. 

HARRIS  EQUIPMENT 
Bought  and  Sold 

2540  sys.,  mux  cages,  controller, 
also  2200  sys.  and  parts. 

Call  (201)  265-2448.  Leave  message. 

MUST  SELL.  Compugraphic  MCS  8216 
modular  typesetting  system.  Excellent 
condition.  Typesetter,  monitor, 
keyboard,  various  fonts.  $7,900  or  best 
offer.  Hurry!  (704)  551-7836. 

Photo  Typesetting  Equipment 
1  Varityper  AM  5310  Typesetter 
1  Varityper  AM  5414  Typesetter 
1  Varityper  AM  7660  Processor 
Cost  New  $26,125  -  Will  take  best 
offer.  Call  (205)  826-4139. 

QUADEX  Q5120  QUEST  SYSTEM  w/4 
Terminals,  2  Previews,  LaserProofer, 
120  MB  HD  w/Streamer,  8668 
Imagesetter,  QPO,  Text  Programming, 
Page  Break,  200K  Dictionary, 
$50,000. 

BOB  WEBER  (216)  831-0480. 

RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber.  (216)  831-0480 

PLATEMAKING _ 

NUARK  PLATEMAKER  for  sale.  Model 
FT52LNS.  $3,500.  (904)  385-7054. 
Barbara. 


_ PRESSES _ 

ADD-ON  WEB  EQUIPMENT 
4  M.A.N.  1983-84  160  page  double 
3:2  folders 

3  Goss  Mark  II  color  cylinders 
Goss  Mark  V  units 

Goss  Mark  V  double  3:2  folders  with 
upper  formers 

Goss  Mark  V  4-high  angle  bar  sections 
front  and  back  of  folders  with  motorized 
compensators. 

Goss  Mark  V  double  color  cylinders 
Goss  Mark  V  single  half  decks 
Goss  Mark  V  40’’^fully  automatic  digital 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

fax#  (913)  492-6217 

BALDWIN  (2)  COUNT-O-VEYORS 
MODEL  #108  (Electronic)  4  years  old, 
running  every  day,  can  demonstrate. 
Price  $16,500  each.  Call  (301) 
327-5600.  Ask  for  Mr.  Trump. 

FIRST  OFFERING 

16  units  and  3  folders  of  Goss  SSC  - 
22-3/4”  cut-off.  Available  Feb.  '89  and 
ranges  in  age  from  '78  to  '82.  Will  offer 
on  component  basis  -  ''4-high”,  floor 
units  and  folders. 

Inland  Newspaper  Machinery  Corp. 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 

FLEXO  OPPORTUNITY 
4-unit  23  9/16”  cut-off  Windmoeller 
Hoelscher  press  with  3  half  decks, 
double  3:2  folder  and  4  RTP’s. 
Released  from  production  mid-1989. 
Installed  new  1984  and  runs  like  new. 
Inspect  in  operation. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Tlx  42362 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 

Five  Unit  Goss  Mark  I  press  complete 
with  angle  bars,  bay  windows. 

2  color  cylinders 
Balloon  formers 
2:1  folders 
22-3/4”  cutoff 

K&F  shims  and  lockup 
Serial  number  2410 

3  units  and  folder  new  in  1963 

2  units  added  new  in  1968 
82”  frame  to  frame 

Ideal  for  conversion.  Available  now,  as 
is,  where  is. 

Monterey  Peninsula  Herald  Co. 

(408)  372-3311 
Paul  Ayars,  General  Manager 
Don  Fordham,  Production  Manager 

For  Sale 

2  New  10-Unit  Double-Wide 
TKS  Offset  Presses 

Stored  in  East  Coast  warehouses: 

-  22-3/4”  cutoff,  60”  web,  submarine 
delivery 

- 160  Page  Heavy  Duty  3:2  Folder  with 
upper  formers 

-  Motorized  sidelay  and  circumferential: 
2  units 

-  Motorized  angle  bars  and 
compensators 

-  Automatic  RTP’s 

-  Baldwin  Automix,  2  recirculators. 

One  press  has  12'0''  substructure  and 
the  other  is  H'O”.  Immediate  delivery 
and  priced  to  sell  at  1985  prices!  Box 
3449,  Editor  &  Publisher. 

GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 

Camano  Island,  WA  98292 
(206)  387-0097 

_ FAX  206-387-9090 _ 

GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1 500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 

3  Cary  Flying  Pasters 

Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 

1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

GOSS  URBANITE 
6-Unit  Press,  1966 
On-Sight  Inspection  Available. 

36”  Web  Width,  22-3/4”  cut-off 
Hearst  Corporation  (303)  733-3838 

Goss  Suburban,  1500  Series,  10  units, 

2  folders  a)  1/2, 1/4,  1/2, 1/4, 
D.P./C.P.,  60  and  75  HP  drives.  Air 
formers,  side  and  circumferential  regis¬ 
ter  adj.  Very  good  condition.  Year  19/5. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 

-  Goss  Urbanite,  8  units,  2  folders  1/2 
and  1/4 

-  Goss  Urbanite,  10  units,  2  folders,  10 

MEG  pasters. 

BELL-CAMP  INCORPORATED 
(201)  492-8877 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 

HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Super  Suburban  1500,  10  units,  2 
-  folders. 

-Urb  3-color  unit  (rebuilt  22.77) 

-Urb  3-color  unit  (rebuilt  22.80) 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Community,  6  units  ' 

-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 

KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4-Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

4-Unit  News  King,  KJ6  folder  -  excel¬ 
lent  condition  1972/78 
8-Unit  News  King  KJ6  with  upper 
former 

GOSS 

Add-on  oil  lub.  unit,  fully  reconditioned 
with  guarantee 

1  SC  1/2  &  1/4  page  folder  1975 
2-Unit  Community,  grease  lub. 

4-Unit  Community,  SC  folder  1968/74 
8-Unit/twin  folder  Suburban  S-2000 

series  press 

10-Unit  Urbanite  U-664  with  upper 
former  available  April,  1989. 
HARRIS  COTTRELL 

2  Add-on  V-15  units  1976/78  continu¬ 
ous  ink 

4-Unit  V-700  with  heatset  pkg, 
comb,  folder,  excellent  starter. 

Misc  web  handling  devices  - 
call  for  more  details 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


Classified  Advertising 
(212)  675-4380 


NEWSPAPER  PRESSES 
22”  CUTOFF 

Goss  Metro,  10  units,  1  deck 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  4  units 

22- 3/4”  CUTOFF 

Goss  Metro,  4  units,  1  deck 
Goss  Cosmo  add-on  units 
Goss  Urbanite,  10  units,  3-color 
Goss  Urbanite,  6  units,  1972 
Goss  Super  Suburban  1500,  8  units 
Goss  SC/CommuniN,  8  units,  U.O.P. 
Goss  Community,  3  units,  1976 
Goss  SC  Folder,  double  parallel 
Goss  Community  units,  oil  and  grease 
M.A.N.  UniMan  2/2,  3  units,  2  decks 

23- 9/16”  CUTOFF 

Goss  Metro  add-on  units 
Goss  Flexo,  8  units,  3  decks 
Crabtree  Crusader  offset,  3  units  and 
5  units 

Goss  Urbanite,  6  units 
Goss  Suburban,  7  units 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  2000  (demonstrator) 

Goss  3-arm  RTPs  for  Urbanite 
Butler  3242-10,  3  in  stock 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 

PRESSES 

Goss  Urbanite  Folders 

Goss  Urbanite  Units 

Goss  Urbanite  Rollstands 

Goss  Urbanite  Drives 

Goss  Urbanite  1/4  folders 

Goss  Urbanite  Balloon  formers 

Hoe  colormatic  3-2  folder  23-9/16  C.O. 

Hoe  Balloon  Formers 

Goss  Balloon  Formers 

Guilmout  Quarterfolder  and  Trimmer 

Goss  RTP’s  40  and  42  inches 

Goss  Mark  1  Half  Decks  and  Hump 

Goss  Mark  2  Half  Decks  and  Humps 

Goss  Double  2-1  fo|:-:c,  22-3/4  C.O. 

Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Inc.  Fountains 
Hoe  Skip  Slitters  all  C.O. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 

PRESS  EQUIPMENT 
18  Goss  Community  units, 

22-3/4”  $30,000  ea. 

1  4-hi  Goss  Comnfiunity  units, 

22-3/4”  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS,  16230  Filbert  St., 
Sylmar,  CA  91342.  (818)  362-7771. 

PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 _ 

SHOWPIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA/Tech  for  sale:  Completely  refurb¬ 
ished  from  sideframes  on  up.  Cylinders, 
Bearers,  high  precision  SKF  Main  Bear¬ 
ings,  Vibrators,  Fountain  Rolls,  etc.  Will 
install,  warranty. 

*  N-1650,  66”  Dryers,  One  TECH 
dryer,  one  built  by  THERMOCHILL, 
two  years  old. 

*  Two  THERMOCHILL  chill  roll  stands 
66”,  two  years  old  with  spare 
parts,  etc. 

*  75  hp  Gardner-  Denver  Compressor, 
like  new  with  Dryer. 

*  Two  Haley  66”  double  infeeds, 
two  years  old,  good  price. 

*  Five  REGISTROM  RTP’s,  66”  for 
sale.  Excellent  condition 

priced  to  sell. 

*  Carlson  automated  Plate  Bender, 
new,  for  22-3/4”  cut  off  for 
33”x47”  plates. 

*  Five  LPA  blowers  from  300 
to  800  CFM. 

Call  Bert,  Presstime  International,  Inc. 
_ (401)  348-8683. _ 

WANTED  TO  BUY 

BRAZILIAN  NEWSPAPER  looking  for 
web  press,  1979  or  newer,  in  running 
condition,  Solna,  Harris  or  Goss,  5-6 
unit,  22-3/4  cut  Off,  D/P  folder  and  add 
on  Dryer,  Chills,  Sheeter  and  Splicers 
and  I  unit  Solna  RP  36;  Offers  to: 
TRIBUNA  DA  IMPRENSA  c/o  C.  DeSou- 
za,  PO  Box  24714,  Philadelphia,  PA 
19111,  Phone/Fax  (215)  725-0812. 

Urbanite  rollstand,  2-high.  Any  condi¬ 
tion.  Deane  Fraser  (312)  824-1111. 


Human  nature  is  not  a 
high  thing,  but  at 
least  it  has  a  high 
idea  of  itself. 

Walter  Bagehot 
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Use  this  handy  order  form  to  order: 

1989  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  oct.,  1 988) 

1988  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1988) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1989  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company  _ _ 

Nature  of  Business _ 

Address _ Ste./Apt. _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


I 


i 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


HELP 

WANTED 


_ ACADEMIC _ 

ASSISTANT  DEAN 
College  of  Fine  and  Applied  Arts 

THE  UNIVERSITY.  The  University  of 
Akron  is  the  third  largest  state-assisted 
university  in  Ohio.  It  offers  its  27,000 
d^  and  evening  students  more  than 
230  associate's,  bachelor’s  and 
master's  degree  programs  and  14 
doctoral  degree  programs. 

THE  COLLEGE.  The  college,  estab¬ 
lished  in  1967,  has  a  faculty  of  approxi¬ 
mately  140.  It  includes  the  depart¬ 
ments  of  Communication,  Communica¬ 
tive  Disorders,  Theatre,  Dance,  Social 
Work,  and  the  Schools  of  Music,  Arts, 
Home  Economics  and  Family  Ecology. 

THE  POSITION.  Responsibilities 
include  the  establishment  and  monitor¬ 
ing  of  curricula  and  standards;  public 
refations;  minority  recruitment;  deve¬ 
lopment  of  funding  for  faculty  research, 
scholarship  and  creative  activity;  and 
general  management.  The  position  is 
availaNe  August  1,  1989. 

QUALIFICATIONS.  A  terminal  degree  in 
an  appropriate  field  and  five  years  of 
higher  education  administration  experi¬ 
ence  are  required. 

SALARY.  The  salary  is  commensurate 
with  qualifications  and  experience. 

APPLICATION.  Send  vita,  three  letters 
of  recommendation  and  a  statement  of 
intent  to:  Professor  Ruth  B.  Lewis, 
Ph.D.,  search  committee  chair.  College 
of  Fine  and  Applied  Arts,  The  University 
of  Akron,  Akron,  OH  44325. 

DEADLINE.  All  applications  must  be 
received  by  February  15,  1989. 

The  University  of  Akron  is  an  Equal 
Education  and  Employment  Institution 

ASSISTANT  OR  ASSOCIATE 
PROFESSOR,  STUDENT  NEWSPAPER 
ADVISING/TEACHING  TENURE- 
TRACK  POSITION  in  the  Department  of 
Mass  Communication  at  California 
State  University,  Hayward;  available 
Fall  Quarter  1989.  M.A.  in  Journalism 
and  Mass  Communication.  Ph.D. 
preferred.  Duties  include  advising 
student  newspaper  published  twice  a 
week;  teach  the  newspaper  workshop, 
writing  courses,  and  courses  in  the 
applicant's  specialty.  Experience 
recruiting  print  journalism  students 
desired.  The  University  offers  a  bache¬ 
lor  of  arts  degree  in  Mass  Communica¬ 
tion.  Applicants  should  send  letter  of 
application,  resume,  names/phone 
number  of  3  references  by  February  15, 
1989  to  Dr.  John  Cambus,  Chair, 
Search  Committee,  Department  of  Mass 
Communication,  California  State 
University,  Hayward,  Hayward,  CA 
94542  (AA/EOE). 


The  University  of  Missouri  School  of 
Journalism  is  seeking  a  news  editor/ 
designer/teacher  to  work  with  students 
to  produce  the  school’s  daily,  general- 
circulation  newspaper.  Four  years  or 
more  professional  experience  should 
include  demonstrated  competence  in 
copy  editing,  newspaper  layout  and 
graphic  design.  Job  requires  some 
classroom  teaching  in  copy  editing  and 
design.  Teaching  experience  helpful. 
Tenure  track.  Salary  in  mid  $30s.  Some 
night  and  weekend  work.  Send  resume, 
including  references,  by  March  10  to 
Kevin  Catalano,  Copy  Desk  Search 
Chair,  School  of  Journalism,  PO  Box 
838,  Columbia,  MO  65205. 


HELP  WANTED 


ACADEMIC 


DIRECTOR  OF  COMMUNICATIONS: 
Seeking  manager  for  continuing  aggres¬ 
sive  program  to  build  reputation  of 
Washington  University  through  national 
news  media  placement  in:  news  publi¬ 
cations  directed  at  lay  audiences; 
national  newspapers  and  magazines; 
wire  and  feature  services;  television  and 
radio.  Ideal  candidate  is  strong 
manager/editor/writer  with  stoiy  market¬ 
ing  skills  and  PR  savvy.  Qualifications: 
Bachelor’s  degree,  five  years’  profes¬ 
sional  journalism  and/or  public  rela¬ 
tions  experience,  and  at  least  two  years 
as  a  manager  of  other  professional  staff. 
Send  resume  and  writing  samples 
before  February  15,  1989  to  M.  Fredric 
Volkmann,  Associate  Vice  Chancellor 
and  Director  of  Public  Relations, 
Washington  University,  Campus  Box 
1070,  One  Brookings  Drive,  St.  Louis, 
MO  63130.  Washington  University  is 
an  Equal  Opportunity/Affirmative 
Employer. 

JOURNALISM.  John  Carroll  University 
in  suburban  Cleveland,  Ohio,  is  seeking 
an  assistant  professor  to  teach  the  basic 
journalism  sequence  with  an  emphasis 
in  feature  writing  and  interest  in  deve¬ 
loping  an  international  focus  to  the 
program.  Tenure  track  position  to  begin 
Fall  1989.  Ph.D.  preferred,  master’s 
with  experience  required.  Competitive 
salary  depending  on  qualifications  and 
experience.  Send  letter  of  application 
and  vita  to:  Dr.  Jacqueline  Schmidt, 
Chair,  Department  of  Communication, 
John  Carroll  University,  University 
Heights,  Ohio  441 18.  Credential  review 
will  begin  February  15,  1989.  John 
Carroll  is  one  of  the  twenty-eight  Jesuit 
schools.  It  has  a  strong  liberal  arts  prog¬ 
ram.  /WEOE. 


TEACH  JOURNALISM 
IN  THE  REAL  WORLD 

Two  positions  open:  Heavy  hitter  in 
journalism  and  an  academic 
administrator/researcher  for  the  School 
of  Journalism  and  Mass  Communica¬ 
tion,  Florida  International  University, 
Miami.  Our  faculty  of  veteran  reporters 
and  editors  deliver  journalism  educa¬ 
tion  as  it  should  be:  real-world  and 
demanding  with  strong  emphasis  on 
reporting  and  writing  skills,  critical 
thinking. 

Teach,  earn  tenure  doing  journalism  or 
research  in  one  of  the  world’s  best  news 
towns  where  the  news  often  makes 
national  and  international  headlines 
and  our  graduates  often  get  the  bylines. 

For  one  position,  we  want  a  pro  with 
heavyweight  writing,  reporting  or  edit¬ 
ing  experience.  College-level  teaching, 
masters  or  doctorate  normally  required, 
but  first-rate  professional  experience 
with  substantial  news  organization  may 
substitute  for  advanced  degree.  Excep¬ 
tional  professional  track  record  could 
substitute  for  teaching  experience. 

For  the  other  position,  we  seek  a  strong 
educator/administrator  with  good 
professional  and  research  credentials  in 
journalism  to  help  lead  fast-growing 
undergraduate  print/broadcast  program 
and  growing  graduate  program.  Master 
required,  doctorate  preferred. 

Broadcast  experience  a  plus  in  either 
position.  Tenure-track  positions  at  the 
assistant  or  associate  level  open  fall 
1989.  Salary  competitive.  Letter  of 
application,  vita,  three  references,  writ¬ 
ing,  broadcast  or  research  samples  to 
Professor  Bill  Wright,  Chair,  Journalism 
Search  Committee,  School  of  Journal¬ 
ism  and  Mass  Communication,  Florida 
International  University,  North  Miami, 
FL  33181.  DEADLINE:  March  16, 
1989.  Member  of  the  State  University 
System  of  Florida.  Equal  Opportunity/ 
Affirmative  Action  Employer. 


HELP  WANTED 


ACADEMIC 


JOURNALISM:  Teach  news  media, 
newswriting/reporting.  Supervise  jour¬ 
nalism  production  and  ad  billing;  advise 
student  newspaper;  develop/teach 
computer  publishing  equipment  and 
broadcast  journalism.  Update  program 
to  include  methods/equipment  used  by 
industry.  MA;  or  equivalent.  1  year 
experience  in  news  media;  1  year  teach¬ 
ing  experience  desirable.  $26,876.60  - 
$43, 537. 90/annually  plus  benefits. 
Application  and  complete  job  descrip¬ 
tion  may  be  obtained  from:  Employ¬ 
ment  Services,  Foothill-De  Anza 
Community  College  District,  12345  El 
Monte  Road,  Los  Altos  Hills,  CA 
94022.  (415)  960-4529.  A  resume  or 
vita  may  not  be  sustituted  for  a 
completed  application.  Deadline 
3/3/89.  AA/EOE. 


MASS  MEDIA:  JOURNALISM  -  North¬ 
east  Missouri  State  University  is  seek¬ 
ing  a  tenure-track  assistant  professor  to 
begin  August  1989  to  teach  Newswrit¬ 
ing,  Editing,  History  of  Journalism, 
Media  Writing,  etc.  Ph.D.  desired,  M.A. 
and  experience  required.  Courses 
taught  are  part  of  a  ^uence  in  a  liberal 
arts  based  communication  B.A.  degree. 
Send  3  letters  of  recommendation, 
transcripts  and  vita  to  Dr.  Ed  Carpenter, 
NMSU,  Kirksville,  MO  63501.  EOE. 

NORTH  CENTRAL  COLLEGE,  desig¬ 
nated  as  one  of  America’s  outstanding 
small  comprehensive  colleges  by  U.S. 
NEWS  AND  WORLD  REPORT, 
announces  a  position  in  the  English 
Department  beginning  in  September 
1989.  Instructor  Of  Assistant  Professor. 
Teach  five  courses  per  year  in  journal¬ 
ism  minor,  supervise  college  newspap¬ 
er,  supervise  and  promote  internships, 
promote  improved  communications  on 
campus.  Minimum:  Master’s  degree  in 
Journalism  or  related  field,  recent 
newspaper  experience,  college  teaching 
experience.  NCC  is  a  church-related 
(United  Methodist)  comprehensive 
college  of  the  liberal  arts  and  sciences 
located  in  a  fast-growing  high-tech  area 
30  miles  west  of  Chicago,  with  2300 
students  in  day,  evening,  and  weekend 
programs.  Send  letter  of  application, 
resume,  and  3  letters  of  recommenda¬ 
tion  by  February  15  to  Meredith 
Russell,  Secretary  to  the  Journalism 
Search  Committee,  North  Central 
Allege,  30  North  Brainard,  Naperville, 
Illinois  60566.  EOE. 


School  of  Journalism, 
University  of  Kansas 
PROSPECTIVE  PROFESSIONAL-IN- 
RESIDENCE  POSITION 
Position,  contingent  upon  funding,  for 
professional  journalist  with  a  reputation 
for  being  a  newsroom  mentor;  to  spend 
9  months  sharpening  his  or  her  teach¬ 
ing  skills  with  the  faculty  and  students 
of  the  William  Allen  White  School  of 
Journalism  and  Mass  Communications. 
Minimum  qualifications:  bachelor’s 
degree,  extensive  editing/reporting 
experience  and  the  ability  to  teach  such 
courses  as  reporting,  editing,  editorial 
writing,  newspaper  management  and 
newspaper  production.  Preference  for 
those  who  plan  to  return  to  newspaper 
work.  Position  available  beginning  Aug. 
15,  1989,  contingent  on  grant  renewal; 
salary  to  be  comparable  to  pay  scales 
tor  senior  news  room  positions.  Appli¬ 
cation  letter,  vita  and  three  references 
must  be  received  by  Feb.  23,  1989. 
Send  to:  Mary  J.  Wallace;  Search  Coor¬ 
dinator;  School  of  Journalism  and  Mass 
Communications;  University  of  Kansas, 
Lawrence,  KS  66045.  If  the  position 
remains  unfilled,  applications  received 
after  Feb.  23,  1989,  will  be  reviewed 
weekly  until  March  28,  1989.  Phone.- 
(913)  864-4755.  Women  and  minori¬ 
ties  are  encouraged  to  apply.  AFFIRMA¬ 
TIVE  ACTION/EQUAL  OPPORTUNITY 
EMPLOYER. 
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School  of  Journalism, 
University  of  Kansas 
MAGAZINE 

ASSOCIATE  OR  FULL  PROFESSOR  to 
teach  such  courses  as  introduction  to 
magazine,  layout  and  production,  arti¬ 
cle  writing  or  publishing  management. 
Other  duties:  maintaining  existing  ties 
with  the  magazine  industry,  with 
emphasis  on  business  and  trade  publi¬ 
cations;  developing  internship  and 
career  opportunities  for  students  in 
consumer,  business  or  trade  and  other 
types  of  magazines;  performing 
research,  or  creative  activity,  and 
service  in  magazine  journalism  and 
mass  communications.  Minimum  qual¬ 
ification:  master’s  degree;  three  years 
professional  journalism  experience;  five 
years  full-time  teaching  experience. 
Preferred:  earned  doctorate;  additional 
professional  and  teaching  experience; 
ability  to  teach  a  news-editorial  course 
such  as  reporting  or  editing.  Tenure- 
track  appointment  for  nine  months  with 
possibility  of  summer  employment, 
starting  Aug.  15,  1989.  Salary  compe¬ 
titive.  Application  letter,  vita  and  three 
references  must  be  received  by  Feb. 
23,  1989.  If  the  position  remains 
unfilled,  applications  received  after 
Feb.  23,  1989,  will  be  reviewed  weekly 
until  March  28,  1989.  Sendto:  MaryJ. 
Wallace;  Search  Coordinator;  School  of 
Journalism;  University  of  Kansas, 
Lawrence,  KS  66045.  Phone:  (913) 
864-4755.  Women  and  minorities  are 
encouraged  to  apply.  AFFIRMATIVE 
ACTION/EQUAL  OPPORTUNITY 
EMPLOYER. 


THE  UNIVERSITY  OF  IOWA 
The  School  of  Journalism  and  Mass 
Communication  invites  applications  for 
a  tenure-track  assistant  or  associate 
professor  position  for  fall,  1989. 
Desired  intellectual  areas  are  history, 
media  policy  or  visual  communication. 
Preference  will  be  given  to  applicants 
with  expertise  in  journalistic  writing, 
broadcast  journalism  or  an  aspect  of 
visual  communication.  Applicants 
should  have  an  excellent  record  of 
research  or  creative  activity,  and  should 
be  able  to  contribute  to  both  undergra¬ 
duate  and  graduate  levels  of  the  prog¬ 
ram.  The  Ph.D.  is  preferred;  the  M.A. 
with  exceptional  professional  or 
academic  experience  will  be  consid¬ 
ered.  Salary  is  dependent  uppn  qualifi¬ 
cations.  In  filling  this  position,  the 
School  seeks  to  diversify  its  faculty  with 
respect  to  gender  and  underrepresented 
minorities.  Screening  of  applications 
will  begin  February  1,  1989,  and  will 
continue  until  the  position  is  filled. 
Applicants  should  send  a  cover  letter, 
vita  and  three  letters  of  references  to 
Kay  Amert,  Chair,  Faculty  Search 
Committee.  School  of  Journalism  and 
Mass  Communication,  The  University  of 
Iowa,  Iowa  City,  Iowa  52242.  The 
University  of  Iowa  is  an  Equal 
Opportunity/Affirmative  Action 
Employer. 


The  UNIVERSITY  OF  ILLINOIS  has  an 
opening  for  Fall  1989  for  full-time 
tenure-track  photojournalism  Assistant 
Professor.  Minimum  five  years  photo¬ 
journalism  experience  with  record  of 
significant  achievement;  mastery  of 
digital  imaging;  teaching  experience; 
B.A.  or  B.S.  Prefer  master’s  degree  and 
acquaintance  with  theory  and  applica¬ 
tion  of  graphic  arts.  $25,000-30,000. 
For  full  consideration,  send  full  details, 
names  and  phone  numbers  of  three 
references  by  March  8,  1989,  to: 
Thomas  Littlewood,  119  Gregory  Hall, 
810  S.  Wright  St.,  Urbana,  IL  61801. 
(217)  333-2352  or  333-0709.  The 
University  of  Illinois  is  an  Affirmative 
Action/Equal  Opportunity  Employer. 
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School  of  Journalism, 
University  of  Kansas 
NEWS-EDITORIAL 

ASSOCIATE  OR  FULL  PROFESSOR  to 
assume  leading  role,  teaching  such 
courses  as  reporting,  editing,  press 
history  or  communications  law; 
academic  and  career  advising;  perform¬ 
ing  creative  activity  or  research,  and 
service  in  journalism  and  mass  commu¬ 
nications.  Required:  earned  doctorate; 
three  years  professional  experience;  five 
years  full-time  teaching  experience. 
Weferred:  additional  professional  and 
teaching  experience.  An  applicarit  with 
an  exemplary  record  as  a  journalism 
professor  with  strong  teaching,  research 
and  service  credentials  may  qualify  for  a 
full  professorship  and  for  a  named 
distinguished  professorship. 

ASSISTANT  PROFESSOR  to  teach 
reporting  or  editing  and  other  news- 
editorial  courses;  perform  service  and 
creative  activity  or  research.  Competi¬ 
tive  salary.  Required  minimum: 
master’s  degree;  three  years  profession¬ 
al  experience;  evidence  of  teaching 
abili^,  such  as  experience  in  newsroom 
training.  Preferred:  earned  doctorate; 
additional  years  professional  experi¬ 
ence;  full-time  teaching  experience. 

Both  positions  available  as  tenure-track 
appointments,  with  possibility  of 
summer  employment,  beginning  Aug. 
15,  1989.  Salaries  competitive.  Letter 
of  application,  vita  and  three  references 
must  be  received  by  Feb.  23,  1989.  If 
the  position  remains  unfilled,  applica¬ 
tions  received  after  Feb.  23,  1989,  will 
be  reviewed  weekly  until  March  28, 
1989.  Send  to:  Mary  J.  Wallace;  Search 
Coordinator;  School  of  Journalism  and 
Mass  Communications;  University  of 
Kansas,  Lawrence,  KS  66045.  Phone: 
(913)  864-4755.  Women  and  minori¬ 
ties  are  encouraged  to  apply.  AFFIRMA¬ 
TIVE  ACTION/EQUAL  OPPORTUNITY 
EMPLOYER. 


_ ACCOUNTING 

ACCOUNTING  MANAGER 
A  Zone  2  Daily  has  an  immediate  open¬ 
ing  for  an  Accounting  Manager.  Candi¬ 
dates  for  this  position  must  possess: 

*  A  degree  in  Accounting. 

*  A  minimum  of  three  years  supervisory 
experience. 

*  Excellent  written  and  oral  communi¬ 
cation  skills. 

*  Experience  in  working  with  both  main¬ 
frame  and  PC  based  accounting 
applications 

The  incumbent  will  be  responsible  for 
the  direction  of  a  staff  of  ten  employ¬ 
ees;  preparation  of  financial  state¬ 
ments;  establishing  and  implementing 
accounting  policies  and  procedures; 
handling  mter-company  transactions 
and  financial  reporting.  Send  resume 
along  with  salary  requirements  to  Box 
3536,  Editor  &  Publisher. 


SENIOR  AUDITOR 
We  are  a  fast-growing  international 
newspaper  publishing  company.  Due  to 
our  recent  growth,  we  are  looking  for  an 
aggressive  and  independent  senior 
auditor  to  perform  financial  and  opera¬ 
tional  audits,  maintain  accounting 
procedures  and  perform  special  assign¬ 
ments  for  our  newspapers  across  the 
country. 

Our  corporate  office  is  located  in  Prin¬ 
ceton,  NJ.  We  offer  an  excellent  salaiy 
and  benefits  package  to  the  right  candi¬ 
date  with  a  BS  in  accounting,  and  two 
to  three  years  of  auditing  experience  in 
a  newspaper  environment. 

If  you  are  able  to  travel  up  to  30%  and 
enjoy  working  with  people,  please  send 
resume  with  salary  requirement  to  Box 
3509,  Editor  &  Publisher. 


MANAGEMENT 

OPENINGS 


PUBLISHER 

For  sma>l  daily  located  in  the  mid¬ 
west.  Property  Is  part  of  progressive 
newspaper  chain.  Area  is  in  subur¬ 
ban  market  of  a  major  metro  newspa¬ 
per,  and  candidate  should  have  prior 
experience  in  a  similar  type  market. 
Must  have  strong  people  skills  and 
heavy  experience  in  sales/marketing. 
Compensation  package  will  include  a 
base  salary  in  the  mid  to  upper  five 
figures  and  a  comprehensive  bonus 
plan. 

PRODUCTION  DIRECTOR 

For  50,000  daily  located  in  the  mid- 
Atlantic  states.  Will  report  to  the 
Publisher  of  this  seven-day  AM  publi¬ 
cation.  Must  have  prior  experience  in 
a  similar  size  unionized  facility.  Com¬ 
pensation  will  include  a  base  salary  in 
the  mid-five  figures  plus  incentives. 

NATIONAL  AD  MANAGER 

For  metro  daily  located  on  the  East 
Coast.  Will  report  to  the  advertising 
director  and  supervise  a  staff  of  eight. 
Good  growth  potential.  Salary  in  the 
forties  plus  Incentives. 

PLANT  MANAGER 

For  newspaper  and  insert  printing 
plant  located  in  the  eastern  United 
States.  Will  function  eis  COO  at  this 
location,  reporting  to  a  group  vice 
president  at  a  remote  location.  Will 
supervise  70  employees  in  this  non¬ 
union  facility.  Must  have  strong  man¬ 
agement  skills  and  a  heavy  press 
background.  Base  salary  in  the  $40's 
plus  incentives. 

PRODUCTION  MANAGER 

For  seven-day  publication  located  in 
the  eastern  states.  Property  is  part  of 
aggressive  newspaper  chain  with 
above  average  growth  potential.  Will 
report  to  Publisher  with  emphasis  on 
reorganization  of  department  for 
more  efficient  use  of  manpower  in 
this  non-union  facility.  Base  salary  in 
the  forties  plus  incentives. 

CLASSIFIED  AD  DIRECTOR 

For  50,000  daily  located  in  highly 
competitive  market.  Report  to  Adver¬ 
tising  Director  and  supervise  staff  of 
twenty  plus  non-union  employees. 
Must  have  strong  background  in 
phone  room.  Base  salary  in  the  $40’s 
plus  incentives. 

GENERAL  MANAGER 

For  large  weekly  group  located  in  the 
mid-Atlantic  states.  Will  supervise 
staff  of  twenty  and  report  to  Presi¬ 
dent.  Supervise  all  departments 
including  outside  printing.  Should 
have  prior  general  management 
experience,  preferably  in  a  weekly. 
Base  salary  in  the  thirties  plus  incen¬ 
tives. 

All  positions  fee  paid. 
Send  resume  In  confidence 
or  call: 

Patrick  Quinn 


PO  Box  1641 
Media,  PA  19063 
(215)  353-4722 


HELP  WANTED 


ADMINISTRATIVE 


COME  HOME  TO  MAINE,  Ukes.  Moun¬ 
tains.  Ski  resorts.  Pine  forest.  Rivers. 
The  rugged  Atlantic  Coast.  Eight  strong 
weekly  newspapers  expanding  to  nine. 
We  seek  a  general  manager  who  can  sell 
forcefully  and  effectively.  Send  resume 
and  samples  to  Julie  Hamlin,  Personnel 
Director,  James  Newspapers,  PO  Box 
269,  Norway  ,  ME  04268. _ 

CONTROLLER 

Challenging  controller  position  at  a 
7-day  newspaper  with  a  circulation  of 
70,000  in  central  New  Jersey.  Candi¬ 
date  must  have  at  least  5  years  experi¬ 
ence  as  a  controller  or  chief  accounting 
officer  at  a  daily  newspaper;  a  CPA 
certificate  is  a  plus.  We  are  a  dynamic, 
growing  organization  and  this  is  one  of 
our  flagship  newspapers.  Competitive 
salary  and  benefit  package.  Please 
forward  your  confidential  reply  to  Box 
3547,  Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER 
Fast-growing  chain  needs  creative, 
aggressive,  experienced  manager  for 
under  15,000  circulation  daily. 
Management  of  commercial  printing  a 
plus.  Respond  now!  Box  3533,  Editor  & 
Publisher. 


TRAINING  MANAGER 
Ingersoll  Publications  Company,  a  fast 
growing  international  newspaper 
management  firm  is  seeking  someone 
to  assist  the  Training  Director  in  provid¬ 
ing  high  quality  and  effective  training 
programs  to  over  70  newspaper  compa¬ 
nies  employing  over  1(j,(j00  in  17 
states  and  the  United  Kingdom.  You 
will  be  responsible  for  needs  assess¬ 
ment,  program  design  and  delivery,  and 
seminar  evaluation.  The  qualified 
candidate  must  have  extensive  platform 
experience,  excellent  interpersonal  and 
communications  skills,  and  a  back- 
round  in  marketing  and  sales  training, 
his  position  requires  extensive  travel 
from  our  company  headquarters  in  Prin¬ 
ceton,  New  Jersey  and  the  ability  to 
achieve  results  in  a  fast  paced, 
demanding  environment. 

Our  company  offers  excellent  salary, 
comprehensive  benefits  package,  and 
the  opportunity  to  develop  professional¬ 
ly  and  to  contribute  to  a  progressive 
company. 

Please  send  resume  and  salary  history 
to: 

William  H.  Osborne, 

Training  Director 
Ingersoll  Publications  Co. 

457  N.  Harrison  St. 

Princeton,  NJ  08540 


_ ADVERTISING _ 

AD  DIRECTOR 

Florida.  Fast  growth!  Fast  competition! 
Growing,  10,000  daily  seeks  an  ad  pro 
who  can  lead  staff  to  greater  gains. 
Salary.  Benefits.  Bonus.  Send  resume 
to  Box  3556,  Editor  &  Pubisher. 


ADVERTISING  DIRECTOR 
We're  looking  for  an  experienced, 
aggressive,  results-oriented  Ad  Director 
to  manage  a  staff  of  16  at  one  of  our 
twice-weekly  newspapers  with  a 
51,000  circulation.  The  individual 
must  possess  good  people  skills  and  be 
able  to  train,  motivate  and  develop 
salespeople.  Degree  in  advertising  or 
marketing  preferred,  but  not  required. 
Position  reports  to  General  Manager. 
Compensation  in  the  high  30's  to  low 
40’s.  This  is  an  opportunity  to  join  the 
premier  group  of  weekly  newspapers  in 
the  nation  and  be  a  part  of  an  aggressive 
management  team.  Send  cover  letter 
and  resume  in  confidence  to: 

Gary  Cunningham 
Marketing  Director 
Suburban  Journals 
1714  Deer  Tracks  Trail 
St.  Louis,  MO  63131 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  MANAGER 
A  120-year-old  weekly  serving  seaside 
communities  in  a  high-quality  natural 
environment  in  Zone  1  seeks  an  exper¬ 
ienced  advertising  manager  capable  of 
motivating  a  small  sales  staff.  Excellent 
pay  and  benefits,  including  generous 
monthly  bonuses  based  on  perfor¬ 
mance.  Box  3514,  Editor  &  Publisher. 


ADVERTISING  MANAGER  9,500  Illi¬ 
nois  daily  seeking  someone  with  the 
right  combination  of  aggressiveness, 
creativity,  enthusiasm,  business  sense 
and  analytical  know-how  to  lead  our 
advertising  department.  Person  could 
be  an  assistant  with  a  larger  paper  who 
wants  own  show.  Replies  confidential. 
Send  letter,  resume  and  salary  require¬ 
ments  to  Bur  Edwards,  Times-Press 
Publishing,  115  Oak  St.,  Streator,  IL 
61364. 


CLASSIFIED  MANAGER 
The  Owensboro  Messenger-Inquirer,  a 
32,500  daily  in  northwest  Kentucky,  is 
seeking  a  creative  and  highly  motivated 
classified  manager.  Applicant  must 
possess:  excellent  people  skills,  leader¬ 
ship  and  organizational  ability,  and 
knowledge  of  sales  and  sales  training, 
telemarketing  and  promotion.  Send 
resume  to:  MESSENGER-INQUIRER, 
ATTN:  PERSONNEL,  PO  BOX  1480, 
OWENSBORO,  KY  42302. 


CLASSIFIED  ADVERTISING  MANAGER 
Small  daily  with  bi-weekly  100,000 
plus  weekly  needs  an  aggressive,  crea¬ 
tive  motivator  and  trainer  to  mold  a 
leadership  staff  department  in  a  super 
competitive  marxet.  This  individual 
must  have  strong  sales  skills,  a  results- 
oriented  management  style  and  be  able 
to  cope  with  the  beautiful  Florida  lifes¬ 
tyle.  Contact  Karen  Crouse  at  Cleanva- 
ter  Newspapers  to  arrange  a  confiden¬ 
tial  phone  interview  (813)  462-2095. 


CLASSIFIED  ADVERTISING  MANAGER 
Mid-size  daily  newspaper  zone  2  seek¬ 
ing  aggressive,  innovative,  promotional- 
minded  leader.  Strong  communications 
and  training  skills  a  must.  Newspaper 
management  experience  a  plus.  Send 
resume  and  salary  requirements  to:  Box 
3551,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Large  14-year-oid  New  Jersey  direct- 
mailed  TMC  Publication  seeks  take- 
charge  person  to  head  our  New  Classi¬ 
fied  Advertising  Department.  Must  be 
able  to  build  from  the  ground  up. 
Salary,  bonus  package  up  to  $75,000 
for  the  right  person.  Call  Dan  Holt, 
Personal  &  Confidential,  at  (718) 
769-4400. 


CLASSIFIED  MANAGER  -  For  large 
direct  mail  shopper  serving  counties 
north  of  San  Francisco.  Supervise  group 
of  eight  who  sell  classified  and  display 
advertising  over  the  phones  as  part  of  a 
network  which  reaches  230,000 
homes.  Three  years  classified  or  tele¬ 
marketing  manager/supervisor  experi¬ 
ence  preferred.  Excellent  pay  and  bene¬ 
fits.  Send  resume  with  salary  require¬ 
ments  and  references  to:  Ruth 
Maricich,  Buyers  Guide,  PO  Box  D, 
Fairfield,  CA  94533. 


CO-OP  ADVERTISING  MANAGER 
South  Florida 

The  Miami  Heraid  has  immediate  open¬ 
ing  for  an  experienced  manager  to  deve¬ 
lop  and  coordinate  a  new  co-op  depart¬ 
ment.  Should  have  three  to  five  years 
co-op  experience  with  proven  ability  to 
train  and  develop  co-op  sales  staff. 
Excellent  salary  and  benefits  including 
relocation  assistance.  An  opportunity  to 
work  in  a  dynamic  advertising  environ¬ 
ment.  Send  resume  to:  Employment 
Manager,  The  Miami  Herald,  One 
Herald  Plaza,  Miami,  FL  33132-1693. 
EOE. 
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HELP  WANTED 
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CLASSIFIED  ADVERTISING  MANAGER 
Central  New  Jersey’s  leading  local 
newspaper  is  looking  for  a  sales- 
oriented  individual  to  manage,  instruct, 
train  and  motivate  its  classified  tele¬ 
phone  sales  staff. 

The  right  individual  will  have  at  least  2 
years  of  classified  management  experi¬ 
ence  and  possess  the  strong  organiza¬ 
tional  skills  and  leadership  qualities 
that  are  so  important  in  ensuring  the 
success  of  a  continuous  sales  program. 
Knowledge  of  VDT/CRT  systems  is 
desirable. 

We  offer  a  competitive  salary,  incentive 
bonus,  company  paid  benefits  package 
and  pleasant  working  environment.  This 
is  a  challenging  career  opportunity  with 
growth  potential. 

Please  send  resume  with  salary  require¬ 
ments  in  confidence  to: 

Mrs.  J.H.  Eichman,  VP/Personnel 
The  Central  New  Jersey  Home  News 
123  How  Lane 
New  Brunswick,  NJ  08903. 


CO-OP  MANAGER 

The  Morning  News  Tribune  is  seeking 
an  energetic,  organized  Co-Op  Manager 
to  direct  and  plan  co-op  advertising 
sales.  Qualified  candidates  should  have 
several  years  experience  in  increasing 
co-op  advertising  revenue  via  direct 
sales  to  retailers.  This  position  requires 
a  self-starter  who  ensures  that  we 
maximize  the  use  of  co-op  opportunities 
to  increase  retail  sales  revenue. 

A  McClatchy  newspaper.  The  Morning 
News  Tribune  offers  an  excellent  array 
of  benefits  including:  competitive 
salary  and  incentives  plan,  company 
paid  medical/dental  benefits,  401(k) 
matching  contribution  plan,  stock 
purchase  plan,  company  paid  retire¬ 
ment  plan  and  vacation  schedule. 
Interested  applicants  should  send 
resume  to:  Mr.  Bob  Shuckhart,  General 
Advertising  Manager,  The  Morning 
News  Tribune,  PO  Box  11000,  Tacoma, 
WA  98411-0008;  or  fax  to  (206) 
597-8531.  Resumes  must  be  received 
by  February  10,  1989. 


CO-OP/NATIONAL 
ADVERTISING  COORDINATOR 
Looking  for  an  aggressive  self-starter 
with  broad-based  advertising  experi¬ 
ence  and  good  people  and  leadership 
skills.  Will  be  responsible  for  develop¬ 
ing,  coordinating,  and  leading  the  sales 
effort  in  percent  of  co-op  and  national 
linage.  Potential  exists  for  further  retail 
management  responsibility  in  the  near 
future.  Previous  manager  promoted  to 
sister  newspaper.  Send  resume  to  Marty 
Hughes,  The  Dail^  Item,  200  Market 


St..  Sunburv,  PA 


Immediate  opening  for  an  experienced 
Display  Advertising  Manager  who  will 
direct  a  staff  of  18  for  a  30,000  circula¬ 
tion  southeast  Florida  daily.  Successful 
applicant  will  have  at  least  five  years 
newspaper  advertising  supervisory 
experience  and  demonstrated  leader¬ 
ship  skills.  Non-smoker.  Apply  to  Vero 
Beach  Press  Journal,  Box  1268,  Vero 
Beach,  FL  32961. 


MAGAZINE  AD  REP 


$40,000  Per  Year 


Successful  ABC  regional  seeks  super 
bright  display  ad  rep.  Will  join  national 
sales  staff  that  currently  AVERAGES 
$80,000  per  year  in  earnings.  Requires 
4  years  space  sales  experience,  (prefer 
magazine  or  newspaper)  and  exposure 
to  national  account/agency  sales.  Will 
handle  and  develop  national  automo¬ 
tive,  truck,  marine,  sporting  goods, 
travel,  and  firearm  accounts.  Tough 
grueling  job,  long  hours,  some  travel 
and  $25-40K  starting  base.  Resume 
and  salary  history  to  PO  Box  C19000, 
Seattle,  WA  98109. 


THE  TELEGRAPH,  30,000  daily  and 
Sunday  in  So.  NH,  is  seeking  an  aggres¬ 
sive  self-starter  to  supervise  a  staffof  9. 
Applicant  must  possess  daily  newspap¬ 
er  classified  ad  experience,  a  proven 
track  record  in  leadership  and  supen/is- 
ory  skills,  a  knowledge  of  classified 
sales  and  training  plus  excellent  people 
skills.  CCSI  experience  a  plus.  Competi¬ 
tive  salary  and  benefits.  Send  resume  to 
Marge  Soper,  Personnel  Director,  The 
Telegraph,  PO  Box  1008,  Nashua,  NH 
03061. 


ZONE  ADVERTISING  MANAGER 
Fast  growing  zone  2  daily  seeks  an 
advertising  manager  to  supervise 
branch  advertising  staff  and  develop 
zoned  advertising  product.  Applicant 
must  have  daily  or  weekly  sales 
management  experience,  strong  organi¬ 
zational  skills  and  a  record  of  accom¬ 
plishment  in  a  competitive  situation. 
Desirable  location  with  good  growth 
potential.  Salary  range  to  high  $20’s 
plus  bonus  and  excellent  benefits  pack¬ 
age.  To  apply,  please  send  cover  letter 
and  resume  to  Box  3530,  Editor  & 
Publisher. 


CIRCULATION 


CAM/Zone  1 

To  $65K 

AD/Zone  4 

To  $45K 

AD/Zone  2 

To  $35K 

AM/Zone  5 

To  $35K 

PM/Zone  2 

To  $50K 

PM/Zone3 

To  $30K 

PM/Zone  6 

To  $30K 

CM/Zone  9 

To  $45K 

CD/Zone  2 

To  $40K 

CM/Zone  5 

To  $35K 

Prs  Supv/Zone  1 

To  $45K 

Prs  Mgr/Zone  2 

To  $35K 

Prs  Mgr/Zone  5 

To  $30K 

Prs  Frmn/Zone  3 

To  $25K 

Prs  Mgr/Zone  6 

To  $25K 

Pressmen/All  Zones 

To  $22  K 

Maiirm  Mgr/Zone  2 

To  $30K 

GRAPHIC  SEARCH  I 

ASSOCIATES  1 

1  P':st  O'fice  Bo 

.  373  1 

1  ah  Square 

PA  ’9073  1 

1  215  359  1234 

1  800  342  1777  | 

CIRCULATION  MANAGER 
Are  you  currently  stifled  in  a  number  2 
position,  or  on  a  small  daily,  and  want  a 
chance  to  show  your  own  abilities? 
Texas  7-day  AM  with  17,000  weekdays 
and  21,000  Sundays  needs  a  self¬ 
starter!  Experience  with  youths  and 
adult  carriers,  newsstand  sales  and  road 
delivery.  Sales  and  promotional 
strengths  a  plus.  Tell  us  what  you've 
done  in  a  cover  letter  including  salary 
history.  Box  3507,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Experienced  circulation  manager  for 
weekly  100,000  circulation  shopper  in 
zone  5.  Ideal  opportunity  to  advance 
your  career  with  a  rapidly  growing 
company.  Experience  with  youth 
carriers  a  must.  Tell  us  what  you’ve 
done  in  a  cover  letter  and  include  salary 
history.  Write  Box  3531,  Editor  & 
Publisher. 


CREW  SALES  MANAGER 
The  leader  in  newspaper  circulation 
sales  seeks  self-starting  manager  to 
build  a  door  crew  program  in  the  East 
with  major  daily.  First  year  potential 
exceeds  $60,0(10.  Individual  selected 
must  have  experience  in  hiring,  training 
and  motivating  youngsters  and  mana¬ 
gers  in  newspaper  subscription  sales. 
Send  resume  to  Dick  Levis,  Levis 
National,  Inc.,  4  Lincoln  Place,  Madi¬ 
son,  NJ  07940. 
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CITY  CIRCULATION  MANAGER  FOR 
mid-size  paper.  Zone  6.  Will  be  resp9n- 
sible  for  supervision  of  both  morning 
and  afternoon  departments.  Salary 
range  mid  $20’s.  Prefer  someone  with 
at  least  five  years  circulation  mid¬ 
management  experience.  Box  3542, 
Editor  &  Publisher. _ 

DIRECTOR  OF  CIRCULATION 
For  competitive,  medium-sized  daily  in 
Zone  5.  Minimum  of  10  to  15  years 
work  in  circulation,  inducing  experi¬ 
ence  at  first  or  second  level  in  manag- 
ment.  Excellent  compensaton  package 
and  benefits.  Send  resume  to  Box 
3560,  Editor  &  Publisher. 

HIGH  ENERGY,  innovative,  exper¬ 
ienced  manager  sought  for  home  deliv¬ 
ery  operations  of  circulation  depart¬ 
ment.  Two  daily  papers  plus  Sunday 
with  adult  independent  contractor  prog¬ 
ram.  Will  supervise  10  district  mana- 

firs  and  trainees  with  responsibili^  of 
5,000  average  daily  circulation. 
Experience  in  district  management, 
sales,  home  delivery  management, 
training  and  budgeting  desired.  Ideal 
candidate  is  upwardly  mobile  and 
desires  promotion  to  Home  Delivery 
Manager.  Send  resume  and  salary 
requirements  to  T.  McLeod,  PO  Box 
30222,  Shreveport,  LA  71130-0222. 


HOME  DELIVERY  MANAGER 
Growing  90,000  circulation  Indiana 
newspaper  seeking  a  goal-oriented 
manager  who  possesses  strong  organi¬ 
zational  and  leadership  skills.  Good 
promotional,  sales  and  marketing  know¬ 
how  a  plus.  Candidates  should  be 
comfortable  with  computers,  good  with 
people  and  absolutely  committed  to 
growth.  Send  resume,  references  and 
salary  history  to  Jerry  Fuller,  Director  of 
Consumer  Marketing,  Post-Tribune, 
1065  Broadway,  Gary,  IN  46402. 

Large  Metro  NYC  paid  weekly  group 
seeks  Circulation  Manager  with  sales 
and  marketing  background.  Must  be 
experienced  in  telemarketing  opera¬ 
tions.  Excellent  salary  benefits  based 
on  experience  with  heavy  emphasis  on 
pay-for-performance  bonuses.  Addition¬ 
al  growth  opportunities  within  corpora¬ 
tion  for  right  individual.  We  are  serious 
about  Circulation  Growth  and  view  this 
as  a  KEY  spot  on  our  management 
team.  Call  Jennifer  Stern  at  (718)  769- 
4400,  in  confidence. 

NEWSPAPER  CIRCULATION 
DISTRICT  MANAGER 
Immediate  opening  for  a  proven  perfor¬ 
mer  in  a  northwest  major  daily  news¬ 
paper.  Experienced  pro  will  assume 
district  responsibilities  supervising 
home  delivery  independent  dealer  oper¬ 
ations.  Top  candidate  will  have  a  solid 
track  record  in  sales,  sendee,  retention 
and  collections. 

Must  be  a  self-starter,  a  good  communi¬ 
cator,  able  to  make  decisions  and  deal 
with  priorities.  The  company  offers  an 
excellent  wage,  benefit  and  retirement 
package. 

Send  resume  and  summary  of  why  this 
fits  you  to:  Circulation  Dept.,  TMNT,  PO 
Box  11000,  Tacoma,  WA  98411. 
Females  and  minorities  are  encouraged 

to  apply. _ 

SALES  AND  MARKETING  MANAGER 
Seeking  experienced,  dynamic,  and 
results-oriented  circulation  sales  and 
marketing  manager.  A  strong  team  play¬ 
er,  candidate  will  be  responsible  for 
managing  telemarketing  and  outside 
sales  crew  operation,  NIE,  and  develop¬ 
ing  marketing  plans.  If  you  have  a 
proven  track  record,  are  innovative  and 
desire  to  join  a  circulation  staff  with 
challenging  opportunities,  send  your 
resume,  salary  requirements  and 
samples  of  your  work  to  T.  McLeod,  PO 
Box  30222,  Shreveport,  LA 
71130-0222.  EOE. 


SALES  CREW  CONTRACTORS 
Immediate  opening  for  door  crews  with 
the  number  one  suburban  newspaper 
group  in  the  Dallas  area.  Great  oppor¬ 
tunity  for  someone  interested  in  being 
your  own  boss,  living  in  a  great  area, 
and  earning  the  income  you  desire.  For 
more  information  call  Ed  Dorsey,  Circu¬ 
lation  Manager,  D/FW  Suburban  News- 
papers,  (817)  695-0367. _ 

DATA  PROCESSING 

ADVERTISING/CIRCULATION 
CUSTOMER  SUPPORT  ASSOCIATE 
Tampa  based  software  development 
firm  needs  individual  with  minimum  3 
years  advertising/circulation  manage¬ 
ment  experience.  Data  processing 
knowledge  helpful.  Non-smoking  envi¬ 
ronment.  Send  resume  to:  Collier- 
Jackson,  Inc.,  Att:  Personnel  Manager, 
R3273,  3707  W.  Cherry  St.,  Tampa, 
FL  33607. 


Back  of  tranquility  lies 
always  conquered  happi¬ 
ness. 

David  Grayson 

_ EDITORIAL _ 

AIR  FORCE  TIMES,  The  independent 
90,000  plus  circulation  newspaper 
published  by  The  Times  Journal 
Company,  seeks  a  reporter  to  cover  Air 
Force  medicine  and  law.  College 
degree,  at  least  3  years  daily  newspaper 
reporting  experience  required.  Send 
cover  letter,  resume  and  clips  to  The 
Times  Journal  Company,  Human 
Resources,  Attn:  Reporter  EP-7,  6883 
Commercial  Drive,  Springfield,  VA 
22159.  EOE. 

AM,  PM,  Sunday  operation  in  Portland, 
ME,  circulation:  85,000  daily, 
140,000  Sunday,  are  searching  for 
talented  people  to  work  in  an  attractive 
sea  coast  city. 

1.  Assistant  City  Editor  to  direct  subur¬ 
ban  news  coverage. 

2.  Page  Design  Editor  to  handle  feature 
and  news  pages. 

3.  Graphics  Editor  to  design  pages  and 
direct  news  artist. 

4.  Copy  Editor  to  edit  copy  and  layout 
pages. 

5.  Business  Reporter  to  cover  southern 
Maine. 

6.  General  Assignment  Reporter  on  AM 
news  staff. 

7.  News  Artist  adept  in  informational 
graphics,  color,  page  design  and 
illustration.  Macintosh  experience 
required. 

Candidates  must  have  a  minimum  of 
one  year  of  full-time,  staff  experience 
on  a  daily  newspaper  and  a  college 
degree.  (Qualified  applicants  should 
submit  a  letter  of  interest,  resume  and 
sample  clips  to: 

Guy  Gannett  Publishing  Company 
Attn:  Personnel  Department 
PO  Box  1460 
Portland,  ME  04104 
EOE 

ASSISTANT  NATIONAL  EDITOR 
Northern  California’s  best  newspaper 
offers  an  opportunity  for  an  aggressive 
editor  to  work  with  our  foreign,  national 
and  Washington  reporters  on  major 
news,  trend,  enterprise  and  investiga¬ 
tive  stories.  We  are  looking  for  someone 
who  can  help  make  things  happen,  with 
a  track  record  of  translating  fresh  ideas 
into  strong  stories,  written  with  flair.  At 
least  6  years  of  combined  editing  and 
reporting  experience  required.  Write  to 
Chuck  Buxton,  National/Foreign  Editor, 
San  Jose  Mercury  News,  750  Bidder 
Park  Cir.,  San  Jose,  CA  95190. 
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ASSISTANT  CE 

Top  48,000  all-day  paper  in  beautiful 
northeast  Tennessee  seeks  person  with 
strong  editing  skills  for  night  desk  posi¬ 
tion.  Knowledge  of  Hastech  system 
helpful.  Contact  Ken  Mink,  City  Editor, 
Times-Npws,  Box  479,  Kingsport,  TN 
37662. _ 

ASSISTA;"^  city  editor  to  help 
generate  meaningful  assignments  and 
shape  copy  for  a  medium-sized  AM 
newspaper.  Applicants  must  be  asser¬ 
tive,  well-read,  possess  strong  language 
skills  and  enjoy  working  with  different 
kinds  of  people.  Solid  reporting  and 
editing  experience  a  must.  Varied  work 
schedule  will  include  nights  and 
weekends.  Send  letter,  resume,  work 
samples  and  salary  requirement  to 
Barbara  Elmore,  Waco  Tribune-Herald, 
900  Franklin  Avenue,  Waco,  TX 
76701. 

Assistant  Managing  Editor/Graphics 
The  Milwaukee  Journal  is  looking  for  a 
creative  professional  who  can  design, 
implement,  and  supervise  a  graphics 
operation  for  Wisconsin’s  largest  daily. 
We're  looking  for  a  solid  journalist  with 
a  graphics  art  background  and  mana¬ 
gerial  experience.  Strong  communica¬ 
tion,  coordination  and  interpersonal 
skills  are  required,  as  is  a  track  record 
in  daily  newspaper  journalism  and 
design.  Please  send  a  resume,  portfolio, 
and  salary  history  to  Stephen  Hanna, 
Managing  Editor,  Milwaukee  Journal, 
Box  661,  Milwaukee,  Wl  53201. 

AVIATION  JOURNALIST 
Fly  away  from  your  city  desk,  police 
beat  -  whatever.  BA  reporter/editor  for  a 
hard-hitting  news  letter  for  pilots.  We’re 
looking  for  a  journalism  background  and 
piloting  experience.  A  technical  flair 
wouldn’t  hurt.  We’ve  got  Macs  in  the 
office  and  a  Mooney  201  on  the  ramp. 
We’re  thinking  of  an  up-and-comer  for 
about  $30-35K.  Write  to  RBW,  Aviation 
Consumer,  75  Holly  Hill  Lane,  Box 
2626,  Greenwich,  CT  06836-2626. 

BUSINESS  COPY  EDITOR 
What  better  place  to  work  than  an 
expanding,  independent  newspaper  in  a 
real  boom  town  ~  fastest  growing  in 
Southern  California?  We  are  looking  for 
someone  who  knows  layout,  color,  how 
to  edit  copy,  how  to  write  good  heads, 
and  knows  business/consumer  news. 
Send  resume,  appropriate  clips  to  Andy 
McCue,  Business  Editor,  Press- 
Enterprise,  Box  792,  Riverside,  CA 
92502. 

BUSINESS  REPORTER 
The  Flint  (Ml)  Journal  is  seeking  an 
experienced,  aggressive  business  writer 
who  can  handle  wide  ranging  assign¬ 
ments.  Send  resume,  clips,  to  Carl 
Stoddard,  Business  Editor,  The  Flint 
Journal,  200  East  First  Street,  Flint,  Ml 
48502.  EOE. 


BUSINESS  NEWS  EDITOR 
This  is  the  no.  2  position  in  the  depart¬ 
ment.  We’re  looking  for  an  assigning 
editor  with  a  minimum  of  3  to  5  years 
experience,  including  some  experience 
in  business  coverage,  though  the  ideal 
candidate  is  running  a  business  depart¬ 
ment  at  a  smaller  paper  or  as  a  top  busi¬ 
ness  editor  at  a  metro  paper.  The  person 
we  hire  will  help  direct  a  staff  of  22  as 
we  revitalize  our  coverage  of  Silicon 
Valley  and  will  be  heavily  involved  in 
working  with  reporters.  Experience  and 
coverage  of  high  technology  highly 
desirable.  Write  to  Bill  Roberts,  Execu¬ 
tive  Business  Editor,  San  Jose  Mercury 
News,  750  Bidder  Park  Dr.,  San  Jose, 
CA  95190. 

BUSINESS  REPORTERS 
Investor’s  Daily  has  immediate  open¬ 
ings  in  its  Los  Angeles  headquarters  for 
experienced  business  reporters  and 
copy  editors.  Prior  business  journalism 
required  and  advanced  degrees 
preferred.  Salary  and  benefits  competi¬ 
tive  with  other  major  national  dailies. 
We  are  an  innovative  and  aggressive 
newspaper  looking  for  people  who  can 
help  us  grow.  Resume  and  clips  to 
Stephen  Fox,  Editor,  1941  Armacost 
Avenue,  Los  Angeles,  CA  90025. 

CITY  EDITOR  needed  for  small  inde¬ 
pendent  daily  in  beautiful  zone  8. 
Would  piefer  someone  who  knows  the 
southwest  and  has  great  editing  capa¬ 
bilities  and  can  move  up  into  Managing 
Editor  position  in  the  future.  Good  pay 
and  benefits.  Box  3552,  Editor  & 
Publisher. 

COME  HOME  TO  MAINE.  Lakes.  Moun¬ 
tains.  Ski  resorts.  Pine  forest.  Rivers. 
The  rugged  Atlantic  Coast.  Eight  strong 
weekly  newspapers  expanding  to  nine. 
We  seek  an  editor;  a  creative  photogra¬ 
pher;  2  reporters;  a  business  writer;  and 
a  general  manager.  Send  clips  and 
photo  samples  to  Julie  Hamlin,  Person¬ 
nel  Director,  James  Newspapers,  PO 
Box  269,  Norway,  ME  04268. 

COPY  EDITOR 

The  Waterloo  Courier  is  seeking  an 
assistant  wire  editor  to  edit  and  layout 
some  weekday  inside  pages  and  the 
Sunday  front  section.  The  Courier  is  a 
50,000  PM  daily  in  Northeast  Iowa. 
Send  resume  and  samples  of  work  to 
Saul  Shapiro,  Waterloo  Courier,  PO  Box 
540  Waterloo,  lA  50704. 

COPY  CHIEF 

Current  copy  chief  or  experienced  copy 
editor  who  wants  to  make  the  leap  to 
management  wanted  by  rapidly  growing 
daily  in  Zone  5.  Prospect  should  have 
superb  news  judgment,  a  sense  of  prop¬ 
ortion,  ability  to  make  decisions  on 
deadline  and  good  people  skills.  You’ll 
become  supervisor  of  a  dozen-person 
desk.  Write  Managing  Editor,  Box 
3543,  Editor  &  Publisher. 


I  ART  CRITIC  I 


If  you  have  the  ahilitv  to  make  art  and  architecture 
come  alive  for  a  general  audience,  we  want  to  hear  from 
you.  The  Orlando  Sentinel  is  a  250,000-circulation 
newspaper  with  a  reputation  for  thorough,  imaginative 
arts  coverage.  We’re  seeking  a  journalist  with  at  least 
three  years  of  newspaper  experience  and  the 
demonstrated  ability  to  write  insightful  art  reviews, 
profiles  and  issue  pieces  on  art  and  architecture.  Send 
resume  and  5  to  10  varied  clips  to  Mr.  Dana  Eagles, 
Deputy  Managing  Eklitor,  The  Orlando  Sentinel,  633  N. 
Orwge  Ave.,  Orlwdo,  Fla.  32801.  EOE. 

The  Orlando  Sentinel 


COMMUNICATIONS  PROFESSIONAL 
Enjoy  working  in  our  Corporate  Commu¬ 
nications  Department  where  you’ll  play 
a  vital  role  in  providing  essential  infor¬ 
mation  to  Burger  King  locations 
throughout  the  country. 

In  this  key  position,  you’ll  serve  as  a 
staff  writer  for  our  quarterly  magazine 
and  assist  in  preparing  brochures,  flyers 
and  training  materials.  You’ll  also  write 
training  videotapes  and  work  closely 
with  printers,  graphic  artists,  freelance 
photographers,  print  and  video  produc¬ 
tion  agencies. 

The  successful  candidate  will  have  a 
Bachelor’s  Degree  in  Journalism  or 
Communications,  excellent  writing 
skills  and  5  years  professional  writing 
experience.  Fast  Food  background  and 
experience  is  a  plus. 

If  you  have  the  skills  and  commitment, 
we  have  the  exciting  challenges, 
competitive  salary  and  benefits  package 
you’ve  been  looking  for.  Send  detailed 
resume  and  salary  history  tO:  Burger 
King  Corporation,  PO  Box  520783 
GMF,  Miami,  FL  33152,  Attn:  3N  HR 
BC.  We  are  an  equal  opportunity 
employer,  male/female/handicapped/ 
veteran. 


CONSUMER  REPORTER  with  hustle, 
brains  and  ability.  Self-starters  only, 
please.  Experience  preferred.  Beat 
includes  some  general  assignment. 
Resume  and  clips  to  Managing  Editor, 
Altoona  Mirror,  PO  Box  2008,  Altoona, 
PA  16603. 


COPY  EDITOR  Work  on  a  fun  desk  with 
lots  of  challenges.  No  shackles  to 
upward  movement.  Also,  a  wonderful 
climate,  great  outdoor  activities  and  90 
minutes  to  San  Francisco.  And  fine  pay. 
Call  Philip  Bookman,  Executive  Editor, 
The  Stockton  Record  (209)  943-6397. 


COPY  EDITOR 

We  won’t  settle  for  second  best  on  our 
copy  desk.  We’re  looking  for  copy 
editors  with  three  years  experience  who 
can  write  compelling  headlines,  design 
creative  and  interesting  pages  and  edit 
local  and  wire  copy  tightly.  We’re  a 
62,000  AM  Gannett  newspaper  with  a 
Sunday  circulation  of  99,000.  Our 
standards  are  high  and  the  work  load 
heavy.  If  you  think  you’re  what  we’re 
looking  for,  send  a  cover  letter,  resume, 
and  non-returnable  clips  to  Nan  Keck, 
News  &  Design  Editor,  El  Paso  Times, 
PO  Box  20,  El  Paso.  TX  79999. 


COPY  EDITOR 

For  50,000  circulation  daily  newspap¬ 
er.  Experienced  editor  who  works  well 
with  reporters.  We  need  someone  with 
strong  re-write,  editing,  headline  and 
layout  skills,  sound  news  judgment. 
Resume,  layout,  headline  samples  to 
Neil  Roiter,  Managing  Editor,  The  Stan¬ 
dard  Times,  555  Pleasant  Street,  New 
Bedford,  MA  02742.  New  England 
applicants  only.  No  calls,  please. 


COPY  EDITORS 

Begin  a  career  or  get  a  new  start  at  a 
Pulitzer  Prize-winning  40,000  west 
Texas  daily  that  encourages  creativity, 
welcomes  new  ideas  and  has  reputation 
for  sending  talented  alumni  to  big-name 
metros.  Send  resume,  clips  to  Manag¬ 
ing  Editor,  M.  Olaf  Frandsen,  The  Odes¬ 
sa  American,  PO  Box  2952,  Odessa,  TX 
79762. 


COPY  EDITORS 

New  Hampshire’s  statewide  AM  paper 
has  night  desk  openings.  Starting  pay 
$37,000,  with  excellent  benefits.  2 
years  experience,  proven  editing  and 
layout  ability  under  tight  deadlines 
essential.  Previous  applicants  need  not 
reapply.  Send  resume  and  clips  to  C. 
Perkins,  ME,  The  Union  Leader,  Box 
780,  Manchester,  NH  03105. 


COPY  EDITOR 

The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  and  Kansas’  largest 
daily  with  a  circulation  of  125,000 
daily  and  190,000  Sunday,  is  seeking 
an  experienced  copy  editor  for  its  news 
operation.  Must  be  a  strong  editor  who 
can  work  well  on  deadline,  possesses 
good  headline  skills  and  is  able  to  adapt 
to  a  variety  of  tasks.  Send  your  resume 
plus  a  letter  telling  us  about  yourself 
and  your  goals  to  Fran  Kentling,  Assis¬ 
tant  to  the  Managing  Editor,  Wichita 
Eagle-Beacon,  PO  Box  820,  Wichita, 
KS  67201-0820. 


Designer 
Art  Director 
Copy  Editors 
Features  Editor 

A  major  metro  on  the  East  Coast  is 
looking  for  a  designer  for  its  business 
section.  A  daily  in  the  Northeast  needs 
an  art  director  or  staff  artist.  Another 
major  metro  in  the  Northeast  wants 
experienced  copy  editors,  and  a  daily  in 
the  West  is  looking  for  a  features  editor. 
If  you  are  qualified  for  these  positions, 
send  your  resume  to  JOB  BANK,  2615 
River  Road,  Suite  7,  Cinnaminson,  NJ 
08077  or  call  director  Jenny  Woesten- 
diek  or  Susan  Nicklaus  at  (609) 
786-1910.  There  are  no  referral  fees  if 
you  qualify  for  these  positions. 


EDITOR/WRITER  for  national  business 
daily  in  downtown  Washington.  Work 
with  team  that  invents,  promotes  and 
produces  special  features  section, 
handling  wide  range  of  tasks  and  topics 
at  a  rollercoaster  pace.  Flexibility  a 
must.  Resume,' clips  to  John  Moore, 
The  Oil  Daily,  1401  New  York  Avenue 
NW,  Suite  500,  Washington,  DC 
20005.  Phone  (202)  662-0715.  Non¬ 
smoking  atmosphere. 


EDITOR  for  established  specialty  news¬ 
paper.  Challenging  executive  position 
with  variety,  action,  occassional  nation¬ 
wide  travel.  Send  resume,  career  goals, 
hobbies  to:  Publisher,  PO  Box  706, 
Albany,  OR  97321.  EOE. 


EDITORIAL  WRITER 
for  moderate-to-consen/ative  S.E.  dail¬ 
ies  with  combined  editorial  board  of 
four  reporting  to  executive  editor. 
Combined  circulation  73,570. 
Editorial-writing  experience  required. 
Prior  experience  in  reporting  helpful. 
Send  resume,  samples  and  acceptable 
salary  range  to:  Wallace  M.  Davis, 
Executive  Editor,  Savannah  News- 
Press,  PO  Box  1088,  Savannah,  GA 
31402. 


EXPERIENCED  REPORTER 
Looking  for  veteran  journalist  to  cover 
growth  beat  for  70,000  suburban  daily/ 
Sunday  north  of  Philadelphia.  Polished 
skills,  eye  for  trend,  knowledge  of 
municipal  government  a  must.  Send  six 
clips  showing  best  writing  and  six  show¬ 
ing  best reportingto Box 3517,  Editors 
Publisher. 


FEATURE  EDITOR 

Editor  to  head  3-person  desk  at 
25-35,000  circ.  daily  with  large 
Sunday  paper.  Editor  will  do  some 
column  and  feature  writing,  but  will 
concentrate  on  generating  ideas,  direct¬ 
ing  staff,  editing  copy  and  designing 
pages.  Some  experience  required. 
Midwest  residents  preferred.  Salary: 
$325-345/week.  Send  samples  of  writ¬ 
ing,,  layout  and  current  paper  to  Box 
3546,  Editor  &  Publisher. 


FEATURES  EDITOR 
12,000  AM  daily  in  upstate  New  York. 
Competitive  market.  Good  idea  person 
and  strong  editor.  Flair  for  layout  a 
must.  Send  resume  and  samples  to  Box 
3545,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  January  28,  1989 
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FEATURE  WRITER/EDITOR 
Midwest  daily  24,000  circulation  needs 
experienced  journalist  for  Feature  Writ¬ 
ing  and  Weekend  Editor.  Live  in  a  State 
Capital  where  the  cost  of  living  is  low 
and  quality  of  life  outstanding.  Great 
place  to  raise  a  family.  Send  resume 
and  tearsheets  to  Personnel  Director. 
News  Tribune,  210  Monroe,  Jefferson 
City,  MO  65101. 


FEATURE  WRITER 

If  you  have  strong  writing  AND  reporting 
skills,  with  a  good  human  interest 
touch,  you’re  the  one  we  want  for  our 
Features  Department,  which  just  added 
a  Penney-Missouri  award  to  its  growing 
list  of  honors.  Our  109,000  circulation 
dailies  can  showcase  your  writing  talent 
in  daily  and  weekend  sections  known  for 
their  striking  design  and  generous  use 
of  color.  At  least  two  years  experience 
with  a  daily  newspaper  required.  Send 
resume  and  six  clips  to  Carolyn  West, 
Assistant  Managing  Editor  for  Features, 
Daily  Press,  PO  Box  746,  Newport 
News,  VA  23607. 


FEATURE  WRITER 

Experienced  writer  for  daily  features 
section  in  Chicago-based  newspaper. 
Prospect  should  be  adept  at  writing 
short  community  articles  as  well  as 
longer,  issue-oriented  pieces  and 
profiles.  Competitive  salary;  full  bene¬ 
fits  package.  Write  Ted  Beitchman, 
Managing  Editor,  Daily  Southtown 
Economist,  5959  S.  Harlem  Ave., 
Chicago,  IL  60638. 


FOOD/FEATURES 

The  Fayetteville  Observer-Times,  a 
75,000  daily  in  southeastern  North 
Carolina,  needs  a  food/features  writer. 
Send  clips,  resume  and  salary 
requiremetns  to  John  Holmes,  Person¬ 
nel  Director,  The  Fayetteville  Obsen/er- 
Times,  PO  Box  849,  Fayetteville,  NC 
28302. 


GENERAL  ASSIGNMENT  BEAT 
REPORTER  -  For  5,000  circulation 
P.M.  daily  one  hour  Southeast  of  San 
Jose,  California.  College  degree,  one 
year  on  a  weekly  or  strong  internship 
preferred.  Send  resume,  clips,  refer¬ 
ences  to:  Mark  Paxton,  Executive 
Editor,  The  Free  Lance,  PO  Box  1417, 
Hollister.  CA  95023.  (408)  637-5566. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


INVESTIGATIVE  REPORTER 
We’re  looking  for  a  veteran  investigative 
reporter  who  will  help  us  chronicle  the 
cleanup  of  an  area  heavy  with  political 
corruption  and  influenced  by  organized 
crime.  In-depth  reporting  backed  by 
resources  of  an  award-winning  metro 
suburban  daily.  Highly  competitive 
market.  Good  pay  and  benefits.  Send 
resume  with  references  to  Box  3539, 
Editor  &  Publisher. 


JOBS  FOR  WRITERS.  EDITORS.  News¬ 
letter  lists  job  openings  in  Northeast. 
Send  SASE  for  free  sample  to  Commu¬ 
nications  Career  Bulletin,  PO  Box 
1078,  West  Hartford.  CT  06107. 


Knight-Ridder  PM  will  have  a  vacancy 
on  Its  metro  desk  in  mid-March.  To 
qualify  as  an  assistant  metro  editor  you 
must  be  very  quick  on  deadline,  an 
effective  organizer  with  strong  people 
skills  and  a  creative  editor  strongly 
committed  to  developing  enterprise 
stories  with  well-written  people  angles. 
Solid  editing  skills  are  a  must.  Minimum 
two  years  experience  preferred.  Send 
resume  and  statement  of  news  philoso¬ 
phy  to  Chuck  St.  Cyr,  Metro  Editor. 
News-Sentinel,  600  West  Main  Street, 
Fort  Wayne,  IN  46802.  An  Equal 
Opportunity  Employer. 


LAYOUT  EDITOR 

The  Lexington  Herald-Leader,  a  Knight- 
Ridder  paper  with  120,000  daily  circu¬ 
lation  and  150,000  Sunday,  is  looking 
for  a  good  layout  editor  to  work  on  our 
design  desk.  This  job  requires  a  high 
level  of  skill  in  designing  news  pages. 
Must  be  able  to  work  under  pressure 
and  meet  deadlines.  To  apply  send  a 
portfolio,  resume,  and  cover  letter  to 
Malcolm  Stallons,  Design  Desk  Chief, 
Lexington  Herald-Leader,  Main  & 
Midland,  Lexington,  KY  40507.  EOE/ 
M/F. 


LEBANON,  PA,  Daily  News  seeks 
general-assignment  reporter.  1  to  3 
years  of  experience  preferred,  but  will 
consider  recent  grad.  Send  resume  and 
clips  to  Managing  Editor  Jim  Burchik, 
South  8th  &  Poplar  Sts.,  17042. 


LIFESTYLES  EDITOR 
Skilled,  imaginative  editor  needed  to 
make  feature  pages  come  alive.  Lifes¬ 
tyles  section  should  be  fun,  touching, 
contemplative  and  more.  Skilled  photo¬ 
graphers,  coeditors  and  writers  await 
your  arrival  at  one  of  the  best  small  daily 
newspapers  in  California.  Send  resume, 
clips  and  references  to  Mark  Derry, 
Executive  Editor,  The  Dispatch,  PO  Box 
22365,  Gilroy.  CA  95021-2365, 
(408)  842-6411 


Los  Angeles  based.  Financial  Broad¬ 
casting  Network,  the  nation’s  fastest 
growing  financial  news  network,  has 
immediate  openings  for  an  editor,  a 
graphics  editor  and  reporters/writers  for 
a  new  consumer-oriented  personal 
finance  weekly  publication.  Daily  news¬ 
paper  and/or  Macintosh  experience  a 
plus.  Send  resume  and  salary  require¬ 
ments  to  FBN,  Suite  4370,  2049 
Century  Park  East,  Los  Angeles,  CA 
90067. 


MID-SIZED  GANNETT  newspaper  has 
openings  for  experienced  copy/design 
editor,  features  writer,  general  assign¬ 
ment  reporter.  Clips,  resumes  to  David 
Kubissa,  Star-Gazette,  201  Baldwin 
Street,  Elmira,  NY  14902. 


METRO  EDITOR 

The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  and  Kansas’  largest 
daily  with  a  circulation  of  125,000 
daily  and  190,000  Sunday,  is  seeking  a 
metro  editor.  This  is  a  department  head 
position  responsible  for  supen/ising  key 
units  of  our  local  news  staff.  Applicants 
should  be  innovative  supervisors  with 
strong  people  skills  and,  preferably, 
with  metro  market  experience.  Send 
your  resume  plus  a  letter  telling  us 
about  yourself  and  your  goals  for  the 
future  to  Fran  Kentling,  Assistant  to  the 
Managing  Editor,  Wichita  Eagle- 
Beacon,  PO  Box  820,  Wichita,  KS 
67201-0820. 


METROPOLITAN  EDITOR 
Hands-on,  experienced  metro  editor 
sought  by  a  growing  daily  in  the  Chicago 
area.  Prospect  should  have  excellent 
news  sense,  be  able  to  motivate  and 
have  good  people  skills.  Competitive 
salary:  full  benefits  package.  Write  Ted 
Beitchman,  Managing  Editor,  Daily 
Southtown  Economist,  5959  S.  Harlem 
Ave.,  Chicago,  IL  60638. 


NEWS/COPY  EDITOR  needed  on  mid¬ 
size  daily/Sunday  with  5  bureau  offices 
in  3  states.  Person  will  help  M.E.  with 
local  copy  and  help  supervise  an  aggres¬ 
sive  reporting  staff.  Work  schedule 
includes  nights  and  weekends.  Solid 
reporting  and  editing  experience  a 
must.  Send  resume,  work  samples  and 
salary  requirements  to:  Personnel 
Director,  Herald-Mail  Co.,  PO  Box  439, 
Hagerstown,  MD  21740. 


NEWS  EDITOR 

This  second-in-command  position  will 
help  direct  a  strong  news  team  in  an 
11,000  daily.  Layout,  copyediting  and 
story  development  all  are  parts  or  this 
key  job.  Salary  in  the  $20’s  and 
excellent  benefits  package.  Send 
resume  and  cover  letter  to  John  W. 
Kauffman,  Editor,  The  Advertiser 
Tribune,  PO  Box  778,  Tiffin,  OH 
44883. 


PUBLICATIONS  EDITOR 
Applications  are  being  accepted  for  a 
publications  editor  position  in  the 
NCAA  publications  (including  rules 
books,  records  books,  membership 
publications)  and  general  printed 
materials  (e.g.,  forms,  pamphlets, 
office  supplies).  Publications  editors 
also  are  reporters  for  The  NCAA  News, 
the  Association’s  tabloid  newspaper 
published  46  times  a  year.  Qualifica¬ 
tions  include  full-time  professional 
experience  in  editing,  sports  writing  and 
publications  production,  at  least  three 
years  required.  Must  be  capable  typist, 
accurate  writer,  careful  editor,  know¬ 
ledgeable  in  sports  and  adaptable  to 
desk-oriented  position  with  very  limited 
travel.  Salary  is  commensurate  with 
experience  and  qualifications.  Starting 
date  approximately  March  1.  Send 
cover  letter,  resume  and  salary  history 
by  February  1  to:  Michael  V.  Earle,  PO 
Box  1906,  Mission,  Kansas  66201. 
The  NCAA  is  an  equal  opportunity/ 
affirmative  action  employer. 


REPORTER 

The  Green  Bay  Press-Gazette,  a  56,000 
Daily  and  76,000  Sunday  circulation 
newspaper  is  looking  for  an  aggressive, 
imaginative  reporter  with  about  five 
years  of  experience  for  its  metro/ 
regional  staff.  We  prefer  someone  who 
has  experience  and/or  interest  in  a  wide 
variety  of  subjects.  Letter,  resume  and 
clips  should  be  sent  to  John  D.  Gibson, 
Editor,  Green  Bay  Press-Gazette,  PO 
Box  19430,  Green  Bay,  Wl  54307- 
9430.  The  Press-Gazette  is  located  in 
Green  Bay,  Wisconsin,  a  beautiful,  high 
quality  of  life  community.  We  are  a 
(Gannett  newspaper  and  an  Equal 
Opportunity  Employer. 

REGIONAL  EDITOR  for  20,000  PM, 
Monday-Saturday.  Previous  editing 
experience  desired.  Be  Mtt  of  a  young, 
aggressive  news  team.  (Jood  salary  plus 
fringes.  Resume  and  clips  to  J.  McCul¬ 
lough,  News-Tribune,  426  Second  St., 
LaSalle,  IL  61301. 


REPORTERS.  Aggressive  pros  for 
current  and  expected  openings  at 
14,000  PM  daily  on  beautiful  Olympic 
Peninsula.  Leadership  ability  needed 
for  one  spot,  news/sports  background 
for  another.  All  r^uire  strong  reporting, 
writing  plus  initiative,  creativity.  Photo 
skills  helpful.  Salary,  benefits,  compe¬ 
titive.  Resume,  cli^  tO:  Steve  Boyer, 
Managing  Editor,  Peninsula  Daily 
News,  PO  Box  1330,  Port  Angeles,  WA 
98362. 


REPORTERS 

The  Sandusky  (Ohio)  Register  expects 
several  entry-level  reporting  openings. 
Send  resume,  5  feature  and  5  news 
clips  to  Rex  Rhoades,  314  W.  Market 
St.,  Sandusky,  OH  44870.  Ohio,  Pa., 
Ind.,  Mich,  applicants  preferred.  Start¬ 
ing  salary  $265/week. 


SECTIONS  EDITOR, 

FEATURE  WRITER 

The  Times-News,  a  22,000,  7-day 
morning  daily  in  Southern  Idaho,  is 
looking  for  two  individuals  to  advance 
its  alrea^-strong  features  reporting  and 
editing.  The  sections  editor  has  respon¬ 
sibility  for  food/home,  entertainment, 
lifestyles  and  heath/fitness  sections, 
managing  both  correspondents  and 
directing  staff  coverage.  You  will  need 
strong  editing  skills,  some  management 
experience  and  an  ability  to  see  the 
human  side  of  news  issues.  The  writing 
positions  which  will  come  open  in  June 
due  to  a  retirement,  is  a  chance  for  a 
young  writer  or  a  seasoned  pro  to  stretch 
and  grow  in  features  reporting  on  a  wide 
range  of  subjects  and  issues.  The 
Times-News  is  part  of  Howard  Publica¬ 
tion,  a  group  of  19  small  and  mid-sized 
dailies  in  11  states.  Twin  Falls  is  a 
small,  clean  and  safe  western  city, 
close  to  Sun  Valley,  and  numerous  other 
recreational  activities  which  the  west 
offers.  Send  resume,  work  samples  and 
names  of  references  to  Stephen  Hart- 
gen,  Managing  Editor,  The  Times- 
News,  Box  548,  Twin  Falls,  ID  83303. 


SENSITIVE,  PRINCIPLED,  indepen¬ 
dent  daily,  circulation  28,000  in  a 
growing  town  (urban  amenities,  small 
town  field)  is  adding  staff  for  a  new 
Sunday  edition.  Looking  for  1)  exper¬ 
ienced  Copy  Desk  Chief/Wire  Editor 
with  strong  supervisory  and  training 
skills  and  a  drive  for  excellence  in  edit¬ 
ing  and  displaying  the  news;  2.)  Assis¬ 
tant  City  Editor  with  some  supervisory 
experience,  excellent  copy  editing  and 
strong  people  skills;  3.)  General  Assign¬ 
ment  Reporter,  experienced  preferred. 
Minority  applications  welcome.  To 
apply,  send  letter,  resume  and  exam¬ 
ples  of  your  work  (clips,  pages  or 
sections  edited,  projects  directed)  to 
Roy  Hamlin,  Managing  Editor,  Monroe 
Evening  News,  POBox  1176,  Monroe, 
Ml  48161. 


SPORTS  ASSISTANT 
For  national  sports  publication.  College 
degree  required.  Minimum  two  years 
experience.  Must  be  good  writer  and  be 
detail-minded.  Good  salary  and  benefit 
program.  Midwest  location.  Send 
resume  to  Box  3555,  Editor  & 
Publisher. 


SPORTS  EDITOR  12,000  AM  daily  in 
upstate  New  York.  3-person  staff. 
Summer  thoroughbreds,  winter  AHL 
hockey,  emphasis  on  preps.  Send 
resume  and  samples  to  Box  3544, 
Editor  &  Publisher. 


COPY  EDITOR 


Excellent  career  opportunity  available  for  individual  with  5  years  newspa¬ 
per  copy  editing  experience  including  exposure  to  daily/weekly  newspa¬ 
pers.  Candidates  should  have  excellent  English  language  skills  &  great 
communication  and  organizational  skills. 

We  offer  an  excellent  salary/benefits  &  the  opportunity  to  work  in  one  of 
the  best  companies  in  the  publishing  business.  Plese  send  resume  with 
salary  requirements  to: 

E.  PURELIS-CE 

VARIETY 

CAHNERS  PUBLISHING  475  Park  Ave.So.,NY,NY  10016 

Equal  oppty  employer  nvf 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
UBRARY 


SPORTS  COPY  EDITOR 
AND  DESK  MAN 

Must  have  experience  in  all  faces  of 
desk  work  including  graphics  and 
special  sections.  Some  writing  oppor¬ 
tunities.  Send  letter  and  resume  to:  Box 
3511,  Editor  &  Publisher. 


SPORTS  LAYOUT  EDITOR 
We're  looking  for  an  aggressive  editor 
who  can  bri^ten  a  section  with  good 
ideas  and  make  a  routine  page  into  an 
exceptional  one.  We  want  an  editor  who 
is  eager  to  work  the  slot  4  to  5  days 
during  the  week,  being  responsible  for 
laying  out  and  packaging  the  section, 
working  with  graphics  editors  to  select 
and  display  pictures  and  exercising 
news  judgment.  We  also  want  an  editor 
who  is  g^  at  handling  copy  and  can 
assess  what  a  story  is  worth.  If  you  have 
3  to  5  years  experience  as  a  layout/news 
editor  -  preferably  with  some  time  in  the 
sports  department  -  send  your  resume 
and  tearsheets  to  John  Rawlings, 
Executive  Sports  Editor,  San  Jose 
Mercury  News,  750  Ridder  Park  Dr., 
San  Jose,  CA  95190. 


The  Master  of  International  Journalism 
Program  of  Baylor  University  announces 
a  $12,000  scholarship  awarded  by  the 
Frank  W.  Mayborn  Scholar  Program  for 
outstanding  graduates  in  the  liberal  arts 
interested  in  foreign  correspondence 
and/or  foreign  news  analysis.  Applic¬ 
ants  must  have  a  spoken  fluency  in  at 
least  one  foreign  language.  Admission 
is  competitive  and  is  based  on  applic¬ 
ant's  undergraduate  record,  scores  on 
the  Graduate  Record  Examination  and 
commitment  to  newspaper  journalism. 
Contact  Loyal  Gould,  Department  of 
Journalism,  Baylor  University,  BU  Box 
7353,  Waco,  Texas  76798-7353, 
(817)  755-3261.  The  Frank  W, 
Mayborn  Scholar  will  be  selected  by 
April  1,  1989. 


THE  LACROSSE  (Wl)  TRIBUNE,  a  Lee 
newspaper  with  competitive  salaries 
and  benefits,  is  looking  for  a  News 
Editor  to  manage  a  staff  of  6  copy 
editors.  The  Tribune  is  a  leading  edge, 
paginated,  full-color  newspaper  voted 
the  best  sub-50,000  circulation  in 
Wisconsin  in  the  recent  APME  study. 
Send  a  resume  and  a  two-page  letter 
explaining  your  vision  of  the  ideal 
40,000  circulation  newspaper  to: 
Meribeth  Catania,  Human  Resources 
Manager,  LaCrosse  Tribune,  401  N. 
Third  St.,  LaCrosse,  Wl  54601.  Appli¬ 
cation  deadline:  February  17,  1989. 


THE  MERIDIAN  STAR,  Mississippi's 
general  excellence  award-winner,  is 
looking  for  2  copy  desk  people  with  the 
language  and  design  strengths  we 
require.  We  offer  competitive  salary,  the 
Sunbelt  and  a  challenge  to  excellence 
on  a  25,000  circulation  daily.  Send 
resume,  references  and  layout  samples 
to  Burl  Denson,  News  Editor,  The  Meri¬ 
dian  Star,  PO  Box  1591,  Meridian,  MS 
39301.  (601)  693-1551. 


THE  REGISTER-GUARD,  a  70,000 
circulation,  seven-day,  morning  news¬ 
paper  in  Eugene,  Oregon,  is  accepting 
applications  for  a  full-time  reporter  to 
cover  the  wood-products  industry. 
Preference  will  be  given  to  applicants 
who  have  the  following  qualifications:  A 
four-year  college  degree,  at  least  four 
years  of  reporting  experience  at  a  daily 
newspaper,  and  experience  covering  the 
wood-products  industry,  natural- 
resources  issues  or  business. 

The  successful  applicant  will  report  to 
the  city  desk  and  will  cover  wood- 
products  industry,  and  state  and  federal 
natural-resource  agencies. 

Qualified  applicants  may  submit  a  letter 
of  application,  resume  and  no  more 
than  six  samples  of  their  reporting  work 
no  later  than  Wednesday,  February  15, 
1989,  to: 

TIMBER  REPORTER 

Personnel  Department 
The  Register-Guard 
PO  Box  10188 
Eugene,  OR  97440-2188 
Salaiy  will  be  between  $438.00  and 
$686.30  per  week,  depending  on 

N(?TELEPHONE  INQUIRIES,  PLEASE. 
All  applicants  will  be  notified. 

AN  EQUAL  OPPORTUNITY 
EMPLOYER. 

SUCCESSFUL  APPLICANT  MUST 
SHOW  PROOF  OF  EMPLOYABILITY 
AND  ACCEPTABLE  IDENTIFICATION 
UPON  ACCEPTANCE  OF 
EMPLOYMENT. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  £  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


WE'RE  GROWING  and  we  want  to  fill  a 
few  key  slots  with  top-notch  performers. 
And  we're  talking  producers  -  6f  both 
quality  and  quantity. 

We  need  two  reporters  to  help  fill  our 
recently  enlarged  news  hole  with 
tightly-brightly  written  stories  of 
compelling  interest.  They  should  have 
college  degrees  and  we'd  prefer  that 
they  have  daily  experience. 

We  need  a  photographer  with  an  eye  for 
the  world,  but  mostly  the  people  in  it.  A 
college  degree  and  ability  to  shoot  and 
process  color  are  preferred. 

We  need  a  night  sports  copy  editor  who 
knows  the  field  from  Abdul-Jabbar  to 
Zendejas  and  makes  stories  look  like 
they  came  from  Red  Smith's  typewriter. 
A  degree  and  daily  experience  are 
preferred  and  layout  experience  is  a 
plus. 

Resumes  and  samples  should  be  sent 
to: 

Michael  E.  Hanke 
Editor 

The  Repository 
Canton,  Ohio  44711-9901 


TIME  TO  MOVE  -  EDITOR-IN-CHIEF 
Dynamic  company  seeks  creative  and 
motivated  Editor-In-Chief  of  interna¬ 
tional  publication.  Your  chance  to 
expand  with  us  while  utilizing  your  skills 
and  innovative  ideas  to  help  launch  an 
unrivaled  publication.  Experience  with 
needlecraft  a  must.  Qualified  applic¬ 
ants  send  resume  and  compensation 
history  (a  must)  to  PO  Box  633,  Tyler, 
Texas  75710  TODAY. 


TOWNS  EDITOR  for  20,000  circulation 
daily  in  Western  Massachusetts  with 
reputation  for  strong  community  cover¬ 
age.  Requirements  include  experience 
as  a  reporter  and  editor,  good  news 
sense,  ability  to  communicate  with  staff 
and  public.  Reply  to  James  Foudy, 
Editor,  Daily  Hampshire  Gazette,  PO 
Box  299,  Northampton,  MA  01061. 


WE'RE  looking  for  an  experienced 
managing  editor  who  likes  the  challenge 
of  competition  and  knows  what  it  takes 
to  produce  a  solid  local  news  product. 
Non-metro  market.  Should  be  strong  on 
newsroom  organization  and  staff  train¬ 
ing  abilities.  Send  two  copies  of  news¬ 
paper  with  your  resume  and  salary 
requirements  to  Box  3559,  Editor  & 
Publisher. 


WE  NEED  a  replacement  for  a  superb 
copy  editor  who  left  to  go  to  a  larger 
newspaper.  We  are  a  northeast  Ohio 
PM,  95,000  daily  and  145,000 
Sunday.  If  you  possess  the  skills  and 
talent  to  become  a  versatile  addition  to 
a  10-member  universal  copy  desk, 
please  send  a  resume  to  W.J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngstown,  OH  44501.  No 
phone  calls,  please. 


You  excel  at  page  design?  Pay  attention 
to  details?  Possess  strong  copy  editing 
and  headline  writing  skills?  Love  to 
tackle  redesigns?  The  Houston  Post  has 
a  spot  for  you.  We're  looking  for  a  strong 
team  player  to  join  our  features  desk 
and  help  produce  our  lively  Style, 
Travel,  Food,  TV  and  Calendar  sections. 
Send  resume,  clips,  samples  of  page 
designs  and  editing  skills,  along  with  a 
cover  letter  and  references  to:  Lori 
Schaffer,  Chief,  Features  Design  and 
Editing  Desk,  The  Houston  Post,  4747 
Southwest  Freeway,  Houston,  TX 
77027. 


UBRARY 


REFERENCE  LIBRARIAN 
A  Master's  degree  in  library  science 
required  for  position  in  the  library  of 
The  Indianapolis  Star  and  The  Indiana¬ 
polis  News.  If  you  have  newspaper 
library  experience,  online  information 
retrieval  experience  and  typing  speed  of 
45-50wpm,  we  would  like  to  hear  from 
you. 

The  position  involves  major  responsibil¬ 
ities  for  reference  services  to  company 
personnel,  developing/maintaining/ 
updating  of  online  ATEX  ready  refer¬ 
ence  files,  searching  online  information 
services  (Dialog,  Nexis,  Vu/Text,  Statis) 
and  assisting  other  library  staff  with 
reference  techniques. 

Forty-hour  work  week,  noon  to  8:30 
PM,  Sunday  through  Thursday.  Off  work 
on  Friday  and  Saturday.  These  hours 
include  working  holidays,  if  scheduled. 
Initial  training  will  be  conducted  during 
the  day  hours. 

Excellent  employee  benefits,  including 
parking  garage  at  low  rate.  Please  reply 
in  confidence  by  sending  cover  letter, 
work  history,  education,  references  and 
salary  requirement  to:  Personnel  Dept., 
Attn:  Reference  Librarian  Position, 
Indianapolis  Newspapers,  Inc.,  307  N. 
Pennsylvania,  Indianapolis,  IN 
46206-0145.  Equal  Opportunity 
Employer/minorities  encouraged  to 
apply. 


LOOKING  FOR  A  BETTER  JOB? 

MediaLine  can  help.  We  search  across  the  country  for 
the  freshest  job  openings  in  the  newspaper  business. 
Then  we  report  those  openings  to  you  every  day  via  tele¬ 
phone  or  computer.  If  you’re  tired 
of  staie  job  leads,  call  our  toll  free 
number  to  find  out  how  to 
put  your  job  search  into 
high  gear. 

800-237-8073 

In  CaUfomia:  408-29e-7353 


LIBRARIAN:  The  Tampa  Tribune  seeks 
an  experienced  manager  to  head  a  large 
newspaper  library  and  coordinate 
conversion  to  an  electonic  library 
system.  Library  science  degree  helpful. 
Send  resume  with  references  to  Al 
Christopher,  Assistant  Managing  Editor, 
PO  Box  191,  Tampa,  FL  33601. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


MARKETING  RESEARCH 

MARKETING  AND  RESEARCH 
Large,  diversified  communications 
company  looking  for  individual  to  coor¬ 
dinate  marketing  and  research  at  the 
local  newspaper  level.  Responsibilities 
include  developing  sales  materials  for 
advertising  sales  people  and  for  circula¬ 
tion,  planning  and  executing  media 
schedules  and  advertising,  as  well  as 
coordination  of  the  newspaper's 
research  projects.  Position  reports  to 
the  publisher  and  individual  is  expected 
to  be  an  active  member  of  the  newspap¬ 
er's  operating  committee.  Newspaper 
experience  required.  Background 
should  include  .promotion  planning  cr 
sales.  Position  requires  initiative,  versa¬ 
tility,  excellent  communication  skillr,. 
Excellent  benefits  and  opportunities  for 
professional  growth.  Competitive  sala¬ 
ries.  Send  resume  and  salary  history  to: 
Box  3505,  Editor  &  Publisher. 


_ PRODUCTION _ 

Have  15-unit  Goss  Urbanite.  Need  head 
pressman  experienced  with  USA  Today 
to  assume  foreman  responsibilites. 
Send  resume  to  Kyle  Dantzler,  Box 
5546,  Arlington,  TX  76005. 


Need  night  camera  room  foreman. 
Experienced  with  USA  Today.  Some 
commercial  work.  Send  resume  to  Kyle 
Dantzler,  Box-  5546,  Arlington,  TX 
76005. 


NIGHTSIDE  ASSISTANT 
MAILROOM  SUPERVISOR 
The  Charlotte  Observer,  the  largest 
newspaper  in  the  Carolina's,  is  seeking 
an  experienced  assistant  mailroom 
supervisor. 

We  are  an  AM  newspaper  with  circula¬ 
tion  of  250,000  daily  and  300,000 
Sunday.  Responsibilities  include:  train¬ 
ing,  scheduling  and  general  supervision 
of  the  nightside  operations  in  our 
mailroom. 

Applicants  must  have  prior  newspaper 
mailroom  supervisory  experience. 
Attractive  salary  and  benefits,  excellent 
working  conditions.  State-of-the-art 
mailroom  equipment  plus  Muller- 
Martini  375  inserters.  Hours  8:30PM  to 
4:30AM  includes  weekend  work.  Send 
resume  and  salary  history  to  Paul 
Connelly,  Personnel  Serv'ices  Manager, 
Knight  Publishing  Co.,  PO  Box  32188, 
Charlotte,  NC  28232.  EOE,  M/F. 


PRESSROOM  ASSISTANT  MANAGER 
for  letterpress  AM  newspaper.  Prefer 
someone  with  offset  and  supervisory 
experience.  Will  assist  in  managing  all 
aspects  of  dept.  Position  offers  excel¬ 
lent  compensation  package  and  growth 
opportunity.  Apply  to  Randi  Austin, 
Human  Resources  Director,  Lansing 
State  Journal/Gannett,  120  E.  Lena¬ 
wee,  Lansing,  Ml  48919. 
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HELP  WANTED 


PRODUCTION 


PRESS  MANAGER 

Excellent  opportunity  for  aggressive 
manager  with  the  ability  to  produce  top 
qualify  printing  in  a  multi-shift  publica¬ 
tion  plant.  Should  possess  strong  lead¬ 
ership  skills  and  have  a  proven  track 
record  of  7  plus  years  on  Goss  Urbanite 
presses.  Excellent  salary  and  benefits 
await  the  individual  who  can  produce 
high  qualify  printing  while  controlling 
costs  and  meeting  publishing  dead¬ 
lines.  Send  resume  to  Communicorp 
Potomac  Inc.,  3945  Wheeler  Ave., 
Alexandria,  VA  22304  or  call  Roger 
Silvey  at  (703)  823-1686. 


PRINTING  PLANT  MANAGER: 
National  employee  owned  media 
company  seeks  experienced,  hands-on 
manager.  Est.  $10MM  operation.  Goss 
equipment.  To  build  new  plant  on  the 
East  Coast.  Print  own  publications  and 
commercial  work.  Call  Bill  Cole  (715) 
258-8450.  Or  send  resume  to  Box  267, 
Waupaca,  Wl  54981.  Confidentiality 
respected. 


PRODUCTION  MANAGER 
Are  you  ready  to  step  up  to  the  chal¬ 
lenge  of  a  280,000  daily/350,000 
Sunday  operation?  In  New  Orleans,  The 
Times-Picayune  is  searching  tor  an  indi¬ 
vidual  thoroughly  grounded  in  contem¬ 
porary  newspaper  production  problems 
and  solutions.  The  successful  candi¬ 
date  will,  among  other  things,  be  an 
experienced  production  manager  and 
will  have  demonstrated  proven  ability  in 
managing  daily  operations,  controlling 
quality,  employee  relations,  project 
management  and  cost  containment. 
Submit  resume  including  salary  history 
and  requirements  to  Linda  Dennery, 
General  Manager,  The  Times-Picayune, 
3800  Howard  Ave.,  New  Orleans,  LA 
70140.  An  Equal  Opportunity  Employ¬ 
er,  M/F. 


STEUBEN  PRINTING  COMPANY  is 
seeking  a  well-rounded  marketing- 
oriented  operations  manager  to  manage 
all  aspects  of  its  printing  plant  to 
inicude  the  newspaper,  shopper, 
commercial  products  and  special  publi¬ 
cations.  This  department  head  must 
have  strong  administrative  and  interper¬ 
sonal  skills.  He/she  will  be  responsible 
for  training,  planning,  qualify  control, 
equipment  purchases  and  customer 
relations.  Steuben  Printing  Company  is 
located  in  a  dynamic  small  town  in  the 
heart  of  101  Lake  Resort/Recreation 
area  in  Northeast  Indiana.  Please  send 
resume  and  salary  requirements  to 
David  Miller,  General  Manager,  PO  Box 
180,  Angola,  IN  46703. 

TECHNICAL  FIELD  SUPPORT 
A  major  manufacturer  of  printing  press 
ancillary  equipment  is  seeking  a  techni¬ 
cal  field  support  person  to  be  responsi¬ 
ble  for  after  sales  support  among  our 
nationwide  customer  base. 

The  preferred  candidate  will  have  had 
considerable  hands-on  experience  in 
the  pre-press  and  pressroom  areas  of  a 
daily  letterpress  newspaper  production 
environment  and  will  have  extensive 
knowledge  of  achieving  high  quality 
newspaper  reproduction.  Offset  experi¬ 
ence  would  be  an  asset  but  is  not 
essential. 

The  person  we  seek  will  be  a  good 
communicator  and  will  be  comfortable 
dealing  with  people  at  all  levels  in  a 
newspaper  in  order  to  optimize  the 
benefits  of  using  our  products. 
Extensive  travel  within  North  America 
and  occassional  travel  to  Europe  will  be 
required  for  this  position.  Compensa¬ 
tion  includes  salary  commensurate  with 
experience  plus  expenses  and  a  full 
benefits  package. 

If  you  are  interested  in  pursuing  this 
exciting  opportunity,  please  send  your 
resume  and  salary  history  in  complete 
confidence  to  Box  3349,  Editor  & 
Publisher. 


HELP  WANTED 


PROMOTION 


PROMOTIONS  MANAGER 
Aggressive,  creative  individual  needed 
for  fastest  growing  South  Florida  news¬ 
paper,  2  dailies,  1  weekly.  Applicants 
must  have  experience  in  advertising, 
customer  market  research,  promotions 
of  circulation  growth  sales.  Knowledge 
of  audio-visual  helpful,  ability  to  work 
with  various  departments,  possess 
strong  communication  skills,  be  respon¬ 
sive  to  community  concerns,  track 
product  acceptance  and  response.  The 
manager  will  work  closely  with  associ¬ 
ates  and  the  Director  to  provide  the  best 
possible  programs  to  sen/ice  and  prom¬ 
ote  continued  circulation  growth. 

This  position  requires  a  professional 
whose  excellent  track  record  reflects 
technical  expertise  and  creativity  in 
developing  sales  promotions  and  inter¬ 
personal  skills  to  provide  strong  written 
and  graphic  communication  along  with 
data  management  skills  for  information 
maintenance. 

.Salary  range  for  this  position  is 
$35,000-$40,000  with  benefits  pack¬ 
age  that  includes  medical,  401K,  stock 
purchase  plan,  plus  M.B.O. 

Please  send  written  resumes  to:  Dennis 
Gardiner,  Circulation  Director,  The 
Boca  Raton  News,  Inc.,  33  S.E.  Third 
Street,  Boca  Raton,  FL  33432. 


PROMOTION/RESEARCH  DIRECTOR 
Mid-sized  morning  newspaper  has 
immediate  opening  for  experienced 
promotion/research  director.  Must  have 
BA  in  marketing,  advertising  or  equiva¬ 
lent,  with  five  years  research/promotion 
experience  and  have  the  ability  to 
supervise,  create,  plan,  handle 
community  affairs,  etc.  Strong  verbal 
and  written  communications  skills  a 
must.  Excellent  compensation  and 
fringe  benefits  package.  Send  resume 
and  salary  requirement  to  Akron  Beacon 
Journal,  44  E.  Exchange  St.,  Akron,  OH 
44328,  Attn:  B.  Dean.  An  Equal  Oppor¬ 
tunity  Employer. 


Classified  Advertising 
(212)  675-4380 


PUBLIC  RELATIONS 

PR  JOBS.  Twice-monthly  listing  tracks 
current  California  openings  in  PR.  $30 
for  3  months.  For  free  sample,  mail 
SASE  to  California  Communications 
Oinnection,  PO  Box  186,  Carmichael, 
CA  95609. 


THE  UNIVERSITY  OF  AKRON’S  Depart¬ 
ment  of  University  Communications  is 
seeking  a  college-centered  account 
executive.  Responsibilities  include 
managing,  directing,  and  coordinating 
the  public  relations  activities  for  the 
College  of  Business  Administration  and 
other  assigned  colleges,  institutes,  and 
associations  at  The  University  of  Akron. 
Duties  include  researching,  writing,  and 
distributing  news  releases,  feature  arti¬ 
cles,  and  newsletters  and  coordinating 
related  public  relations  programs.  The 
salary  range  is  $19,786  to  $24,778. 

A  Bachelor's  degree  in  journalism, 
communications  or  a  related  field  is 
required  with  a  minimum  of  three  years 
of  full-time  professional  experience  in 
public  relations  and/or  media  relations. 
Higher  education  experience  or  busi¬ 
ness  writing/media  relations  is 
preferred. 

Send  vita  and  statement  of  intent  with 
three  writing  samples  to  Search 
Committee  (Jhair,  Department  of 
University  Communications,  The 
University  of  Akron,  Akron,  OH 
44325-0604.  Minorities  are  encour¬ 
aged  to  apply.  All  applications  must  be 
received  by  February  20,  1989.  The 
University  of  Akron  is  an  Equal  Educa¬ 
tion  and  Employment  Institution. 
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HELP  WANTED 


SALES 


Ad  Director’s  Position  Opening  Soon! 
We  seek  an  experienced  community- 
minded  sales  manager.  Must  have 
excellent  communication,  organization 
and  training  skills  and  be  capable  of 
working  with  a  variety  of  people.  We 
offfer  a  fine  salary,  commission  and 
fringe  benefits  package  including  125 
Cafeteria  Plan  and  401K  Plan.  Located 
in  a  beautiful  area  of  South  Central, 
Wisconsin.  We  are  part  of  a  small,  new 
and  growing  media  group.  Send  resume 
and  references  to  Publisher,  Daily 
Register,  309  DeWitt  Street,  Portage, 
Wl  53901. 


AGENCE  FRANCE-PRESSE,  Interna¬ 
tional  News  &  Picture  Service,  is  look¬ 
ing  for  a  Washington-based  marketing 
and  sales  representative  for  the  U.S. 
market.  Compensation  depending  on 
experience  in  the  field  or  news  and 
photo  wire  distribution.  Spanish 
language  a  plus.  Medical  Insurance, 
Pension  Plan.  Send  resume  to  AFP, 
Attn:  Claude  Moisy,  General  Manager, 
1612  K  St.,  NW,  Washington,  DC 
20006. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

PUBLISHER/GM 

If  you  need  a  professional  who  produces 
excellent  results,  contact  John  Shields, 
2424  Brookdale  Court,  Merced,  CA 
95340.  (209)  723-7407. 


_ ADVERTISING _ 

AD  REP  with  own  office  currently  sell¬ 
ing  for  2  national  trade  books.  No.  1 
producer.  We  cover  all  expenses.  Can 
accept  1  new  book.  Expert  in  telemark¬ 
eting.  Draw  us  commission  or  retainer. 
Reply  Box  3513,  Editor  &  Publisher. 


_ CARTOONIST _ 

EDITORIAL  CARTOONIST 
Nationally  syndicated,  award-winner  on 
metro  daily  looking  for  change  of  scene. 
Box  3512,  Editor  &  Publisher. 


_ CIRCULATION _ 

CIRCULATION  MANAGER,  seeks  NEW 
job.  Ready  to  relocate.  ExMrience  with 
40,000  Kansas  daily,  8,000  North 
Dakota  daily,  12,000  (jklahoma  daily. 
Gene  Ellis  Springer  (701)  572-3119. 


_ CONSULTING _ 

FINANCIAL  CONSULTANT 
Twenty  years  top-level  financial 
management  experience  major  metro 
dailies,  broadcasting.  Available  short/ 
long  term  assignment.  Box  3554, 
Editor  &  Publisher. 


EDITORIAL 


CHALLENGE/CHANCE  to  grow  in  high- 
level  newsroom  post  (50M/larger) 
sought  by  top  gun  last  20  years  with  two 
consistent,  medium-sized  award¬ 
winning  dailies.  Excellent  planning 
organizing,  leadership,  budgeting,  writ¬ 
ing,  editing,  design,  training  skills. 
Energetic,  innovative.  Box  3558,  Editor 
&  Publisher, 


EXPERIENCED  EDITOR  seeks  key 
newsroom  position  with  mid  or  large 
size  daily.  Strong  news  judgment, 
excelllent  layout  skills.  Box  3526, 
Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


FOR  SALE  OR  LEASE 
Prime  property.  Greater  Chicago  area; 
12  years  news,  editing  foundation. 
Move  up!  Reply:  PO  Box  243,  Forest 
Park,  IL  60130. 


GRADUATE  STUDENT  finishing 
master’s  degree  in  journalism,  willing  to 
work  anywhere  if  it’s  on  a  good  daily 
that  challenges  writing  and  reporting 
skills.  Box  3487,  Editor  &  Publisher. 


HIP,  HARD-WORKING  features  writer 
seeks  job  at  progressive  mid-sized  daily. 
I  love  reporting  on  entertainment  and 
the  arts,  and  your  readers  will  find  my 
enthusiasm  contagious.  Box  3550, 
Editor  &  Publisher. 


I  love  local  news  and  can  make  your 
reporters  dig  it,  too.  Female,  minorify 
news  editor  at  small  daily  wants  to  win 
readers  in  OH,  PA,  NY.  Box  3553, 
Editor  &  Publisher. 


NATIONAL  AWARD-winning  sports 
writer  seeks  change  after  18  years  on 
same  200,000  AM,  major  league  beats, 
columns,  proficient  copy  editor.  Box 
3549,  Editor  &  Publisher. 


NEED  AN  IN-HOUSE  DAVE  BARRY? 
Humorist/Features  Writer,  Nat’ I  Mag. 
clips,  seeks  somber  Community  to 
entertain  with  patented  light  touch. 
Hard-working,  good-looking;  bondable. 
Box  3535,  Editor  &  Publisner. 

VETERAN  REPORTER,  foreign  corres- 
pondent  for  top  national  daily  wants 
time  to  do  fiction,  seeks  halftime  (XJ- 
based  news  job.  Offers  16  years  in  fore¬ 
ign  policy,  financial,  environment/ 
enerj^  reporting  and  analysis.  Fluent 
Spanish.  Full-time  six  months  on/off 
possible.  Box  3534,  Editor  &  Publisher. 


WRITER  with  3  +  years  experience  writ¬ 
ing  features  and  one  year  experience 
editing  magazine,  seeks  position  as 
medical/science  features  writer.  Exten¬ 
sive  science  education  +  medical 
background.  Eager  to  relocate,  willing 
to  travel  extensively.  (804)  623-7605 
leave  message. 

YOUR  FLORIDA  CONTACT 
Award-winning  writer;  native  Floridian; 
30  years’  experience;  journalism, 
corporate,  magazines;  nearly  any  style, 
topic;  raw  data  or  sparkling  copy; 
35mm  photography;  M.G.  Jameson, 
(813)  634-8652. 


_ PRODUCTION _ 

OPERATIONS  EXEC. 

Highly  accomplished,  hands-on,  well 
known  operations  executive  with 
demonstrable  track  record  seeks  a 
change.  Technically  astute  and  well 
versed  in  all  aspects  of  multi-faceted 
newspaper  operations  seeks  senior  level 
career  opportunity  with  progressive 
company.  Box  3523,  Editor  & 
Publisher. 


PROOFREADING 

PROOFREADING:  full-time  wanted  by 
English  teacher  with  newspaper 
proofreading  experience.  Gilbert  Bout- 
roix,  129  N.  8th  St.,  #108,  Las  Vegas, 
NV  89101. 
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SHOP  TALK  AT  THIRTY 


Interviewing  grieving  sources 


By  Barbara  Joseph 

It  was  my  first  assignment  on  the 
school  newspaper  at  the  University  of 
Kansas:  write  an  obituary  about  the 
wife  of  the  vice  chancellor  for 
academic  affairs. 

Evie  Brinkman  had  died  of  cancer. 
True  to  my  training  in  reporting 
classes,  I  called  the  family  home, 
hoping  to  talk  to  vice  chancellor  Del 
Brinkman,  who  was  also  the  former 
dean  of  my  university’s  school  of 
journalism.  I  had  been  taught  to  get 
quotes  from  family  members  and 
acquaintances  to  add  a  more  personal 
flavor  to  the  obituary. 

Bad  luck.  The  vice  chancellor  was 
out  of  town.  The  only  one  at  home 
was  the  18-year-old  daughter,  Susan. 

I  was  on  deadline. 

I  interviewed  Susan  in  the  most 
sensitive  way  I  knew.  After  all,  I  had 
lost  my  mother  to  cancer,  too. 

Susan  cried  throughout  the  inter¬ 
view.  It  was  not  a  comfortable  experi¬ 
ence  for  me,  but  she  gave  me  some 
valuable  insights  into  her  mother’s 
character,  insights  that  I  believe 
added  significantly  to  the  story. 

My  editors  seemed  pleased  with  the 
obituary.  I  believed  it  was  a  good 
tribute,  but  Susan  was  offended  and 
hurt,  I  was  told  by  the  newspaper’s 
adviser  and  by  her  father,  the  vice 
chancellor.  They  said  I  had  over¬ 
stepped  the  bounds  of  propriety  by 
interviewing  an  18-year-old  and  that 
my  actions  had  bordered  on  invading 
Susan’s  privacy. 

The  incident  raised  ethical  flags 
about  the  propriety  of  interviewing 
grieving  sources.  In  a  day  in  which 
48%  of  the  public  believes  the  media 
do  not  care  about  the  people  they 
report  about  and  73%  believe  the 
media  have  no  regard  for  people’s 
privacy,  according  to  a  1986  Times 
Mirror  survey,  perhaps  we  need  to 
consider  how  and  why  we  interview 
grieving  sources. 

I  did  it  because  I  had  been  trained 
that  quotes  and  anecdotes  from  survi¬ 
vors  made  a  story  better.  Had  I  been 
taught  wrong? 

Journalists  often  cite  the  public’s 
right  to  know.  In  reporting  about 
grief,  are  we  wrongly  assuming  the 
public  wants  to  know  how  people 
react  to  tragedy? 

No,  believes  Bob  Rhodes,  former 


(Joseph  is  a  second-year  graduate 
student  working  on  her  master’s  de¬ 
gree  at  the  University  of  Kansas.) 


president  of  the  Associated  Press 
Managing  Editors  and  current  Gan¬ 
nett  professional-in-residence  at  the 
University  of  Kansas.  Rhodes  said 
there  is  a  definite  public  appetite  for 
news  of  death  and  grief. 

“What’s  the  first  thing  you  say 
when  you're  given  the  unexplained 
news  of  someone’s  death?”  Rhodes 
asked.  “The  answer  is  ‘how’?  That’s 
legitimate  news.” 

Of  course,  there  are  sensitive  ways 
to  interview,  Rhodes  observed.  For 
one  thing,  reporters  should  never  ask 
grieving  sources  how  they  feel  about 
the  loss. 

“How  the  hell  should  they  feel?” 
Rhodes  demanded.  “That’s  one  of 
the  most  unfeeling  questions  you  can 
ask.  Newspapers  are  not  in  the  busi¬ 
ness  of  measuring  the  degree  of  grief. 
Expressions  of  grief  are  not  newswor¬ 
thy.” 


person.  For  Fry,  an  obituary  is  a 
celebration  of  a  person’s  life.  “We’re 
not  just  getting  color.  We  are  captur¬ 
ing  the  life.” 

There  are  other  reasons  Fry 
believes  we  need  to  interview  griev¬ 
ing  survivors. 

“We  need  to  get  some  idea  of  how 
the  survivors  are  dealing  with  the 
death,”  Fry  said.  “People  empathize 
and  identify  with  families  of  victims. 
They  read  themselves  into  the  situa¬ 
tion.  We  get  a  sense  that  that  family’s 
life  goes  on.” 

Another  reason  to  interview  is  to 
confirm  facts,  and  the  family  is  the 
best  source  for  those.  Fry  has 
asserted,  especially  because  few  peo¬ 
ple  make  enough  news  to  earn  a  place 
in  the  clips  file. 

Critics,  however,  say  reporters  are 
locking  for  drama,  pure  emotion, 
intense  reality.  They  say  we  want  the 


. . .  reporters  should  never  ask  grieving  sources 
how  they  feel  about  the  loss. 

“How  the  hell  should  they  feel?”  Rhodes  demanded. 
“That’s  one  of  the  most  unfeeling  questions  you  can 
ask.  Newspapers  are  not  in  the  business  of  measuring 
the  degree  of  grief.  Expressions  of  grief  are  not 
newsworthy.” 


Reporters  and  editors  agree  that  the 
obituary  section  is  the  most-read  sec¬ 
tion  in  the  newspaper.  One  former 
obituary  editor  says  his  paper  cannot 
meet  the  demand  for  such  news. 

“The  families  I’ve  dealt  with  gener¬ 
ally  would  like  more  personalized 
details,”  Bill  Hollan,  reporter  for  the 
Kansas  City  Times,  pointed  out.  “We 
turn  down  requests  because  of  the 
volume  we  publish  every  day.” 

In  her  book  The  Corpse  Had  a 
Familiar  Face,  Miami  Herald  police 
reporter  Edna  Buchanan  writes  that 
her  natural  curiosity  leads  her  to  ask 
“why”  when  bad  things  happen.  She 
finds  that  being  a  reporter  gives  her  a 
legitimate  reason  to  do  so. 

Because  she  wants  color,  back¬ 
ground,  ages  and  details,  she  must  go 
beyond  official  sources  to  talk  to  vic¬ 
tims  and  survivors.  She  feels  that 
some  do  not  want  or  need  shielding. 

Don  Fry,  associate  director  of  the 
Poynter  Institute  for  Media  Studies  in 
St.  Petersburg,  Fla.,  said  that  if  we  do 
not  interview  survivors  to  find  out 
who  the  deceased  was  we  have  a  story 
about  a  dead  person  instead  of  a  live 


touching  anecdote  that  will  pull  peo¬ 
ple’s  heartstrings.  They  say  we  are 
obsessed  with  death. 

In  some  cases,  the  public  seem  to 
be  giving  us  a  double  message:  They 
say,  “We  want  this  type  of  detail,  but 
we  don’t  like  the  way  in  which  you  get 
that  information,  especially  if  we  are 
involved.” 

At  the  St  Louis  Post-Dispatch,  sen¬ 
sitivity  to  grieving  survivors  and  vic¬ 
tims  has  led  to  the  establishment  of  an 
in-house  committee  that  studies  pri¬ 
vacy  and  news  coverage.  The  com¬ 
mittee  was  created  partially  in 
response  to  public  criticism  of  the 
paper’s  crime,  death  and  abuse  cover¬ 
age.  It  was  also  created  to  re-examine 
ethics  in  light  of  new  trends  and  situa¬ 
tions.  One  area  being  discussed  is 
funeral  coverage. 

James  C.  Millstone,  assistant  man¬ 
aging  editor  and  head  of  the  commit¬ 
tee,  said  the  paper  will  no  longer 
cover  a  funeral  unless  it  is  an  event  of 
wide  public  interest,  nor  will  it  take 
pictures  without  permission  of  the 
family  of  the  deceased.  On  some 
(Continued  on  page  37) 
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Newspapers-drive  your 
/^jutomotive  lineage  upj 

with,  your  ad  in  E&P’s  special  Automotive 
Advertising  section,  March  18, 1989! 

Here  is  an  editorial  package  that  provides  a  strong  and 
moving  vehicle  to  carry  your  market/medium  message  to 
realistic  automotive  advertising  prospects  —  both  national 
and  local!* 

•  Interview  with  a  top  executive  •An  analysis  of  Birch/Scarborough 
of  advertising  services  at  Data  on  Automotive  Ownership 

General  Motors.  patterns. 

•  Interview  with  the  president  of 
an  advertising  agency  who 
has  specialized  very  successfully 
in  developing  regional 
advertising  strategies. 

•  Interview  with  the  president 
of  NADA  (National  Automobile 
Dealers  Assoc.)  and  with  successful 
dealers  using  newspaper  ads. 

Names  from  lists  supplied  by  respected  associations  and  representatives 
of  newspapers,  plus  those  already  on  E&P’s  circulation  roll,  will  combine 
to  assure  complete  distribution  of  the  section  throughout  the  Automotive 
Advertising  field. 

The  meter  is  running  —  space  reservation  deadline  is  March  1st 
and  for  advertising  material,  March  8th. 

Call  your  local  advertising  representative  or  Don  Parvin  at  (212)  675-4380 

New  York  Chicago  Los  Angeles  San  Francisco  Toronto 

1 1  West  1 9th  Street  303  East  Ohio  Street  Ste.  801 ,  3250  Wilshire  Blvd.  Ste.  1 420, 450  Sansome  Street  1 48  King  Road  E. 

New  York,  NY  10011  Chicago,  IL  6061 1  Los  Angeles,  CA  90010  San  Francisco,  CA  941 1 1  King  City,  Ontario  LOG  1K0 

(212)675-4380  (312)645-0123  (213)382-6346  (415)421-7950  (416)833-6200 

Fax:(212)929-1259  Fax:(213)382-1108  Fax:(415)398-4156  Fax:(416)833-2116 

Ecilor  &  Pubisher  A  ABP 

11  West  I9lh  Street ‘New  \t>rk,  NY  10011  <212  675  4380  ANB\ 

FAX#  212  929  1259 


*extra  copies  of  this  section  will 
be  available  for  your  local  use. 


•  An  analysis  by  Claritas  of 
R.L.  Polk  automotive  data. 

•  Round-up  of  consumer  trends  as 
seen  by  newspaper  automotive 
writers  around  the  country. 

•  A  feature  on  the  automotive  parts 
and  service  industry  from  the 
standpoint  of  its  marketing  potential. 
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Joe  Williams  has  made  a  career  of  getting  the 
best  out  of  people.  He  has  led,  motivated  and  taught 
as  advertising  director  at  The  Knoxville  News- 
Sentinel;  as  business  manager  at  The  Cincinnati 
Post,  and  for  13  years  as  general  manager  of  The 
Commercial  Appeal. 

Williams  brought  Scripps  Howard’s  first  quality 
assurance  manager  to  Memphis.  And  he  schedules 
regular  “What  if...”  sessions  with  his  managers  to 
improve  communication  and  long-range  planning. 

Williams’  leadership  is  appreciate  in  the 


community  as  well.  He  revived  the  local  chamber 
of  commerce  and  has  served  on  dozens  of  boards. 

It’s  all  part  of  making  The  Commercial  Appeal 
a  better  newspaper  and  helping  Memphis  become  a 
better  city. 

“I’m  more  of  a  coach  than  anything’’  he  says. 
“You  find  people  with  talent  and  help  them  be  as 
good  as  they  can  be!’ 

Joe  Williams.  Teacher  Guide.  Coach.  One 
of  more  than  8,000  people  at  Scripps  Howard 
Newspapers. 
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